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SOME MEMORIES ARE MEANT 
TO BE CAPTURED ON FILM. 


QUIET, PEACEFUL FILM. 


THE NEW ZX-5 TAKES YOU BACK TO 
A SIMPLER TIME. UNCOMPLICATED 
CONTROLS AND COMPACT SIZE MAKE 
ITA NATURAL IN YOUR HANDS. YET 
IT HAS EVERYTHING YOU NEED 
FROM MULTI-MODE EXPOSURE TO 
FAST, ACCURATE AUTOFOCUS. THE 


ZX-5. A SIMPLE REMINDER OF WHY 
YOU LOVE PHOTOGRAPHY ® 


LIFE IS FUN. YOU'VE GOT THE PICTURES TO PROVE IT. 
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Anticipate The Moment 


Be prepared for the perfect wildlife shot 
BY BYRON JORJORIAN 


Roundup! 

Capturing the action of the decisive moment and 
making strong, simple compositions give Andy 
Anderson powerful images of an Idaho roundup 
BY CHRISTOPHER ROBINSON 


New Canon Glass 
Four new lenses with focal lengths from 17mm to 
400mm expand the possibilities for outdoor imagery 
BY GEORGE LEPP 


Quality Slide Films 
Kodak’s new Elite II films offer enhanced 
color saturation and great consistency 
in four different speeds 
BY ROB SHEPPARD 


Digital Cleaning 


A little work on the computer rescues a great image 
flawed by human intrusion into the landscape 
BY DARYL BENSON 


PC Photo Applications 


Exploit your computer to star your images on 
everything from greeting cards to portfolio pages 


ADIRONDACKS, NEW YORK/JONATHAN WALLEN 


[oy ek As Aen) ee ar aie BY ROB SHEPPARD 
California Dreamin’ Super Sigma 
Carr Clifton enriches the varied landscapes of The 500mm f /4.5 APO packs a lot of 
California with bold colors and compositions power in a compact lens 
BY JAMES LAWRENCE BY SCOTT CRIVELLARO 
The Gentle Image Nikon’s New Pro 
Muted colors and light, sharp and soft Count ’em! Eight frames taken in one second, 
focus and the square format give Judy Holmes with full AF function, is just one of the much 
the tools for her vision of nature anticipated F5’s capabilities 
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Funny, nobody complains that 
Douglas Walker's vacation pictures are boring. 


It could be the type of vacations Douglas film has the ability to capture vivid, true-to-life 
takes. But more likely, it’s the type of film he color and smooth realistic gradation. Nothing 
takes on vacation. In this case it’s Fuji film. captures the subtleties of natural color quite like 
Capture crisp images with saturated colors on the human eye or Fujicolor Reala. And only Reala 
Fujicolor Super G Plus. It delivers enhanced combines a fourth layer of emulsion with an 


image quality, natural looking skin cg 


tones and has improved film 


ultra-fine grain. So, whether you 


decide to trek the Appalachian 
storage characteristics. If you trail or take shots along a 
want a superior color trans- pews deserted beach, plan on 
parency film, try Fujichrome taking a more colorful 
Sensia. This ultra-fine grain 
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vacation with Fuji film. 


FUJICOLOR 


Fuji) Fujifilm. A new way of seeing things. 
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JUDY HOLMES 


IN THIS 
ISS UL 


California is a dream location for the landscape pho- 
tographer. For example, in the Los Angeles area alone, 
you can visit sandy ocean shoreline to rocky cliff 
shoreline to mountain wilderness to barren desert 
within a day’s travel. 

We came to California a few years ago after liv- 
ing most of our lives in Minnesota (a great state, but 
you have to work harder to find the drama in the 
landscape—seven months a year of bare trees and 
limited color became too much for us). Carr Clifton’s 
dramatic California landscapes give us incentive to get out and explore 
more of this highly diverse state. 

You may notice, however, that few of these images show that richly 
colored light at the beginning or end of the day, a light that has become 
very common in 
landscape photog- 
raphy (especially 
mountains). Carr 
actually talks about 
often avoiding this 
light because it has 
been so overdone. 
Here at OUT- 
DOOR PHOTOG- 
RAPHER, we also 
get a little inun- 
dated with images 
taken at these times 
that use sunrise or 
sunset color as an 
excuse for the photograph, rather than finding the essence of the scene. A 
scene is usually more than a spectacular sunset, more than colored light. 

Judy Holmes offers some Eastern views that also use light to emphasize 
the special charac- 
teristics of the scenes 
rather than over- 
whelming them. She 
brings a gentle, yet 
focused eye to her 
work, showing some 
marvelous moments 
of color, light and 
tonality in the images 
she shares with us. 

Now, suppose you 
come to a scene and 
someone has rudely 
left their garbage 
there. Usually, you’d pick it up in order to get a better photo and to improve 
the setting for others. But what if that garbage is graffiti scratched into a rock? 
Daryl Benson offers some ideas on using the computer to get rid of this visual 
garbage so you can capture the true essence of the location. 

A note to subscribers: Please read the notice in “Letters” (page 8) about 
unscrupulous, unlawful, rude “telemarketing” scam artists who are using 
stolen subscriber lists to get money from unsuspecting subscribers. This 
is a problem within the publishing industry, not just with OP, so please 
be warned. 
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—Rob Sheppard, Editor 
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CARR CLIFTON 


Photographer: Carr Clifton 
Subject: Brittlebush and Native 
Fan Palms, Anza-Borrego Desert, 
Southern California 
Equipment: Toyo 45AR view cam- 
era, Nikkor 75mm, Fujichrome Velvia 
Exposure: | sec. at f/45 
Situation: I had photographed this 
palm grove three or four times before. 
As a photographer over a long period 
of time, you can develop a familiarity 
with certain places and take pictures 
of them under different conditions. This 
photograph is an example of the kind 
of image you can make when you’ ve 
experienced a scene over the years. 
When I went back to Anza-Bor- 
rego after a very wet winter and spring, 
I found lots of flowers. I arrived at the 
grove, which is in an alcove, early in 
the morning. I wanted to get a new 
angle, so I walked around until I found 
what I thought would be a nice image. 
The camera was looking in a north- 
west direction and the morning sun 
shone into the alcove from behind where 
I stood. An overcast sky in that direc- 
tion meant that there wouldn’t be direct 
sunlight. As it turned out, the cloud 
cover yielded soft light on the flowers, 
allowing me to hold detail in the sky. 
I was bit concerned with the wind, 
which is often gusty in the desert. 
Working with my 4x5 camera at f/45 
for adequate depth of field, I needed 
a 1 sec. exposure. Fortunately, the 
wind behaved enough to be accept- 
able to me. I shot both horizontal and 
vertical compositions, which is stan- 
dard practice for me, but I like the 
vertical one better. 
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WARRANTY 
Leatherman® makes the original go-anywhere, do-anything tool. We don’t know when you 
will need it. But you will need it. P.O. Box 20595 Portland, Oregon 97294. (800)-762-3611 
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NEW:MEXICO 


City State Zip Phone 


Return to New Mexico Department of Tourism, Room 6112, 
491 Old Santa Fe Trail, Santa Fe, NM 87503 


A Circle No. 197 on Reader Service Card. 


LEITELRS 


A Matter Of Aesthetics 

Your June issue was excellent. The 
juxtaposition of the ultra-sharp, satu- 
rated-with-color pictures of Muench 
and the impressionistic photos of Bul- 
laty and Lomeo show the imagination 
and universal taste of the editors. 

In pre-war Europe, photo-impres- 
sionism was very much in fashion. A 
sharp line was a no-no. The great names 
of that time, like Ortiz and Echague, 
are today unjustly forgotten. In Amer- 
ica, photographers like Edward Weston 
and the photographers of the f/64 
movement concentrated on sharpness. 
I love their work, but I never forgot 
the beauty of photo-impressionism. I’m 
glad that the editors of OP appreciate 
both schools of photography. 

Tadeusz Debski 
Chicago, Illinois 


Platypus Update 
Traveling Light, Inc., makers of the 
Platypus collapsible water bottle (“Fam- 
ily Camping Survival,” August 1996) 
has been acquired by Cascade Designs 
Inc. of Seattle, Wash., (800) 531-9531. 


Equipment And Vision 
I’m a full-time professional pho- 
tographer and artist specializing pri- 
marily in nature and wildlife. In your 
June issue, there’s an article on medium- 
format wildlife photography by Jim 
Zuckerman in which he makes a state- 
ment regarding 35mm photography 
with which Id like to take issue: “Now 
amateur photographers armed with this 
high-tech equipment can expect to 
compete with the best of the pros.” 
That statement berates the profes- 
sion. An increasing number of indi- 
viduals seem to harbor the naive idea 
that it’s the equipment that makes the 
outstanding photographer, rather than 
the masterful use of equipment by a 
talented and skilled photographic artist. 
George Rhodes 
Plantation, Florida 
Most amateurs simply can’t devote 
the time to photography to make the 
technical act of taking a picture sec- 
ond nature. For a professional, how- 
ever, who by definition spends the bulk 
of his or her working time shooting 
film, exposure and focus are often an 

unconscious extension of the eye. 


In Jim Zuckerman’s article, he says 
that amateurs armed with modern high- 
tech photo equipment can expect to 
compete with the pros because mod- 
ern 35mm SLRs are so advanced. Their 
auto exposure and autofocus capa- 
bilities make the camera what it always 
has been to the working pro—a nat- 
ural extension of his or her vision. 
Whether or not the amateur can then 
produce a brilliant image becomes a 
question of that individual vision. 


In “New Products” (August 1996), 
we listed the wrong price for the Bean 
Head tripod head. It’s even cheaper— 
$49.95. For more information, contact: 
Z, Inc., 440 Osceola Ave., Jacksonville 
Beach, FL 32250, (800) 250-3626. 


Bogen’s Phone Number 

On page 76 of the April 1996 issue, 
we included the wrong phone num- 
ber for Bogen Photo Corp. The cor- 
rect number is (201) 818-9500. 


Attention Subscribers 

It has been brought to our attention 
that some of our subscribers’ names 
have fallen into the hands of unscrupu- 
lous and unauthorized telemarketers. 
We authorize only one telemarketing 
effort after a subscription has expired 
by a reputable, professional organiza- 
tion, Magazine Marketplace. To avoid 
falling prey to this practice, observe 
these guidelines: ; 

1. If you plan to renew, it’s always 
best to respond to our mailed renewal 
solicitations, which you’ll begin to re- 
ceive about four months before your 
subscription is due to expire. 

2. Never give any caller your credit 
card number. 

3. If you order a subscription 
through a telemarketing call, ask to be 
billed. Only remit payment if the reply 
address is Magazine Marketplace in 
Peoria, Ill. 

4. If you feel harassed, please call 
our complaint line, (800) 283-4410,and 
describe the nature of the call. This may 
help us track down the organization. 

We value our subscribers. Please 
accept our apologies. 


(i, 
Please address inquiries to: Letters 
to the Editor, OUTDOOR PHO- 
TOGRAPHER Magazine, 12121 Wil- 
shire Blvd., Suite 1220, Los Angeles, 
CA 90025-1175, or e-mail us at 
OPMagazine @ aol.com. 
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We didn’t just design a new AF SLR. 


We created a revolutionary new focusing system. 
Introducing the Contax AX with the amazing Auto Back Focusing System. 


Contax has redefined auto 
focus SLR’s by designing the 
new AX from the inside out 
We knew from the beginning 
this would not be an easy task 
because we insisted that the 
exceptional quality of Carl Zeiss 
T* lenses must not be 
compromised. It was also 
critical that all existing Carl 
Zeiss T* lenses work in.the 
auto focus mode 

The engineers exceeded 
our expectations with a brilliant 
“body in a body” concept called 
the Automatic Back Focusing 
System. This revolutionary 
concept moves the film 
plane instead of the lens to 
obtain focus 


The inner chassis consists of 
a rigid housing which holds the 
mirror box, shutter, viewfinder 
pentaprism and film chamber. 
This chassis rides on a specially 
designed focusing rail system 
incorporating advanced ceramic 
technology for the ultimate in 
focusing stability 

A phase difference detection 
passive auto focus system 
directs the motion of an Ultra 
Sonic Motor (USM). This USM 
quietly drives the inner chassis 
to focus with incredible 
precision and speed 


Automatic Back Focusing System 


Base position — 
of the inner chassis 


Since the film is moved to 
focus the image, all existing 
Carl Zeiss T* lenses will work 
perfectly. We realized that any 
modification to the T* lenses in 
order to accommodate auto 
focusing would compromise 
their extremely high 
performance 


The Contax AX allows 
maximum flexibility in focusing 
There are two auto focus 
modes: Single AF confirms 
that the subject is locked in 
focus before making the 
exposure. Continuous 
AF updates the 
focus constantly as 
the photographer 
tracks the subject 
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Maximum rear position 
of the inner chassis 


and predicts where the moving 
subject will be at the time of 
exposure. This new system lets 
the photographer switch 
between auto focus and manual 
focus easily 


Easily choose from four 
focusing modes 


CONTAX AX 


The Essence of Carl Zeiss 


Another important feature 
of the automatic back focusing 
system is the macro mode 
With the flip of a switch, the 
film plane moves back ten 
millimeters, comparable to 
adding an automatic extension 
tube to every Carl Zeiss T* lens! 


The AX is indeed an 
extraordinary camera. It 
possesses all of the familiar 
Contax innovations like 
Automatic Bracketing Control 
and exposure compensation 
Standard features include 
automatic film loading, motor 
drive, power rewind, spot 
or center-weighted metering, 
enhanced TTL flash, multiple 
exposure capability and 
much more 


The optional D-8 Data Back 
was designed exclusively for the 
Contax AX. It will print 
exposure, date or sequential 
number information between 
the frames of your film without 
the intrusion of printed inform- 
ation on the photograph itself 
However, it also has an option 
that no other data 
back can offer. Rather 
than printing technical 
data between frames, 


Optics 


the camera 
advances 
past the 
first two 
frames 
Then as 
you take 
pictures, 
the D-8 
store 
information 
on each 
individual 
image 
As the film 
is rewound, 
exposure 
information 
is down- 
loaded 
directly onto 
the first 
and second 
frames, This 
provides instant access to all 
technical data used to create 
each picture 


Simulated 
information 


The AX takes photographic 
technology beyond any other 
camera. It delivers the optical 
perfection of all existing Carl 
Zeiss T* lenses along with the 
convenience of automatic 
focusing. Some said it would 
never happen. Now it's here 
This is your opportunity to 
experience photography’'s 
most innovative revolution 
The new Contax AX 


To receive a full color brochure or to locate your nearest Authorized Contax Dealer, call 1-800-526-0266, ext. 4444. 
© 1996 Contax - Division of Kyocera Electronics Inc., 100 Randolph Road, Box 6802, Somerset, NJ 08875 Kyocera Corporation Optical Equipment Group 27-8, 6-chome Jingumae, Shibuya-ku, Tokyo 150, Japan 
A Circle No. 214 on Reader Service Card. 
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downloaded from 
D-8 Data Back 


PHOTOCADVENTURE 


BY GALEN ROWELL 


n an early-morning hill run in the fog, my 
partner stopped in his tracks just above me. 
We had topped out of the mist at the very 
moment of sunrise as crimson god beams 
began appearing out of nowhere and van- 
ishing before our eyes. Although I wished I 
had a camera, I knew that I’d always hold 
this vivid natural event in memory, regardless of whether 
I made a photograph to validate my experience. 

As we set off again, we talked about never having seen 
anything quite like it, although we’d been doing the same 
weekly run for years. Then my non-photographer partner 
added, “It’s incredible how the sunrise never looks the 


same. Seeing all these dawns is like being in a giant the- 
ater watching an ever-changing panorama.” 

His comparison took me by surprise because I wouldn’t 
think of describing my experiences in nature by compar- 
ing them to artificial simulations. I revere the great natu- 
ral scenes that have passed before my eyes as the core 
experiences that center my being, whether or not I have a 
chance to photograph them. I sense them as vastly supe- 
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The natural scene is a core experience 
to center one’s very self 


rior to any form of artificial visual input that seeks to repro- 
duce or imitate them, including photographs, computer 
simulations, movies and stage productions. 

At best, I want my photographs to reflect what was 
really there before my eyes at an unusual moment. Origi- 
nal sensory experience comes first in our lives. Despite all 
the photography of national parks, we feel the need to “see” 
for ourselves. Despite the finest efforts of the world’s great- 
est still and cine photographers, no secondary documenta- 
tion of a war or an environmental problem ever matches 
the power of direct observation in real time. 

These thoughts passed through my mind as my body 
was rapidly moving uphill again. That relationship 
of a moving, active, liv- 
ing body with an imbed- 
ded intelligence—the 
conscious life force 
that we all share—is 
what separates us from 
the increasingly smart 
machines that we pro- 
duce to assist us in our 
pursuit of wealth and 
happiness. 

Nature photography, 
for me, validates that all- 
important personal expe- 
rience. To see a nature 
photograph is to simul- 
taneously become cog- 
nizant of its subject matter 
and the experience of 
another human being wit- 
nessing a natural event. 
A photograph tells a story 
in the long tradition of 
the tales our ancestors 
told around campfires. 
We only believe a story 
if we believe in the human 
being telling it. This is why I feel so deceived if I later learn 
that a nature image I’ve contemplated with awe doesn’t 
reflect what the photographer actually saw. 

One of the most common arguments for digital com- 
positing of nature photographs without disclosure is that 
manipulating photographs is as old as photography itself. 
A recent feature in a Seattle newspaper quotes a photog- 
rapher as saying, “Did Ansel Adams deceive people when 


he darkened the sky in ‘Moonlight 
over Hernandez’? He didn’t say, ‘I 
darkened the sky.’ ” 

The comparison to modern digital 
illustrations that composite parts of 
different images into one is ludicrous. 
The sky was there in front of Ansel’s 
lens. His tonal interpretation of a scene 
that he actually saw and recorded on 
a single negative isn’t in the same 
league as assembling an image from 
disparate sources and calling it a pho- 
tograph. The well-known fact that he 
chose to represent the deep-blue evening 
sky as nearly black on his gray scale 
in no way lessens for me the value of 
one of his most famous prints. 

The general consensus about Ansel’s 
integrity gives print buyers good rea- 
son to believe that he photographed a 
full moon rising over Hernandez on 
that evening in 1941. I'd bet my life 
savings on it but, for the sake of argu- 
ment, suppose I’m wrong. Suppose 
that someone proves Ansel assembled 
the town, the sky and the moon from 
separate negatives. Then the value of 
the print might drop like the stock mar- 
ket in 1929 and, as with a devalued 
stock certificate, the image on the piece 
of paper wouldn’t have changed a whit. 

Perceptions are all-important, as is 
a long-term perspective. Given some 
time, the devalued print might become 
more valuable than ever. Its new value 
would no longer be based upon it being 
a nature photograph, but upon its place 
in the world of creative illustration. 

Time magazine now gives its altered 
covers captions that say “digital illus- 
tration” instead of “photograph.” The 
term implies the positive, creative side 
of an illustration, rather than the neg- 
ative implications of “digitally manip- 
ulated” or “altered.” 

As long as the form of an image 
matches that on the original sheet of 
film, I believe that it should be called 
a photograph, even when colors and 
shadows have been altered in some 
way to increase the viewer’s emotional 
response to a witnessed natural event. 
There is, however, a point at which a 
photograph ceases to function as a 
photograph anymore. 

With an eye toward the future, the 
time has come to clearly define that 
point. The emerging world of digital 


illustration may have a great future in 
art, advertising and education, but these 
images shouldn’t be categorized as 
nature photography. In the absence of 
a genuine primary experience—a sin- 
gular scene that existed in front of the 
the lens, no matter how contrived— 
the word “photograph” cries to be 
redefined. All else is illustration. 
I’ve been told that this is an elitist 
position. I agree. Without coming to 
terms with my own elitism, I can’t 
always justify wanting to have the 
finest primary experiences for myself, 
while at the same time making my liv- 
ing feeding the voracious marketplace 


ss 
The moral of this story is 
that there’s a price to be 
paid down the line for 
passing off imagery that 
can’t be distinguished from 
primary experience. 
...the human process of 
emotional response and 
appreciation begins to shut 
down when we stop to ask, 


“Ts it real?” 
=a 


for artificial visual experiences. I search 
out and thrive on primary experiences 
in nature that most others can’t have, 
such as climbing the big cliffs of 
Yosemite, visiting the poles or hav- 
ing the tops of the local hills above 
the fog to myself at dawn. I’m very 
aware of the need for balance in my 
life, of the need to seek out mean- 
ingful direct visions and hold them 
dear for their own sake, regardless of 
whether I can photograph them. 

I’m even more aware of the dread- 
ful trap that lies at the end of the road 
for those elitists who pursue perfec- 
tion in secondary imagery without 
understanding the critical value of pri- 
mary experience. On the way home 
from that sunrise my friend compared 
to a theatrical light show, I imagined 
a hypothetical scenario in the not-too- 
distant future. 


A top scientist has focused his life’s 
work on virtual reality simulations. 
His goal is to produce moving imagery 
in real time of such high quality that 
it becomes indistinguishable from pri- 
mary visual experience. He devises a 
tiny implant to trigger neural synapses 
on the retina that closely match those 
which we receive from the objective 
world. Visual information from a vast, 
global database can be selected, mixed 
and downloaded by satellite. The sub- 
ject has no awareness of an interme- 
diate entity, such as a photograph, a 
screen or a head-mounted display. All 
visual input is modulated by the implant 
and, as the scientist begins to master 
the final problem of subduing other 
sensory perceptions that might con- 
flict with the veracity of the artificial 
visual image, he finds himself occa- 
sionally slipping, for a moment or 
two, into a state where he loses cer- 
titude over whether the world he’s 
seeing is real. 

At first, he’s in ecstasy. This state 
represents his ultimate personal suc- 
cess, a life’s goal achieved after a long 
pursuit along a pathway that appears 
to coincide with scientific truth. But 
the episodes of certitude soon become 
long enough to be frightening. His 
very perfection of means no longer 
allows him to know which world he’s 
observing. His need to know his own 
“truth” borders on desperation. 

The more he subjects himself to his 
own experiment, the more he ques- 
tions the validity of his own life expe- 
rience, which is no more or no less 
than memories of events that are becom- 
ing ever more tainted by synthetic con- 
structions, devised by his own hand, 
that he can’t detect. His observations 
begin and end with the pressing ques- 
tion: Is it real? In the process of mak- 
ing this external judgment, he starts 
to lose a major element of what it 
means to be human: the ability to 
respond emotionally to scenes that 
appear before our eyes. 

The moral of this story is that there’s 
a price to be paid down the line for 
passing off imagery that can’t be dis- 
tinguished from primary experience. 
Whether the effect is directly on us, 
as in the case of the fictional scien- 
tist, or on our audience, as in the case 
of outdoor photographers, the human 
process of emotional response and 
appreciation begins to shut down when 
we stop to ask, “Is it real?” OP 
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BASIC AIONELS 


BY DEWITT JONES 


ou must remember this; a kiss is still a kiss; a 

sigh is just a sigh.... As time goes by.” Ever get 

a song stuck in your head, so that it plays con- 

tinuously, relentlessly? As Time Goes By has 

been wafting melodically around in my brain 

for the last few days. More than a little annoy- 

ing. Yet, with each refrain, I can’t help seeing 

Ingrid Bergman and Humphrey Bogart gazing at one another 

in Casablanca. A smile creeps unbidden across my face. 
Some images are just irrevocably linked with music. 

We’ ve all seen the power of combining music and images 

in movies. What would Chariots of Fire have been with- 

out Vangelis’ stirring score? Multimedia shows combine 
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these two art forms to make pieces that resonate strongly 
within us. Simply playing a song with your own slides can 
elevate them to a new dimension. 

Once, when I was teaching at Hollyhock, I asked my stu- 
dents for their slides, which we had been viewing all week. 
During the dinner hour, I arranged them in a carousel to Bette 
Midler’s recording of From A Distance. Images that we’d 
already seen two and three times brought gasps and tears 
from those who had taken them. “I never knew they were 
so beautiful,” exclaimed one woman about her own work. 

The images hadn’t changed; but our perception of them 
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Nusic, Words 
And Pictures 


Our impressions of photos change 
as we add words and music 


had been amplified by the addition of music. 

Music can enhance the photographic process, even from 
the get-go. Many times I’ve played music in my walkman 
while I’m shooting, and it has profoundly affected the pho- 
tographs I shot. I simply saw differently. A creative syn- 
ergy took place between the music, the landscape and me, 
allowing something new to be born. 

Yet, with all this experience combining music and pho- 
tography, I couldn’t see a way to put music with a single 
still image. It just sits there. It isn’t enough. 

I couldn’t see it, that is, until I read—no, experienced— 
a book by one of my former students, Dan Polin. He has 
combined nature photographs with poetic writings and sug- 
gestions for musical selections to enhance 
the viewing of each image. 

Like many of my students, Dan is an 
accomplished nature photographer. For 
years, he thought about combining his 
two great passions, jazz and photogra- 
phy, into book form. The interrelation- 
ship of the art forms interested him, yet 
he couldn’t see how to fit them together. 
A health crisis culminating in open heart 
surgery provided Dan with the impetus 
to find the whole vision. 

The “aha” came while Dan was—you 
guessed it—listening to music! Haydn’s 
Creation Oratorio provided him with the 
theme of the book, the unfolding of the 
seven days of Creation as told in Gene- 
sis. The book is entitled aptly: Let There 
Be Light, Words, and Music. 

Experiencing this book is multifacto- 
rial. First, we may simply view the images. 
As with many coffee-table books, we’ll 
enjoy the visual feast, but then probably 
put it down and look for the next one. Dan’s book offers us 
a way to broaden our experience of these photographs. Sev- 
eral pertinent writings accompany each image and relate to 
the overall “Day of Creation” that has been highlighted. 
Authors such as Muir, Dickinson, Shakespeare and Thoreau 
lend layers of meaning to each picture. Each passage deep- 
ens our merging with the individual photograph and may 
start our own remembrance of favorite bits of poetry or prose. 
But this had been done before. 

Then music brings another realm to the book. For each 

(Cont’d on page 96) 
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Tele-Extenders—Pro And Con 

In a recent OUTDOOR PHOTOGRAPHER article, an 

author mentioned that he uses a 2X tele-extender to extend 

the range of his lenses when photographing wildlife. He 

seemed to find the product useful and didn’t mention any 

detrimental effects when using the converters. However, 

in another publication, an author mentioned that one should 
never use a tele-extender. 

C. Shadron 

Alexandria, Virginia 

As with most other photographic products, there are pos- 

itive aspects and negative trade-offs in using this lens acces- 

sory. Tele-extenders, also called teleconverters and doublers, 

can be very useful tools in many areas of photography if 


Do Tele-Extenders 
Really Work? 


Teleconverters ¢ Picture Sizes ¢ Tracking Photos 


becomes more difficult. Usually, the use of 2X tele-exten- 
ders on zoom lenses and mirror telephotos is discouraged. 
Two things happen when an extender is attached to a lens. 
First, any optical problems the lens might have are mag- 
nified by the extender. Second, the loss of one f-stop with 
a 1.4X and the loss of two f-stops with a 2X extender can 
cause problems. 

Not only have you lost some image quality by attach- 
ing the extender, but you’l] also be forced to use slow shut- 
ter speeds and/or wide-open apertures that don’t give the 
best sharpness even when there isn’t an extender attached. 
Zoom lenses are usually slower in light-gathering capa- 
bility to start with and can be marginal in sharpness at their 
edges when used wide open. Mirror telephotos, in my expe- 


used wisely. The best use of tele-extenders is with lenses 
specifically designed to be used with them. These dedicated 
extenders are matched to certain optics and do an exem- 
plary job in magnifying the image by either 1.4X or 2X. 

Good examples of this matched setup are autofocus 
300mm f/2.8 lenses and the manufacturers’ autofocus 1.4X 
and 2X extenders. The photographer will actually have a 
300mm f/2.8, a 420mm f/4 and a 600mm f/5.6. All the 
features of the original lens continue to work and only min- 
imal quality of the original lens is lost. The down side here 
is that the matched extenders can cost $300 and more, not 
to mention the cost of the original lens, which is in the 
thousands of dollars. 

With more general lenses and tele-extenders in the price 
range that mere mortals can afford, the use of extenders 
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rience, just don’t work well with tele-extenders. 

Where tele-extenders do well is on single-focal-length 
lenses and when used for macro photography. Another way 
to ensure the best possible quality when using extenders 
with any lens is to religiously use tripods so the lens can 
be stopped down and camera movement is minimized. In 
macro photography, the use of electronic flash will allow 
the use of small f-stops and maximum sharpness. 

When buying a tele-extender other than the matched 
ones from the manufacturer, look for the best quality pos- 
sible with multicoatings of the glass surfaces and seven 
lens elements in the 2X extenders. 

The bottom line is determined by how much quality you 
feel you can give up. Some photographers are very happy 
with the results achieved using a zoom and 2X extender 


combination. Some might use the 1.4X 
only, while others may tell you to 
never use a tele-extender. Work care- 
fully and maximize the results. 


Picture Sizes 

I have a question regarding pub- 
lished photo proportions. These ratios, 
width versus height, appear to be those 
of the larger format shooters like 4x5 
and 8x10 and seem to be contradictory 
to 35mm. Do pros compose their 35mm 
images within the squarer proportions ? 
Is there an unwritten rule that says a 
squarer dimension is more aesthetic, 
sells better or blends within the sub- 
conscious mind in a more pleasing man- 
ner? Is the 35mm format outdated? 

J. Kimball 
Salt Lake, Utah 

Every image that’s framed in a cam- 
era dictates a certain format to ideally 
compose it. Seldom is it exactly 4x5 
or 35mm in proportion. I’m tired of 
the same old print sizes of 8x10, 11x14, 
16x20 and 20x24. When I have a print 
matted and framed, the dimensions are 
seldom standard format. The ability 
to make fine adjustments by cropping 
the final image is your right, just as it 
was when you composed the image 
in the first place onto an arbitrary for- 
mat, whether it was 35mm or 2 square. 
The image that appears with this col- 
umn was photographed on the new 
Ektachrome E100SW and pushed to 
ISO 200. It’s cropped top and bottom 
to emphasize the line of charging com- 
mon dolphins. The calm water above 
and below didn’t add anything to the 
image. (Ernst Wilde of Hasselblad 
once told me that he feels the 2/4 square 
format is ideal because you can later 
crop it to any format.) 

So why do the images in magazines 
seem to favor croppings other than 
35mm full frame? Often, the size of 
the page and the space available dic- 
tate the cropping or determines a photo’s 
size and shape. A horizontal image that 
fills the width of a page can be made 
larger if the ends are cropped. If you’ ll 
look at a recent copy of OP, you’ll see 
that photographs are in all shapes and 
proportions. There’s no predominance 
of the 35mm or standard 4x5 format. 
Mostly, it comes down to what works. 

Use the 35mm format as efficiently 
as possible to preserve image quality. 
The less you crop, the better the qual- 
ity in the final image. You’ ll notice in 
the new APS format that the camera 


manufacturers give several choices in 
cropping, pointing out that there’s still 
no one perfect answer. The overall 
image and subject still dictate the per- 
fect framing, and even that’s open for 
discussion between two photographers. 


Keeping Track 
Of Submitted Photographs 

More than a year ago in this col- 
umn, I briefly mentioned a method to 
copy a page of slides on a paper copier. 
I’ve been asked to give the details on 
how to accomplish this. 

The idea is to make a reasonable 
black-and-white copy of a page of 
slides by laying the page on a regular 
copy machine. This is particularly help- 
ful to photographers who submit images 
to a magazine or stock agency. There’s 


nothing worse than getting a call from | 


an editor who wants more information 
and, from the description of the image, 
you don’t have a clue which one it is 
because you don’t have a copy to refer 
to; or, if there’s an image missing, you 
don’t know which one to look for. 

Open the copier lid and place the 


page of slides face down. Take a 500- | 
watt photoflood bulb and position it | 


directly above the slide page at the end 
where the copier starts its scan. As the 


copier scans the page, move the | 
photoflood with the scan as it proceeds | 
down the page, centering on the scan | 
arm all the way. The photoflood reflec- | 
tor should be just above the sheet, cen- | 
tered left and right and almost touching | 
it. The photoflood will be very bright | 
and warm, so don’t leave it in one posi- | 


tion very long. Heat and light are detri- 


mental to slide images, but one or two | 


scans won’t hurt them. The reflector 


and 500-watt photoflood bulb are avail- | 
able from a photo store. Trying to use | 


lights of less intensity and no reflec- 
tor to distribute the light across the 
page will end in no image at all. 

If you’ve kept everything in line 
and the light even during the scan, 
you should have a black-and-white 
copy of the slide page for future ref- 
erence. This is how many stock agen- 
cies do their record-keeping and let 
photographers know what images 
they’ ve kept. oP 
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If you have any tips or questions, 
address them to: OUTDOOR PHO- 
TOGRAPHER, Dept TT, George Lepp, 
12121 Wilshire Blvd., Suite 1220, Los 
Angeles, CA 90025-1175. 


ALL-IN-ONE SLR 


SIGMA SA-300N 


MACRO ZOOM 


“Allin One.” The SA-300N provides a 
wider range of features than any other camera 


in its class and puts you in 


complete control of 
metering, exposure and 
focusing—in either fully 
automatic or easy-to-use 
manual modes. And the 
Sigma 28-80mm F3.5-5.6 

Aspherical Macro Zoom 

takes you from wide angle 


to mid-tele and gets you as close as 9.4" to 
your subject with its 1/2 life-size built-in 
macro capability. 


FULLY AUTOMATIC 

¢ Triple Mode Autofocus: AF-C “predictive” 
for moving subjects; AF-S for still subjects; 
AF-P autoswitching AF-S/AF-C 

© 3 Metering Modes: 8 zone evaluative, 
central-area partial, center-weighted average 

e Five Exposure Modes: Programmed with 
Shift function, Shutter priority, Aperture 
priority, Full auto, Manual 


EASY-TO-USE MANUAL 
© Manual exposure control 
¢ Manual focus 
e Exposure compensation 
¢ Mirror lock-up 
© Depth of field preview button 


PLUS ALL THESE FEATURES 
e Shutter speeds from 30 sec.-1/4000 sec. 
selectable in 1/2 steps in manual 
© Single and continuous film advance, 
3 frames per sec. 
¢ Built-in TTL-Flash covers 28mm field of view 
e Auto bracketing and exposure compensation 
¢ Illuminated, easy-to-read LCD panels on 
camera and in viewfinder 
e Built-in data back (optional) 
e AE lock, self-timer and optional 
panorama adapter 
e Full system of AF and MF lenses 
e EF 430 Super Flash (optional) 


For more information, see your Sigma dealer 
today or send for a full color brochure: 


SIGMA 


SIGMA CORPORATION OF AMERICA 
15 Fleetwood Court, Ronkonkoma, NY 11779 
(516) 585-1144 


MAJESTIC TELE PHOTOS. 
DRAMATIC 1/2 LIFE-SIZE 
MACRO SHOTS. GET IT ALL. 


NEW! 70-300mm F4-5.6 DL Macro 


This compact 4.3x zoom takes you from 
mid-range 70mm all the way to ultra-telephoto 
300mm. And its built-in 1:2 macro, at 300mm 
zoom setting, lets you get as close to your 
subject as 39", for even greater shooting 
possibilities. An easy-to-handle rotary 

zoom mechanism effectively eliminates focus 
variations while zooming. All-in-all, a versatile 
high performance lens and an excellent value too. 


SIGMA CORPORATION OF AMERIC 


LONG RANGE POWER/MACRO CLOSE-UPS 


Macro Zoom Lenses 


fps 


28-80mm F3.5-5.6 Mini Zoom Aspherical Macro 
The perfect complement to your telephoto 
zoom. Expands your zoom range to cover from 
mid-tele to 28mm wide angle. And gets 

you as close as 9.4" to your subject 

with its 1:2 built-in macro capability, 

at 80mm zoom setting. It’s all yours 

in this light (just 90z.), compact (only 


AN big | ini 7 28-80mm 
at ong) mint Zoom, 

: ) F3.5-5.6 
Sigma world-class lenses available for most SLR Aspherical 


cameras (including Nikon “D” function cameras) 
See them at your dealer or send $1.00 for deluxe. 
full color brochure to Dept. OP. 


15 Fleetwood Court, Ronkonkoma, NY 11779 * 516-585-1144 
In Canada exclusively distributed by Gentec International, Markham, Ontario 


4-00an ASPHERIC 
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The World’s Smallest 


28-200mm Aspherical Lens 


CAPTURE THE SHOT YOU IMAGINED, 
IN THE FOCAL RANGE YOU PREFER 


NEW! 28-200mm F3.8-5.6 UC Aspherical 


A versatile new lens with a wide angle of 
28mm and a telephoto zoom range that takes 
you all the way to 200mm. Yet weighs less 
then 16 oz. and is just over 3" long. Truly an 
all-purpose, “standard” zoom that will add 
new depth to your photographic creativity. 


SIGMA CORPORATION OF AMERIC. 


24-70mm F3.5-5.6 Aspherical 


An expanded zoom range, from an ultra wide 
24mm wide angle to a mid range 70mm, brings 
an added dimension to your photos. 
This lens features aspherical elements 
to eliminate optical aberrations, 
minimize flare and provide edge-to- 
edge sharpness. Easy, fast handling 
with exciting new perspectives. 

Sigma world-class lenses available for most SLR 
cameras (including Nikon “D” function cameras). 


See them at your dealer or send $1.00 for deluxe, 
full color brochure to Dept. OP. 


15 Fleetwood Court, Ronkonkoma, NY 11779 * 516-585-1144 
In Canada exclusively distributed by Gentec International, Markham, Ontario 


MOLL ISI IF 


“i he British have a different word for it, but then 
\ they have their own special word for most 
* everything. The British word “hide” is much 
more descriptive and correct than our word 
“blind.” In using these structures, we’re hid- 

| ing from our photographic subjects, hoping 
that it makes them blind to our whereabouts. 

About 75 percent of my bird photography and about 50 
percent of my mammal photography is done from a blind. 
You don’t need a blind to photograph most of the mam- 
mal species in our national parks and in most of our refuges. 


| 


The wildlife in these areas has become so accustomed, so 
habituated to human beings and our activities that you need 
not be hidden from view in order to photograph them. 

In fact, it’s illegal to use a blind in our national parks. 
However, I don’t understand the reasoning behind the reg- 
ulation. I can understand the park service not wanting any- 
one cutting vegetation to make a blind out of natural 
materials, but I can’t understand why a portable blind can’t 
be used because such blinds cause absolutely no harm to 
the wildlife or the environment. 

Made from many different materials, blinds also can 
vary as structures. I even use my living room as a blind 
and have gotten a lot of fantastic photographs. 
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Become part of the landscape to 
capture up-close images of wildlife 
BY LEONARD LEE RUE I11 


To photograph from your house, you must attract wildlife 
to it. I’m blessed in that I live on a 14-acre tract that’s all 
woodland behind me and farm fields in front. Many springs 
of water and a small swamp are on the land so open water 
is available to the wildlife year-round.. 

I’ve planted hundreds of Tartarian honeysuckle shrubs, 
barberry and multiflora rosebushes that produce a wealth 
of berries. I’ ve planted evergreens, lilac bushes and baby’s 
breath perennials to provide cover for the birds. I have 
suet, sunflower and small seed feeders filled and in use all 
year long that have birds flocking to my home. I’ve cre- 
ated brush piles and high grass edges to 
provide habitat for rabbits, chipmunks, 
woodchucks and squirrels. I put shelled 
corn in the pond every day to attract ducks, 
geese, muskrats and deer. 

People often ask me if I’m so interested 
in wildlife, why I live in New Jersey. My 
standard answer is that I have more wildlife 
in my backyard than they have in theirs. 
You have to create the habitat. 

In using your home as a blind, don’t 
shoot through the glass windows if you 
can help it. If you do, keep the glass spot- 
lessly clean, inside and out. Minimize the 
light in the room. Hang up a dark blan- 
ket behind your camera to prevent your 
reflection from showing on the glass. 

I have windows that open on three sides 
of my living room, and I’m probably the 
only person who has Trebark camouflage 
drapes in his living room. I’ve cut a large 

V” slit in the drapes for my camera lens. 
Since the drapes are made of a soft mate- 


rial, I get the greatest flexibility for my 
lens and yet wildlife can’t see me. You 
can mount your camera on your tri- 
pod, although I prefer to use our Rue 
Groofwin mount. I just mount a 


monoball on the Groofwin and hang | 


it over the windowsill. That way I have 
no tripod legs to contend with. 


I also use my car as a blind, espe- | 


cially in parks and refuges. Wildlife 
has become so accustomed to cars that 
it virtually ignores them, even if you 
stop carefully but don’t get out. 

When you’ ve spotted your subject, 
coast up to the spot from which you 
want to shoot and shut off your engine 
to minimize vibration. Make sure you 
stop in the best spot because, if you 
start your engine again to move, it 
may scare the wildlife. The Groofwin 
mount can also be hung over the win- 
dow glass or in the window channel 
of your car. 


If you’ re serious about wildlife pho- | 


tography, you'll need a blind that’s 
portable and that can be set up easily 
and quickly. Next month, Ill describe 
how to make your own blind. 

If you want to purchase a blind, 
you may find choices limiting for the 
wildlife photographer. Out of my 
searching and frustration grew two 
blinds that I’ve found to be the per- 
fect solution for me. 

The Pocket Blind is a specially cut 
piece of material with lens and view- 
ing ports, which is designed to be worn 
as a blind, using you, your camera and 
tripod as the supports. In its cloth car- 


rying bag, the blind is about the size | 


of a loaf of bread and can be carried 
on your belt. The Pocket Blind can be 
carried with you at all times and put 
into use in less than a minute. 

The Ultimate Blind is just what the 
name implies. It can be put up in less 
than 30 seconds and has no parts to 
put together or that can be lost. The 
blind weighs a mere 9.5 ounces and 
is easily carried over your shoulder. 
It has two large shooting snouts and 
five additional shooting ports. There 
are five main viewing ports so that 
you can watch for action on five of 
the six sides of the blind. 

The material is water-repellent so 
you and your gear will stay dry even 
in a driving storm. The blind is avail- 
able in either brown or green cam- 
ouflage. The color doesn’t make an 
iota of difference; the most important 

(Cont’d on page 98) 
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@ Location: It’s the most 
magnificent parcel of land 
positioned in the most 
beautiful region of Min- 
nesota. Tettegouche State 
Park, located 55 miles 
north of Duluth on High- 
way 61, extends from the 
shore of Lake Superior 
deep into the rolling hills 
of the ancient Sawtooth 
Mountain Range. 

The park contains 
inland lakes, rocky and 
wooded terrain, a wild 
river with the highest 
waterfall in the state (60 
feet), undisturbed hard- 
wood forests, towering 
palisade cliffs and more 
than a mile of jagged 
Lake Superior shoreline. 

The rugged terrain is 
accessible by a number 
of well-maintained foot 
trails, including the Supe- 
rior Hiking Trail, which 
runs parallel to Lake 
Superior, from Duluth to 
the Canadian border. 
There’s drive-in camp- 
ing, with semi-modern 
sites, as well as a limited 
number of wilderness 
campsites located along 
the Superior Hiking Trail. 
Foot traffic is the major 
means of transportation 
in the park, with the only 
paved road being that to the campgrounds. 
@ Weather: Lake Superior tempers the 
Northern Minnesota climate a bit, keep- 
ing it cooler in summer and warmer in 
winter than farther inland. Snow can 
fall anytime from October through early 
April. Winter temperatures are frigid. 
Spring and fall are cool, while fall is 
usually drier. Summer is quite temper- 


BEST TIMES: All seasons are good for photography, although it’s easier to get around in the “non-snow’” 
season, from early April to late October. The spring thaw brings considerable runoff to the Baptism River, and 
wildflowers are abundant. Summer crowds can be avoided by hiking into the wilderness. Mosquitoes and black 
flies are irritants in the woods, but winds along the lakeshore usually keep them away. Autumn delivers an amaz- 
ing display of color from maple, birch, aspen and oak leaves. Combine this with the overlooks and lakes in the 
Sawtooth Mountains, and you have more photo opps than you can shake a tripod at. Solitude is found during 
winter. There are cross-country ski trails in the park, but a pair of snowshoes will take you off the beaten path. 
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FAVORITE 
PLACHS 


Text And Photography By G. Alan Nelson 


ate and can be very cool near the lake. 
@ Photo Experience: The shore of 
Lake Superior is easily accessible and 
provides settings from cliffs to stone 
beaches and everything in between. On 
Shovel Point, there are often climbers 
rappelling down the palisade face. Kayak- 
ers bob in the waves offshore. There are 
rounded stone and blunt boulder beaches 


that take constant abuse from 
the cool blue waters of Supe- 
rior. Morning is the best time 
to shoot the shoreline if you 
want dramatic light, as the sun 
dips below the Sawtooth 
Mountains in the evening, cast- 
ing a shadow on the shore. 

Trails wander alongside the 
Baptism River. There are boul- 
ders, rapids and three water- 
falls on this fleeting river, with 
trout lurking on the stone- 
strewn bottom trying to elude 
the fly fishermen’s exacting 
cast. Overcast and foggy days 
are good times to shoot the 
Baptism River valley. 

Strong legs will take you 
to the peak of several small 
mountains, most of which look 
down upon the lakes and 
forested hills. Calm early 
mornings often bring ground 
fog that blankets the lakes and 
valleys below the peaks. In 
the valleys and in the woods, 
there are several species of 
wildflowers that take turn 
blooming throughout the spring 
and summer months. 

There are more than 40 
species of mammals living in 
Tettegouche, the most com- 
mon being the white-tailed 
deer, snowshoe hare, red squir- 
rel and beaver. If you’re 
patient, you may see moose, 
black bear, red fox, river otter 
and an occasional coyote, fisher, pine 
marten and timber wolf. 

For more information, contact: Tet- 
tegouche State Park, 474 Hwy. 61 E., 
Silver Bay, MN 55614, (218) 226-3539; 
Dept. of Natural Resources, Div. of Parks 
and Recreation, Information Center, 500 
Lafayette Rd., St. Paul, MN 55155-4040, 
(612) 296-6157. oP 


MINNESOTA 


Your 1997 Scenic Calendar 


Order early to reserve your copy of OUTDOOR PHOTOGRAPHER Magazine’s 
1997 Scenic Calendar — a first-time collection of exceptional images of the 
great outdoors presented by the Editors ofp OUTDOOR PHOTOGRAPHER Magazine. 


|2 great seasonal images from professional photographers around the country 
Oversized 14” x 12” format with large daily planning boxes 
Plus, a special guide to the peak times from January to December to visit photography 
hot spots around the country 

Only $11.95 each’ 

WESTCLIFFE PUBLISHERS, INC. 


TO ORDER CALL: 1-800-523-3692 
Or Fax: 303-935-0903—(Visa or Mastercard only) 


Shipping & handling charges additional. Sales tax added for Colorado orders. Please allow 6-8 weeks for delivery. Orders are subject to approval. 
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BY FRANS LANTING 


he barn owl was still warm to 
the touch when I stopped for it 
on a road bisecting a wildlife 
refuge in Northern California. 
There was little outward sign 
of its pre-dawn collision with a 
speeding car, yet its body was 
no more than a husk; its spirit gone. 

I must confess that I have long been 
interested in the topics of death and dying 
in the natural world. My photographic 
explorations of this theme have led me to 
search for subjects normally avoided in 
nature photography. Even so, it is rare to be 
witness to the end of an animal’s life. Most 
wild creatures, it seems, fade into the earth 
silently, leaving little trace of their passing. 

By contrast, road kills are stark and pub- 
lic reminders of the impact our modern 
society has on the rest of creation. Accord- 
ing to one survey, up to a million animals 
die every day on American roads alone. 

In a photographic sense, the circum- 
stances under which I found the owl echoed 
the drama of the occasion. The sharp, slant- 
ing light of a stormy dawn illuminated the 
bird but little else. Sprawled on hard 
ground but facing skyward with closed eyes 
and one ruffled wing pointing up, it rever- 
berated with symbolism. 

At first, I stood back to compose the 
photograph, but as I became emotionally 
drawn in to the scene, I began to peel away 
needless detail and eventually found myself 
lying down on the asphalt by the bird. I 
tried to incorporate the blurred shapes of 
cars speeding past as I edged closer with a 
super-wide-angle lens, using my elbows as 
a makeshift tripod. But in the end, the ulti- 
mate frame showed no car, just the desola- 
tion of wide open space and a white line 
piercing the form of the owl and running 
out to a vanishing point in infinity. oP 
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Vanishing Point 


INTERNATIONAL 


CONTEST 


Showcase your 
best nature 
photography, 
help protect the 
rare Spirit Bear 
and compete 
for more than 


$25,000 


in fabulous 
prizes. 


A nature photo 
adventure 


Mamiya 645 Pro 
Cameras 


Camera bags 


Clothing 
Win i; 
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BEAR PHOTOS BY CHARLIE RUSSELL 


WIN THE TRIP OF A LIFETIME ! 


AN INTERNATIONAL PHOTO CONTEST TO SUPPORT 
THE RAINFOREST HOME OF THE RARE SPIRIT BEAR 


fr 


THE NATURE PHOTOGRAPHY ADVENTURE OF A LIFETIME 


yr could win a nature photography adventure trip 
aboard the 67 foot sailboat “Ocean Light’'to the 
Queen Charlotte Islands off the Canadian Pacific coast, 
exploring the spectacular temperate rainforest home 
of bears, wolves, eagles, whales, sea lions, harbor seals, 
mink and more. Plus: 
BB return airfare from any major city in 

the U.S. or Canada 
BB Lowepro Orion AW camera bag 
HB Lowe Alpine Contour Elite backpack 
(approximate value $5,000) 


24 MORE VALUABLE PRIZES! 

3 first prizes of Mamiya 645 Pro SV Packs and 
Lowepro Photo Trekker AW camera bags (approximate 
value, $3,570) 

3 second prizes of $1,000 in Lowe Alpine clothing 
including Triple Point Ceramic jacket & pants, Aleutian 
sweater, plus a Lowepro Mini Trekker camera bag 


[SPONSORED BY | Piece I ot Ni ee. 
PHOT eter EL owe 


Mamiya 


master of the medium 


Where Great Ideas Originate 


(approximate value $1,280) 


3 third prizes of $500 in Lowe Alpine clothing including 
MFS Tech jacket and pants, plus a Lowepro Pro Mag 
camera bag (approximate value $740) 


12 prizes for fourth to seventh place of Lowe Alpine 
clothing plus a Lowepro camera bag [approximate value 
$470 (for fourth prize) to $220 (for seventh prize) 


30 honorable mention prizes of autographed copies 
of the book, Spirit Bear by Charlie Russell 


SEND US YOUR BEST! 

You can enter up to nine photos (three per category): 

Hl landscapes/scenics: Nature is a fragile heritage, in 
the country, the suburbs or the city. Photographs 
can draw attention to endangered spaces or preserve 
the memory of a favorite area 

BB wildlife: More than just a pretty place, nature is 
home to animals, plants, even butterflies and insects 

HB environmental portraits: people interacting with 
nature — even if ‘interacting’ is just having fun 
outdoors 


OVER $25,000 IN PRIZES 


Ideally suited to the 
rainforest, the bears live 
on a diet of vegetation, 
berries and salmon. 


pre ae 


Spirit bears are not albino; they are fully pigmented, with brown eyes and a black 
nose. A litter may contain both white and black cubs. 


YOUR ENTRY FEE WILL HELP A RARE BEAR! 


Part of each entry fee will go to support The Spirit Bear 
Wilderness Park, a proposed 662,500 acre sanctuary for this 
rarest form of the black bear. One of the densest populations of 
the Spirit Bear is threatened by logging. Since the Spirit Bear 
depends on the rainforest for its survival, logging could mean 
that the Spirit Bear will disappear. 


Want to help the Spirit Bear even more? Contact Great 
Bear Foundation, PO. Box 1289, Bozeman, MT 59771-1289. 
Phone: 406-586-5533. Fax: 406-586-6103. 
e-mail: greatbears@aol.com. 

To learn more about the bear, visit the Spirit Bear at: 
http://alpinet.net/~williams/spirithome.html 
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OFFICIAL ENTRY FORM PLEASE PRINT OR TYPE 
Endangered Spaces Contest Name: 
This entry form, plus a check or Address: 


Mail Order for $6 must be sent to: Apt: 
ENDANGERED SPACES CONTEST, 


SS 


Santa Rosa, California, USA.95401 State: Zip: 
Checks should be payable to: Daytime telephone: ( ) 


ENDANGERED SPACES CONTEST. Total number of photos (up to 3 per category may be submitted) 


| have read the contest rules and submit the enclosed photos in accordance with them. 
| have secured a model release for all living persons portrayed. 


Date: Signature: 
rf A. Landscape/Scenic: Film used Title and technical data (optional) 
3 ih 
ee 
& 3. 
U 
fe) B. Wildlife: Film used Title and technical data (optional) 
° 1, 
pr 
e 2, 
3. 
C. Environmental Portraits: Film used Title and technical data (optional) 
1. 
o 
a; 


A Circle No. 110 on Reader Service Card. 


OFFICIAL CONTEST RULES 


How to enter: You may enter up to three photographs per category, nine 
Photographs total. All entries must be accompanied by a check or money 
order for $6 Regardless of the number of photos entered, payable to 
ENDANGERED SPACES CONTEST, plus an official entry form or same-size 
photocopy facsimile, Entries submitted without the entry form or fee will 
not be considered. All entries must be in the form of duplicate 
transparencies (in individual mounts, no glass) or 8’x10" photographic 
prints (color or black-and-white). Be aware that your photographic prints 
and/or transparencies WILL NOT BE RETURNED and that no 
acknowledgement of receipt will be sent. In view of the volume of 
expected entries, the Contest Editors cannot enter into correspondence of 
any kind. NO PHONE CALLS PLEASE. Label each transparency or print 
with your name, address and phone number. Entries must be received no 
later than midnight, September 30, 1996. Send your entries to 
ENDANGERED SPACES CONTEST, Lowepro USA. 3171 Guerneville Road, 
Santa Rosa, California, USA 95401 

PRIZES 


Grand Prize: An all-expenses paid, 7-day trip aboard the Ocean Light, in 
the summer of 1997, including air travel to the Canadian Queen Charlotte 
Islands from any major city in the U.S. or Canada, plus a Lowepro Orion 
AW camera bag and Lowe Alpine Contour Elite backpack. The winner of 
this prize, chosen from all categories, will not be eligible for a category 
prize. (approximate value $5,000) 

3 first prizes: Mamiya 645 Pro SV Packs and Lowepro camera bags 
(approximate value, $3,570 per prize) 

3 Second prizes: $1,000 in Lowe Alpine clothing and a Lowepro camera 
bags (approximate value $1,280 per prize) 

3 third prizes: $500 in Lowe Alpine clothing and a Lowepro camera bag 
(approximate value $740 per prize) 

3 fourth prizes: $250 in Lowe Alpine clothing plus a Lowepro Trim 
Trekker camera bag (approximate value $470 per prize) 


3 fifth prizes: Lowepro Orion AW camera bag, Lowepro casual shirt and 
Lowe Alpine Lowe Rider pack (approximate value $285 per prize) 

3 sixth prizes: Lowepro Mini Trekker camera bag, Lowepro casual shirt 
and Lowe Alpine Lowe Rider pack (approximate value $265 per prize) 

3 seventh prizes: Lowepro Off Road camera bag, Lowepro casual shirt 
and Lowe Alpine Lowe Rider pack (approximate value $220 per prize) 

30 honorable mention prizes: autographed copies of Spirit Bear by 
writer/adventure photographer Charlie Russell 

JUDGING: Will be based on originality, quality and technique by a five- 
member jury. Winners will be notified by registered mail and the results 
will be published in the January / February ‘97 issue. 

ELIGIBILITY: The contest is open to all amateur and professional 
photographers. Werner Publishing Corporation employees and staff 
appearing on the Outdoor Photographer mast, Lowepro, Mamiya America 
and Lowe Alpine Systems employees and their agents, the immediate 
families of the aforementioned and Outdoor Photographer suppliers are 
not eligible. Previously published photos, photos pending publication or 
photos that have won other contests are ineligible. Contest void where 
prohibited. 

RULES: Contestant must own all rights in the submitted photos 
accompanying his/her entry. The photos must not be subject to any legal 
restrictions or claims. It is the responsibility of the contestant that 
publication of the photos by Outdoor Photographer, Lowepro, Mamiya 
America and Lowe Alpine Systems raises no claims. Model releases must 
accompany all photos that include identifiable people. No fee will be paid 
to any person depicted in any photographs entered in the contest. 
Photographers will retain copyright to their work. However, Outdoor 
Photographer, Lowepro, Mamiya America and Lowe Alpine Systems 
reserve the right to publish and use any or all prize-winning entries 
without payment in regard to publication, exhibition or promotion related 
to the contest. Lowepro, Mamiya America and/or Lowe Alpine Systems 
will contact each photographer in the event of using his/her entries for 
advertising purposes. Upon selection, winners will be requested to sign an 
official consent form allowing free use of selected contest entries by 
Outdoor Photographer, Lowepro, Mamiya America and Lowe Alpine 
Systems. This form will be provided by Outdoor Photographer. Should a 
winner fail to submit a signed consent to Outdoor Photographer within 
14 days of receiving the form, it will be assumed he/she has relinquished 
the privilege and an alternative winner will be selected. Outdoor 
Photographer, Lowepro, Mamiya America and Lowe Alpine Systems will 
send prizes and vouchers to winners by registered mail or air freight. All 
taxes and any other expenses incurred will be the liability of the winners. 


LIABILITY: Outdoor Photographer, Lowepro, Mamiya America and Lowe 
Alpine Systems are not responsible for the loss or damage of materials 
submitted for the contest. No material will be returned to entrants. Entry 
in this contest indicates acceptance of the rules. Total expected 
applications may be expected to approximate not less than 2000 based 
on prior contests run by Outdoor Photographer, although it is not possible 
to make this prediction with any certainty. 
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Carr Clifton enriches the varied landscapes of 
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By James Lawrence 
Photography By Carr Clifton 


elebrated landscape 

photographer Carr 

Clifton has made 

breathtaking and sub- 

lime imagery in the 

wilds of North Amer- 

ica for 20 years. His 

newest book, Wild and Scenic California: 
The Natural Landscape (BrownTrout Pub- 
lishers Inc., San Francisco), is a celebration 
of the pristine vistas that make up one of 
America’s most diverse and beautiful states. 
Yet, there’s a warning in its pages, best 
echoed in Clifton’s own preface to the book, 
in which he somberly regards landscape pho- 
tography, once a tool to reassure us of the 
enduring power of our wild places, now as 
a kind of magic wand, creating only the illu- 
sion of places that are largely gone or changed. 
“California’s last wild places,” he says, “are 
the frayed threads of a tapestry that once was.” 
Clifton’s sober outlook explains his drive 

to journey to those remaining places for 
images that “breathe.” His work cautions 
us to cherish and fight for that which we 
may yet lose. We caught up with Clifton in 
his lovely home in the Sierra Nevada range. 


OPENING SPREAD, LEFT: Carr Clifton 
made this pastoral image of a sunset at 
Sand Dollar Beach. OPENING SPREAD, 
RIGHT: Ice, granite and a stark landscape 
in Sequoia National Park give this shot a 
cold feeling. LEFT: Giant redwoods in 
Redwood National Park dwarf a blooming 
rhododendron. ABOVE, RIGHT: The 
jagged spine of Lone Pine Peak in the 
southern Sierra Nevada. RIGHT: The low 
angle and orange color of the sun help 
highlight interesting lichen patterns 

on the basalt boulders in the Northern 
California foothills. 


Sunset: Toyo 45AR, Nikkor 360mm, Fujichrome 
Velvia; Sequoia National Park: Toyo 45AR, Nikkor 
240mm, Fujichrome 50; Redwoods and Lone Pine 
Peak: Toyo 45AR, Fujinon 90mm f/8, Fujichrome 50; 
Basalt Rocks: Tachihara 4x5, Nikkor 135mm, 
Ektachrome 100 


OUTDOOR PHOTOGRAPHER: Wild 
and Scenic California is a beautiful vol- 
ume of work, but why did you choose to 
cover your home state again? 

Carr Clifton: California offers so many 
different subjects: mountains, oceans, forests, 
deserts. There’s just so much variety. And 
that’s what I thrive on. If I shoot one type 
of location for very long, I get kind of burned 
out on it. I don’t get new ideas. Different 
kinds of landscapes keep that spark going. 

OP: I gather from seeing your photog- 
raphy over the years that Indian Creek and 
the Sierra Nevada are some of your favorite 
places. What are some other favorite Cal- 
ifornia locations? 

Clifton: The highest part of the south- 
ern Sierra Nevada range, from Mount Whit- 
ney north to Mammoth Lakes, is my favorite 
area. Yosemite is, too, but I started back- 
packing with my parents in the southern 
Sierra when I was about 11. That’s what 
got me started. 

I also love the foothill areas of Califor- 
nia, that beautiful rolling oak country, though 
it has limited access because much of it is 
private land. Some of the best is around 
Paso Robles, San Luis Obispo and Atas- 


cadero. But it’s a big hassle because how 
do you know who owns what? You don’t 
want to trespass, so you have to shoot from 
the road. 

OP: How has California changed in the 
time you’ve been photographing? 


TOP, LEFT: This picture of false hellebore 
in Mineral King Basin, Sequoia National 
Park, shows a popular and effective use of 
wide-angle perspective. The false hellebore 
is emphasized by its foreground placement 
and rich green color. LEFT: Clifton 
captured these sandstone concretions in the 
Borrego Badlands. The low angle of the sun 
brings out the texture and subtle tonal 
gradations on the surface of the rocks. 
RIGHT: This shot, near Badwater in Death 
Valley, gains an other-world feel. The 
drama of the rising sun, the silhouetted 
mountains and use of a wide-angle lens all 
contribute. The lens allowed the 
photographer to get close and show detail in 
the salt pan formations. 


False Hellebore and Salt Pan Formations: 

Toyo 45AR, Fujinon 90mm f/8, Fujichrome 50; 
Sandstone Concretions: Tachihara 4x5, Fujinon 
180mm, Ektachrome 


Clifton: The population is still grow- 
ing. Our resources are still being 
extracted, forests are still being cut 
down, more roads are being paved. 
You hear in the news that we have to 
save our national parks. I thought we 
already saved them! That was the idea. 
But a lot of places are getting loved 
to death. It’s a scary thing, and it’s all 
caused by overpopulation. Time is of 
the essence. I feel the need to photo- 
graph these places before they’ re used 
up, not only in California, but all of 
the United States. 

OP: In your book, there’s a won- 
derful passage by John Muir that 
talks about wildflowers everywhere. 
It ends: “And what glorious botani- 
cal beds I had.” That passage filled 
me with an indescribable longing. 
Can you still find that pastoral Cal- 
ifornia today? 

Clifton: There are areas that have 
that kind of a bloom still. I call them 
little islands. The poppy fields in South- 
ern California’s Antelope Valley are 
just incredible. And the hills that flower 
every spring near Gorman are spec- 
tacular. But it’s a different state now 
than it was in Muir’s time. 

OP: Let’s profile a typical outing. 
Do you shoot more from the road or 
are you still hacking into the bush? 

Clifton: The road is very easy, 
there’s no doubt about that. A lot of 
great photographs can be had now 
from the highway. In fact, sometimes 
it’s the only way to get it. ’'m no park- 
ing lot photographer though. I like to 
hike out away from the car. But some- 
times you don’t have that choice. 

I also use river-rafting. If I’m not 
getting any pictures, I’m still having 
fun. I’m not cooped up in a camper 
waiting out the midday sun. 

OP: How much does your camera 
gear weigh? 


LEFT; Eliminating extraneous 
subject matter and empty space 
creates a portrait of the Anza-Borrego 
Desert. The native fan palms, 
boulders and desert shrubs are side- 
lit, giving them a nice edge. 

Toyo 45AR, Rodenstock 180mm with 
polarizer, Fujichrome Velvia 


Clifton: If V m hiking it in, ’ 11 keep 
it down around 40 pounds. If I’m back- 
packing for several days, I'll get it 
down to about 30, then add in the food 
and other gear until it’s about 75 to 
90 pounds. On a raft, I have the lux- 
ury of carrying hundreds of pounds 
of gear. I’ll take tons of loaded film 
holders and a lot more lenses. 

OP: What raw elements first draw 
you to a scene? Is it light, subject, 
composition? 

Clifton: It’s everything. The main 
thing is light. You have to have the 
right light conditions first. You want 
it to be the best photo it can be, whether 
it’s in late-evening soft light or over- 
cast light or dim light or direct sun- 
light. You can find the most incredible 
subject matter, say a blooming cactus 
with a skull by it, but if the light is 
wrong, you’ve got to wait. 

OP: How do you recognize the 
scenes that will make the truly 
great photographs? 

Clifton: It’s such an individual thing. 
That’s what photography is all about. 
It’s kind of like grabbing the viewer 
and saying, “Look, look at this!” The 
big, broad scenes are more obvious 
and easier to find and shoot. 

OP: The classical composition with 
mountains in the distance and a sub- 
ject like boulders or flowers domi- 
nating the foreground is one of the 
staples of landscape photography. A 
lot of photographers use it. Is that a 
compositional technique you con- 
sciously choose? 

Clifton: If it works, it’s great. But 
too often photographers slap on a wide- 
angle lens and put something in the 
foreground that makes me wonder, 
‘Why are they putting that in there?’ 
It’s all got to work together or you’ ve 
got two separate pictures in one photo. 
Those elements have to flow together. 

I just see the foreground/background 
style as a method for making a pleas- 
ing photograph. If you’ ve got an incred- 
ible mountain or ridge and you can find 
an incredible subject for the foreground, 
then shoot that. But it can’t just be a 
foreground subject for its own sake or 
because it speaks of the distance. Shoot 
the mountain by itself, too. And the 
foreground by itself. That increases 
your productivity, which is a key to 
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RAPHY BY CARR CLIFTON 


INTRODUCING 
CARR CLIFTON’S 


WILD & SCENIC 
CALIFORNIA 


Master landscape 
photographer 
Carr Clifton has produced 
the finest collection of 
California photographs 
ever published. 
BrownTrout Publishers 


San Francisco 
800 950 7812 


A Circle No. 215 on Reader Service Card. 


Art WOLFE + FRANCOIS LOCHON * WOLFGANG KAEHLER 
JOHNNY JOHNSON + DANIEL J. Cox 
Jack S. GROVE + KEVIN SCHAFER 
HEATHER ANGEL + HARALD SUND + FRANS LANTING 
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The world’s leading 
wildlife Lg 9 el imal 
choose different 
cameras, lenses & film. 


However, when it 
comes to expedition 
travel they have one 

thing in common: 


They choose 


Explore Antarctica 
with the Best 


Photograph thousands of penguins 
with their newly hatched chicks. 


Choose from a wide variety of itineraries 
in Nov/Dec '96 & Jan '97 # 15-68 days. 


Rates starting from $4350. (Airfare Additional) 


Zegrahm Expeditions 
1414 Dexter Avenue N #327 
Seattle, WA 98109 
(800) 628-8747 or (206) 285-4000 
Fax (206) 285-5037 
E-mail: zegrahm@accessone.com 


A Circle No. 104 on Reader Service Card. 


ARIZONA 
Phoenix 


Photomark 
Contact: Rod Klukas 
800-777-6627 
602-244- 1133 
CALIFORNIA 
Claremont 
Claremont Camera 
Contact: Cynthia 
909-626-2219 
H 


Paul Cousins 
213-467-1212 
indio 
Johnson Photo 
Contact: 
Bill Johnson 
619-347-3774 
Irvine 
Pro Photo 
Connection 
Contact: Jim 


or James 
714-250-7073 
Los An; 
Bel Air Camera 
Contact: 


Steve Mrozowski 
310-208-5161 


Mike Kampler 

Fate 1238 
Sales Co. 
cemmt Mark 

or Michael 
800-292-6137 
213-660-3460 
PRS Photo Rental 
Contact: Hu Chan 
213-629-9020 
Samy’s Camera 
Contact: 

Steve Rahm 
213-938-4400 
Simon’s Camera 
Contact: Simon 

or Paul 
213-463-8585 

Palo Alto 
Keeble & Shuchat 
Contact: Tim Schell 
415-327-8511 


Frank Rocha 
916-483-3435 


Contact: Rod 
or Grahm 
415-453-4322 
San Diego 


Camera Ex, 
Contact: Ken Petsch 
619-297-7177 
George’s Camera 
Contact: Susan 
619-297-3544 
North County 


Camera 
Contact: Todd Hoyt 
619-737-6002 


Contact: Martin 
or Everett 
800-994-2773 
Camera ue 
Contact: John Goh 
415-982-4946 


Peter Henricks 
415-585-3099 
Photographers 


ing 
Contact: Joe 
800-833-0060 


Pro Camera 

Rental & Supply 
Contact: be Olson 
415-431-3313 


Santa Barbara 
F Stops Here 
Contact: John 
& Chuck 
805-898-8800 
Samy’s Camera 
Contact: 
Mike Brown 
805-963-7269 
Santa Clara 
Ewert’s Photo 
Scientific 
Contact: Rik Franz 
408-727-3686 
Torrance 
Silvio’s 
Photo Works 
Contact: Silvio or Ira 
310-791-7100 
Venice 
Samy’s Camera 
Contact: 
Kerry Morris 
310-450-4551 


Contact: 

Erwin Bunzli 
800-257-8886 
303-871-0700 


Photographi 

Contact: Michael 

203-291-0442 
Stamford 


Camera 
Wholesalers 
Contact: George 


or Tim 
203-357-0467 


Andrew Dillon 
305-756-1744 
Orlando 
Colonial Photo 
& Hobby 
Contact: 

Mike Rausch 
407-841-1485 
West Palm Beach 
Great National 

Camera 
Contact: 

Larry Matthews 
407-689-3166 
Ken — 


Contact: 
Ken Hansen 
407-832-4844 
GEORGIA 
Atlanta 
Professional 
Photo Resources 
Contact: John 
404-885-1885 


Contact: 

Martin Nubson 
847-860-7458 
icago 
Calumet 

phic 
Contact: 

Jim Gallichio 
312-440-8209 
Helix Camera 


Clay Bannister 
312-421-6000 
Photo 


Emporium Inc. 
Contact: Jeff 
312-777-3915 
INDIANA 
Muncie 


Jack’s Camera Shop 


Contact: 
Ronn Brown 
317-282-0204 
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TOYO FIELD-TEST 
PARTICIPATING DEALERS 


Contact: ey 


606-341-6986 


Louisville 
Whittenberg Photo 
Contact: Bruce 
502-589-5755 


NI 

Portland 
Photo Market 
Contact: Peter 
207-775-6500 


MARYLAND 
Baltimore 


Su Inc. 
one Chip Routt 
800-344-3776 
410-235-6200 


Spring 
Industrial 
Photo Products 
Contact: Fo aaa 


301-587, 
MASSACHUSETTS 


E.P. Levine 
Contact: Charlie 
617-951-1499 
SBI Sales 
Contact: 

Pro Sales Dept. 
800-234-5724 
617-542-0077 

Melrose 
Hunt’s Photo 
& Video 
Contact: David Legg 
617-662-8822 
MICHIGAN 
oon Appliai 

ray nce 
& Photo 
Contact: 

Kevin Dolan 
313-274-9500 

Grand Rapids 
Arden’s Photo Inc. 
616-456-7881 

MINNESOTA 

Golden Valley 
Imagi 

ing 
Contact: Pat Doyle 
612-525-8000 


Herff Jones 
Equipment Div. 
Comtet te a 
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St. Louis 
W. Schiller & Co. 
Contact: Barry Miller 
800-366-7244 


Fred Hmoud 
702-457-3333 


505-255-1133 


mera Corp. 
Contact: Kenny 
516-482-102 


York 
Adorama Rentals 
Contact: George 

or Jacob 
212-627-8487 
Alkit Pro Camera 
Contact: Carlos 

or Alan 
212-674-1515 

lumet 
Contact: 


Kevin Nagel 
212-989-8500 


Foto Care Ltd. 
Contact: Fred 
212-741-2990 
Gil Ghitelman 
Ca 


mera 
Contact: Gil or Les 
212-924-3020 
K & M Camera 
Contact: Eugene 
212-532-1106 
Photo Habitat Inc. 
Contact: Ray 

or Walter 
212-473-5665 
Wall Street Camera 
Contact: Elli 
212-344-0011 


Rochester 
Hahn Graphic 
Contact: 
Michael Brown 
716-254-5705 


Contact: Bob G. 
216-361-6800 
—— 


jidwest 
Photo Exchange 
Contact: 
Jim Andracki 
614-261-1264 


Wilson’s Studio 
& Camera 
Contact: 

Bob Wilson Jr. 
800-457-1946 


Contact: John 
or Artie 
800-876-7058 
503-299-4010 
Pro Photo Su 
Contact: Jonathan 
or Becky 
800-835-3514 
503-241-1112 
PENNSYLVANIA 
Levittown 


Allen’s Camera & 
Video 
Contact: 


Allen Leichter 
215-547-2841 
Mc 


800-24 715 


Steve Serota 
215-925-7805 
kertown 


New York 

Camera & Video 
Contact: Colin Miller 
215-538-9233 


Arlington 
i Camera 


Contact: Bill Porter 
817-261-8131 

in 
Ca Camera 
ron Jeff Miller 
512-459-4321 


Contact: 

Ken Robison 
800-453-4706 
801-261-1707 


VERMONT 
White River Jct. 
Professional 
Camera Ltd. 
Contact: Ken or Bob 


802-295-5600 
WASHINGTON 
Seattle 


Glazer’s Camera 

Contact: David, 
Anne or Hal 

206-624-1100 


CALIFORNIA 


success in the publishing market. 

OP: If the big backgrounds pretty 
much stay the same, is it then true 
that foreground subject elements are 
the “signature” of the image? 

Clifton: 1 think what you mean is 
that if you’ ve got 10 photographers in 
one spot, with Mount Whitney in the 
background, then the elements they’ II 
choose in the foreground will all be 
different, and that’s true. But the mood 
of the subject is also the signature. 

OP: Which is a subjective inter- 
pretation by the photographer. 

Clifton: The feeling. That’s what 
I’m going for. The lyrics in the song 
tell the story. But you need the melody 
to make the song come to life. 

Good photography is sharp, in focus, 
color is perfect, good composition, 
everything like that. But a great pho- 
tograph has all that—plus it breathes. 
There’s something special about it. 
Great images are the hard ones, the 
ones I’m always searching for. I get 
all the others in between. 

OP: Let’s talk nuts and bolts. What 
film do you use? 

Clifton: Fujichrome Velvia almost 
exclusively. If Ineed an ASA 100 
speed, I'll just push it. I normally rate 
it at 40 rather than 50. 

OP: What make of equipment? 

Clifton: My 4x5 is a Toyo field 
camera, the flatbed model. I use every 
lens made: Nikkors, Schneiders, Fuji- 
nons, Rodenstocks. Each company has 
its star lenses, and I’Il try to get those. 

OP: Any favorite lenses? 

Clifton: The 90mm is a great lens. 
I like using the wide angle. I have a 
120mm Schneider that’s extremely 
sharp, a wonderful all-around lens. I 
have a 240mm Nikkor made for the 
8x10 format. It’s heavy, but razor sharp. 
Divide these focal lengths by three to 
get an approximate 35mm equivalent. 

OP: Some of the photos in Cali- 
fornia aren’t shot in the traditional 
“golden light” around sunrise and 
sunset. What’s your feeling on that 
sunrise/sunset light? 

Clifton: A lot of people use color 
as a crutch: If nothing else works, just 
add more color. But color is like hav- 
ing a nice pie. It’s sweet and tasty but, 

(Cont’d on page 96) 


PLELD TEST. 
A: TOYX¥O: 425 


GET UP TO $50 RENTAL FEE REFUND— 
PLUS—$25 IN FREE POLAROID*® 4x5 FILM 


HUGE 4X5 NEGATIVES let you make prints 

sharper than you ever imagined. Record every nuance 
of light and shade, tonality and detail. Experience 

the fine art of composition as you never have before. 
Control your focus, depth-of-field and perspective 
with precision and complete freedom. Capture the 
wonder of the great outdoors. Compose an astounding 
portrait or still-life. Reveal every architectural detail 
and texture. 


THE RUGGED, ALL-METAL TOYO-FIELD 45AII 
folds up to a compact 4.2"x7.4"x 8.2". Ideal for 
backpacking. And at a mere 6.1 pounds, the metal 
alloy body is feature-packed, and lighter than many 
wooden cameras. The Toyo-Field 45AII is equipped 
with a 360° revolving back, complete with acid-etched 
ground glass and super-brite Fresnel lens, features 
usually found only in top-of-the-line studio cameras. 


FOR A LIMITED TIME, YOU CAN FIELD TEST 
the incomparable Toyo-Field 45AII, with absolutely 
no obligation to buy. Rent it for a day or two, or 
even a weekend from a participating dealer. Or, take 
it on your dream field trip. Then get your rental fee 
refund direct from Toyo. Up to $50. Plus, when you 
rent the camera, you'll receive a 10 sheet sample pack 
of Polaroid® 4x5 Instant proofing film absolutely free. 
It’s a $25 value! Use PolaPan® 100 for full-range black 
and white prints. Or, Polacolor® Pro 100 for brilliant 
color prints. 


BONUS: For a limited time, buy a Toyo-Field 45AII 
and receive a Free Toyo Pro Compendium Lens Hood, 
a $500 value, direct from Toyo. 


FOR COMPLETE DETAILS on the terms of the 
offer, and literature on the Toyo-Field 45AII camera, 
including a 4-page Field Camera Buying Guide, call 
or visit your participating dealer and ask for the Toyo 
Rental Expert listed. 


GET THE BIG PICTURE WITH 


Toyo Professional Camera Division, Mamiya America Corporation 
8 Westchester Plaza, Elmsford, NY 10523 (914) 347-3300 
Fax toll free: (800) 321-2205. E-mail: info@mamiya.com Website: http://www.mamiya.com 


©1996 Mamiya America Corporation. Polaroid®, Polacolor® and PolaPan® are registered trademarks of the Polaroid Corporation. 
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Muted colors and light, sharp and soft 
focus and the square format give Judy 
Holmes the tools for her vision of nature 


By Cathy Ferrand Bullock 
Photography By Judy Holmes 


ew Englander Judy Holmes is an anomaly 

among outdoor photographers: a woman 

medium-format outdoor photographer who loves 

the cold. Holmes uses 2% equipment to cap- 

ture everything from close-ups to remote scen- 
ics. Her approach to photography reflects not only a love 
of nature and outdoor sports, but an advanced degree in 
business and years of corporate experience. 

The drive and endurance that helped Holmes excel in 
the business world and run 10 marathons now enable her 
to hoist a 30-pound pack, hike into the backcountry and 
bring back stunning images that are making her name as 
an outdoor photographer. 

Holmes has built a diverse photography business from her 
summer home in New Hampshire and winter home in Col- 


LEFT: Judy Holmes captured this tranquil shot of Jordan 
Pond in Acadia National Park, Maine, as the leaves were 
just beginning to change. The direct sun highlights the tops 
of some of the taller trees while the soft light of the open sky 
brings out the rich colors in the rest of the scene. ABOVE: 
The square format is well suited for portraits like this one of 
a badger posing on Monhegan Island, Maine. Fill-flash 
brightens the animal’s colors. 


Jordan Pond: Hasselblad 500C/M, Makro-Planar 120mm; Badger: 
Hasselblad 500C/M, Variogon 140-280mm 
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Holmes uses form and color to give her 
photographs strength in their gentle 
compositions. ABOVE: Yellowstone National 
Park is one of the most photographed places in 
the world, but that doesn’t mean it has given up 
all its pictures. Holmes took this unique, 
abstract image by concentrating on the simple 
composition and the intense colors. RIGHT: A 
wild geranium in Glacier National Park. The 
thin depth of field, due in part to the extremely 
close distance, gives the flower an ethereal 
quality. FAR RIGHT: Taken at Cades Cove in 
the Smokies, this picture has the pastel look 


of a misty pasture. 

Yellowstone National Park: Hasselblad 500C/M, Variogon 
140-280mm; Cades Cove: Hasselblad 500C/M, Sonnar 
250mm; Wild Geranium: Hasselblad 553ELX, Makro- 
Planar 120mm with 32mm extension tube and Proxar 1.0 
Series 60 close-focusing device 


orado. She estimates that approximately 
a quarter of her income is generated by 
sales of posters, cards and gallery prints. 
Another quarter comes from catalogs, 
magazines, books and stock. The remain- 
ing half comes from lecturing, teach- 
ing workshops and leading tours. 
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Simplicity is a thread running through 
Holmes’ photography and teaching. 
Regarding seminars, she says people 
need to get all their questions answered 
about the basics of photography, and 
they need that for a solid foundation. 

“Part of the basics to me is mak- 


ing things rote, second nature, not hay- 
ing to think about them.” For Holmes, 
this includes equipment operation as 
well as exposure and composition. 

Holmes also notes that people 
become so caught up in the entire scene 
that they have trouble capturing its 


essence. “Once you figure out what 
you like about the scene, then you can 
choose the right tool and the right aper- 
ture and shutter speed,” she says. 
Another common challenge, accord- 
ing to Holmes, is that people run out 
of time, interest and energy before 


they’ ve captured the image. Persever- 
ance pays, she says, adding that pho- 
tographers seldom make those startling 
images with the first shot that they try. 

This spring, Holmes published her 
first book, a collaboration with Has- 
selblad, Eastman Kodak and L.L. 


Bean—the 52-page Eye On Nature: 
An Elegant Little Guide To Outdoor 
Photography. She also signed with her 
first stock agency, AlaskaStock. 

A number of interests and circum- 
stances contributed to Holmes’ busi- 
ness. She has photographed since she 
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For sharpness and creative sharing the trial rental cost 


control there is nothing like with you. Rent any one 


a professional medium Mamiya camera outfit from 
format camera. And, right an authorized Mamiya 
now is your perfect oppor- dealer and receive a 50% 
tunity to try a Mamiya outfit 
— RZ PRO II, 645 PRO, or 


Mamiya 7 — with Mamiya 


rebate of the rental fee, 


up to $50, directly from 
Mamiya America Corp. 


SEND FOR YOUR $50/50% RENTAL REBATE CERTIFICATE TODAY. 


PLEASE SEND: 
$50/50% Mamiya Rental Rebate Certificate 

Mamiya Full Line, Full Color Brochure — $1.00 (check or money order enclosed) 
NAME PHONE 
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nsert (included) 


Stowaway harness 
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was 10 or 12—first with a Kodak Insta- 
matic and then with Canon 35mm 
equipment, which she still enjoys. 
When she chose a career, however, 
Holmes kept photography as a hobby 
and went into human resources for 
major companies such as L.L. Bean 
and Fidelity Investments. 

In the late ’80s, Holmes and her 
husband, Jim Progin, moved from 
Boston to New Hampshire. Holmes 
viewed the change as an opportunity 
and zeroed in on photography. She 
focused on outdoor photography 
because she grew up outdoors. 

“That’s a natural because I only 
took up photography to sort of cap- 
ture the beauty of where I was. My 
whole life interest in photography was 
to come back with images that reflected 
what I saw and the way I saw it.” 

Holmes’ interest in remote loca- 
tions comes from living in Maine and 
New Hampshire and hiking and ski- 
ing the backcountry. “It’s a particular 
niche because there aren’t as many 
people out there with both a passion 
for photography and staying in shape,” 
she says. As she points out, it’s diffi- 
cult to put in 10 miles with a 30-pound 
pack and remain enthusiastic unless 
you're fit. 

Holmes asked an avid photogra- 
pher friend which system she should 
invest in for outdoor photography. He 
recommended the Hasselblad system 
for two reasons: It wouldn’t need 
upgrading and, as a manual system, it 
would force her to learn the basics. 

As she sees it now, medium for- 
mat offers some of the advantages of 
both the 35mm and 4x5 formats with- 
out requiring two systems and two 
mind-sets. Medium-format equipment 
is portable and compact, and the images 
can be greatly enlarged and still hold 
their quality. 

The fact that she has mostly fixed- 
focal-length lenses available isn’t ‘a 
hang-up.” She explains, “I really do 
a lot of nature—either scenics or 
medium close-ups or macro work— 
so I don’t need to have something 
from 28mm to 110mm. I have the time 
to change lenses.” Also, Holmes says 
she can operate without the electron- 
ics and automatic functions. “The 
advantage is that there are fewer things 
to go wrong, and it’s my specialty— 
remote outdoor scenics—you want to 


minimize the number of problems you 
can have.” 

In addition, Holmes likes the Has- 
selblad system’s square format. “I don’t 
have to turn the camera. When I’m 
giving a slide show, it doesn’t go from 
sideways to up and down. It always 
fills the screen.” 

Once settled in New Hampshire 
with her new equipment, Holmes spent 
four years learning photography and 
the outdoor photography business. She 
developed her expertise by attending 
workshops and other programs, includ- 
ing the Winona School of the Profes- 
sional Photographers of America. One 
thing that she says kept her going dur- 
ing those years was an agreement she 
made with a woman she met through 
a workshop. They gave each other 
assignments and exchanged slides or 
pictures about six times a year. 

She launched her business in 1992 
with a poster of nearby Mt. Wash- 
ington’s Tuckerman Ravine. “I reduced 
the risk by talking to the people clos- 
est to the customer—you know, what 
would sell, what size, what price,” she 
says. The poster gave her the money 
and enthusiasm to move to the next 
project, and the business grew. 

Tuckerman Ravine postcards and 
additional scenic posters followed. As 
the business took off, Holmes began 
producing college mascot posters using 
her supply of wildlife images. Her 
scenics appeared behind products on 
the pages of L.L Bean catalogs. 

Holmes has many seminars, work- 
shops and tours scheduled for 1996. 
These include presentations through 
Hasselblad University on Location, 
seminars at the Disney Institute and 
tours to the Galapagos Islands and 
Alaska’s Inside Passage. Holmes and 
Triple “D” Game Farm have put 
together a wildlife workshop in Ver- 
mont sponsored by Kodak, Hasselblad 
University, OUTDOOR PHOTOG- 
RAPHER and Canon. 

One of Holmes’ goals for the next 
five years is to continue growing as a 
photographer. “That means develop- 
ing my style more so that when you 
look at an image, you'll say, ‘Oh! That 
must be Judy Holmes.’ She charac- 
terizes her style as clean, simple and 
straightforward. Her aim is to “uncom- 
plicate the image, but say it dramati- 
cally.” But just because it’s simple 
doesn’t mean it’s easy, she cautions. 
“I think some of the cleanest, most 
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orld’s binocular designers have always 
been a bit short sighted when it comes to 
eyeglass wearers, consistently cheating 


them out of a full field of view. 


> > 


Nikon, however, offers a full line of long 
eye relief binoculars that make viewing 
with your glasses on not just easy, but a 
genuine pleasure. 


‘4 
7x50 IF 
Sports & Marine 


Each long eye relief model is engineered 
to focus the full sight picture further 
away from the binocular’s eyepieces. 
Just fold down the rubber eye cups 
and the binocular is exactly the right 
distance from your eyes. Unfold the 
eye cups for sharing with someone without 
glasses or when you wear contacts. 


Sky & Earth 
Talon 8x40 


Nikon long eye relief binoculars feature 
quality BaK 4 high index prisms and multi- 
coated lenses for bright, clear, distortion- 
free viewing. 

So put your glasses on and look for Nikon 
long eye relief binoculars at quality sporting 
goods stores, specialty shops and Nikon 
photo dealers. For a catalog and our guide, 
“How to Choose the Right Binocular,” 
call 1-800-247-3464. 
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A better look at your world. 
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Today's lenses are light, fast Brior. Your filters’ quality should be no less or they'll 
diminish your vision. The finest filter: am come from Heliopan, in Bavaria, Germany. 

Heliopan only uses Schott (Zeiss) optical quality glass, never substituting lesser glass as some cute 
cookies do. Compare Heliopan’s solid brass, black anodized rings to others: ours are thicker and provide 
extra threads to pia filter to lens element contact. Heliopan filters are made to the same exacting 
engineering and critical manufacturing specifications as today’s lenses. Heliopan rings even display 
Kodak Wratten® designations with factors and description to facilitate matching filters to tasks. 

Heliopan. For consistent quality and vast selection. 
Heliopan offers the fullest range of filter types over the greatest range of sizes: polarizing, 


black and white, warming, cooling, special effects, our famous Zeiss Softar 
heliopan 


filters (the world’s best for soft focus), and the world’s most extensive 
collection of circular, square and rectangular graduated neutral density 
filters and center filters for wide-angle camera lenses. 


ae If somehow your problem cannot be solved by our available j 
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MOUNTAINEER TRIPOD 


CARBON FIBER TECHNOLOGY a 
i] 


The ultimate in tripod technology, Gitzo’s | 
Mountaineer Tripod offers ultra light weight _ hm | 
with amazing strength and durability. . 
Using space-age carbon fiber, the ; 
Mountaineer Tripod weighs only 3 Ibs., yet it 
incorporates the rigid standards which have 
made Gitzo famous. Whether you're a nature 
photographer, backpacker or every day 
shooter, you must take a look at this tripod. 
You'll love it. 
And for sports and outdoor 
photographers, there’s the Carbon Fiber 
Mountaineer Monopod weighing less 
than one pound. Another MUST SEE. 
For complete information on the 
Mountaineer Tripod or Monopod, see 
your Authorized Gitzo Dealer 
or contact Gitzo Division, 
Bogen Photo Corp., 
565 E. Crescent Ave., 
Ramsey, NJ 07446 
(201) 818-9500 
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elegant images you see weren’t at all 
easy to make.” 
Holmes strives for simplicity with 


| her equipment, too. She uses Hassel- 


blad SOOC/M, 503CXi and 903SWC 
bodies. If weight or space is a prob- 
lem, she carries only three lenses: a 
50mm CF, 120mm Makro Planar and 
Variogon 140-280mm. Others she likes 


are the 30mm fish-eye and 500mm CF. 


Current films of choice include the 
new Kodak E100S and E100SW for 
slides and Kodak Pro 100 and T-Max 
for prints. She uses slide film for all 
images, doubling up and shooting print 
film as well about 30 percent of the time. 

Holmes often shoots without meter- 
ing when snowshoeing, snowboard- 
ing, biking and so on. She starts with 
a setting for bright, sunny conditions 
and adjusts based on the situation. 
When she does meter, she uses a 
PMES1 viewfinder with a center- 
weighted meter and a Gossen Luna- 


| Star F2 hand-held incident meter. 


Safety and security are potential 
worries for a woman (or man) toting 
thousands of dollars of camera gear 
into isolated areas. “That’s a legitimate 
concern and I do everything I can to 
reduce that risk,” she says. Holmes 
puts her equipment in an unassuming 
pack, goes on extended trips into remote 
areas only with people she knows or 
guides she hires and carries a cellular 
phone. “The attention that you give 


| your equipment, your clothing, your 


own comfort in the outdoors, you also 
have to give to your own safety.” 

Holmes emphasizes that the com- 
munity of outdoor photographers has 
been friendly and cooperative. She 
says, “If anything, it’s a real asset to 
be a woman in this field because you’re 
somewhat of a novelty and, if you 
have an ability to get along with other 
people, they just draw you right into 
the fold.” 

When it comes to novelty, Judy 
Holmes has all the angles covered as 
a medium-format outdoor photogra- 


| pher specializing in remote locations. 
| “I’ve noticed the entire time I’ ve been 


photographing with medium format 
outdoors that I’m still in the minor- 
ity,” she says. “And I don’t honestly 


| understand it. I’m always scratching 


my head, and thinking, ‘Why aren’t 
more people doing this? The results 
are phenomenal.’” OP 
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ANTICIPATE 


THE MOMENT 


Be prepared for the perfect wildlife shot 


Tip 1 
Watch out for end-of-roll disappointment. Reload before the end-of-roll action or keep a 
JSreshly loaded camera body nearby. I often hang one below the center post of my tripod. 
My top-selling photo, “Keeping Watch,” has earned me more than $20,000, but it’s the shot that almost 
wasn’t. After I had shot a number of frames of the two deer on the left, the third deer walked into the scene, 


making the composition complete. I looked down and saw that I was on frame number 37. I set my exposure 
compensation dial to +0.5 to lighten their faces. I prayed the processor wouldn’t cut this frame and took the shot. 

Now, when I find myself in this type of situation, I rewind and reload when I have less than five or six 
shots left on the roll. 


Minolta 9xi, Minolta 300mm f/2.8 APO, Fujichrome Velvia 


Text And Photography By Byron Jorjorian 


\ X 7 hen the dust settles, will you have that great wildlife image? The pivotal moment comes and goes 
in a just a few seconds. You either capture the shot or you lose it forever. It’s amazing how all the 

waiting, sweating and freezing can focus down to that one instant when everything comes together. 
In order to make your investment in travel, gear, film and training pay off at the key moment, it’s impor- 
tant to learn and practice the “art of anticipation.” Several factors go into this critical skill. Here are some 


tips that can help you master anticipation of the moment and capture compelling wildlife images. 


Tip 2 

Time your shots. A poorly timed burst 
from a motordrive can miss the crucial 
moment between frames. 

Many animals give subtle clues to their 
actions. This great blue heron began hunching 
and leaning forward before it sprang into flight. 
I started shooting when its center of gravity 
shifted enough so that I was certain it had to 
fly. Most animals have unique actions that tele- 
graph their intentions. These can include mus- 
cle tensing, fidgeting and vocalizing. 

Time your shots so that you begin firing as 
the action begins. If the situation is one that 
might fool your autofocus system, manually 
prefocus in the spot you predict your subject 
will move. The predictive autofocus system in 
modern cameras such as the Minolta 9xi will 
lock on and track a bird’s flight just fine. 


Minolta 9xi, Minolta 200mm f/2.8, Fujichrome Velvia 


Tip 3 

Become so familiar with your equipment 
that you can literally operate tripod legs, 
lenses and camera controls without looking. 

I followed this gray fox around the base of a 
Mayan temple in Tikal, Guatemala, while it poked 
around looking for food. It was late afternoon and I 
was beginning to think it would never slow down 
enough for a shot. 

The fox stopped suddenly and, as I scrambled 
with the tripod legs and got into position, it sat down 
and yawned. I managed to get off five shots in that 
moment. You make your luck by being there and by 
knowing how to make your equipment perform when 
you need it. 

Minolta 9xi, Minolta 600mm f/4, Kodak Lumiere 100X 
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TOP QUALITY, 
AFFORDABLY 
PRICED 


¢ Ultra-smooth 
fluid head 


e “Dual-purpose” 
quick release 
shoe — for 
camcorders 
and 35mm 
cameras 


¢ Lightweight 


¢ Gear-driven 
center column 


SLIK 


SLIK DIVISION OF TOCAD AMERICA, INC. 
300 Webro Road, Dept. OP, Parsippany, NJ 07054 


THE BEST 
SELLING 
TRIPOD 


¢ Quick release 
camera post 


e Gear-driven 
center column 


¢ Unique 
panoramic 
calibration 
guide 


e Individually 
adjustable legs 
for ground level 
photography 
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Tip 4 

Know wildlife habits. Animals will often repeat 
certain patterns of feeding and movement at the 
same time everyday. Careful observation of these 
patterns can put you abead of the subject, wait- 
ing for it to appear. Position yourself in advance 
to get the best possible views, light and angles. 

This field in Cades Cove in the Smoky Mountains 
is a favorite hangout of big bucks in the late fall. Over- 
cast skies and a light snow made this a difficult shot 
to get. I was forced to use Kodachrome 200 in order 
to achieve a usable shutter speed. After about an hour’s 
wait, this buck appeared and reared up on his hind legs 
several times. I fired a burst of frames each time. 

If you'll be spending extended periods of time in 
cold weather, be sure to install fresh batteries before 
each trip out. Check battery levels frequently and keep 
a spare set handy. 


Minolta 9xi, Minolta 300mm f/2.8 APO, Kodachrome 200 


Tip 5 

Prepare ahead for when 
the action starts. This may 
mean taking spot-meter 
readings of areas that your 
subject could move into 
and adjusting exposure 
accordingly. 

This baby groundhog was 
very uncooperative until it 
decided to stand on its hind 
legs and check things out. It 
made the picture. Preset as 
much as you can. In this case, 
the focus was manually preset, 
with the camera in aperture- 
priority mode. Use aperture pri- 
ority with the widest aperture 
on your lens to give you the 
fastest shutter speed possible 
for any given situation. 

Develop what I call “alert 
patience.” Stay alert for as long 
as it takes to catch that crucial 
moment. Murphy’s Law: If 
you look away for an instant, 
you'll miss the shot. 


Minolta 9xi, Minolta 300mm f/2.8 
APO, Fujichrome Velvia 


Tip © 
The more you're 


out there, the luckier 
you seem to get! op 


Tip #26: 
Try a zoom lens when Tre Nikon Sch ool 


photographing nature. 


You never know when you'll get that unexpected shot. So be 
prepared by taking our 8-hour class, where you'll learn everything 
from basic composition to advanced exposure techniques. 
You also get the 157-page Nikon School Handbook and a lovely 
lunch, all for a mere $95. Call (516) 547-8666 to learn when we'll 
be in the following places: Albuquerque, Anaheim, Ann Arbor, 
Arlington, Atlanta, Baltimore, Berkeley, Boston Area, 
Chicago, Columbus, Dallas, Denver, Greensboro, Houston, 
Kansas City Area, New Orleans, New York City, Orlando, 


Philadelphia, Portland, San Diego, Seattle 
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Professional photographer Andy 
Anderson has made a career doing 
what he loves—shooting pictures 
of fast-moving outdoor activities 
in the great wide open. When he 
set his camera’s sights on an Idaho 
horse roundup in the late summer 
of 1995, the images that he came 
away with were magnificent 
moments of interaction between 
cowboys and their environment. 
Living in Idaho, Anderson had 
always been interested in the west 
and the cowboy way of life, so 
the roundup had a special draw 
for him. In Idaho, horse roundups 
are a pretty regular occurrence 
and mostly still done the tradi- 
tional way—on horseback. In many 
ways, it’s a throwback to a more 
rugged way of life. Despite his 
affinity for the roundup, this was 
one of Anderson’s first attempts 
to shoot cowboys and horses. 
Anderson captures the feel of 
the roundup. His vivid images of 
the heart-pounding action and 
excitement of man and beast grab 
the eye—as if you’re actually 
rounding up the horses yourself. 
One shot shows a group of horses 
running along at a full gallop, nos- 
trils flared, with their manes and 
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Capturing the action of the decisive moment and 
making strong, simple compositions give Andy 
Anderson powerful images of an Idaho roundup 
By Christopher Robinson © Photography By Andy Anderson 
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tails thrown back, dust flying every 
which way, hooves beating the ground. 
Another captures a cowboy, standing 
high in his stirrups, deftly swinging a 
lasso over his head before he ropes a 
stray. Anderson freezes the moment 
when you can sense the tension just 
before the lasso is thrown. 

His is a rare talent. It’s relatively 
easy to make a nicely composed, prop- 
erly exposed photograph, but what 
separates a nice picture from a great 
one is this ability to really bring the 
viewer into the scene. 

Lest you think that the only way 
you can ever get pictures like these is 
by going to a photo school and spend- 
ing years studying technique and com- 
position, Anderson is self-taught. In 
terms of the technical aspect of pho- 
tography, he freely admits to making 
his share of mistakes. But every one 
has been an opportunity for him to 
learn. It has been noted that if you 
make every mistake just once, you 
rapidly run out of them. Anderson’s 
ability to take photographs like these 
comes from his own vision and prac- 
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tice. This doesn’t mean that learning 
photography in a school isn’t impor- 
tant. It does mean that the key factor 
in photography is vision. 
Anderson’s vision has helped him 
to become a very successful profes- 
sional photographer. His talent for 
capturing dramatic moments like these 
on film has helped to land him com- 
mercial photography jobs with some 
big companies. He shoots extensively 
for stock and has also done his share 
of editorial work. He’s best known 
for his outdoor photographs of peo- 
ple kayaking and fishing. Although 
the roundup seems to be a departure 
from his usual outdoor fare, there are 
a lot of similarities. When looking at 
one of his photographs, you get a true 
sense of being a part of the action. 
Anderson counts among his com- 
mercial clients L.L. Bean, Patagonia, 
Sage Fly Rods, W.L. Gore & Assoc., 
Men’s Journal, Outside, Field and 
Stream and Forbes—high-quality images 
like his have broad appeal. Forbes, pri- 
marily a business journal, isn’t typi- 
cally thought of as a magazine that 


In these dramatic images, Andy 
Anderson captures the essence of 
the roundup. 


PREVIOUS SPREAD: The 
viewer gets a feel for the roundup 
with a group of running horses. 
At the head of the story, the 
vignetted portrait is a simple 
illustration of the core elements 
of the cowboy—the hands, the 
leather chaps and the lasso. 


ABOVE: The strong lines and 
composition give you a sense of 
the interaction between the rider 
and his horse. 


TOP, RIGHT: This cowboy has 
accomplished the day’s work and 
the horses are being calmly 
guided along. 


RIGHT: The cowboy prepares to 
throw his lasso. Anderson’s flair 
for getting the decisive moment is 
part of what has made him such 
a successful photographer. 


See a Clear 
Difference. 


Nothing helps you 

get the whole picture 

like HOYA HMC multi-coated and 
SUPER multi-coated filters, All of our 
filters, including our cicular polarizer; 


NON MONO 
COATED COATED 


HMC MULTI-COATED 
provide greater contrast and minimize 
ghosting by allowing more light to 
pass through. Hoya makes filters for 

almost every imaginable 

situation. 


Achieve 
Great Lengths. 


Get even closer 

to a great pic- 

ture with Kenko 7-element 2x Teleplus 
converters, Compatible with most auto 
focus lenses, Kenko gives you the 
qualities of a telephoto lens ina palm- 
sized converter. We 

also offer exten- 

sion tubes for 


closer focusing 
and a full line of Kenko converters for 
video cameras, as well as other camera 
lens accessories, 


THK PHOTO PRODUCTS, INC. 


DISTRIBUTOR OF TOKINA, HOYA AND KENKO 
1512 Kona Drive, Rancho Dominguez, CA 90220, 
310-537-9380, Toll Free 1-800-421-1141 
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ROUNDUP! 


focuses on the great outdoors. 

The current trend of business peo- 
ple retreating to the outdoors to recharge 
and to entertain clients has created a 
new market for outdoor photography. 
Photographers like Anderson are 
uniquely positioned to take advantage 
of this because their photos translate 
so strongly to their viewers. You don’t 
need to be intimately acquainted with 
horse roundups to respond to Ander- 
son’s photographs. His ability to get 
into the roundup and get the shots 
brings you in, too. 

When you look carefully at the pic- 
tures on these pages, you notice some 
common elements that contribute greatly 
to the effectiveness of the images. The 
compositions are simple and very tight. 
Anderson gets in close and completely 
eliminates potentially distracting ele- 
ments. He has no hesitation about cut- 
ting part of the subject off when it suits 
the shot. Many amateurs think that they 
have to include everything possible 
within the frame, so they end up with 
the main subject as a lost element some- 
where in the middle of the picture. 
Anderson tightens it up so you get the 
full impact of the image. 

He also manages to get on film that 
elusive “decisive moment,” one of the 
hardest concepts to master in photog- 
raphy. Being able to capture the instant 
when everything in the frame comes 
together into a cohesive image is a 
talent that requires practice and per- 
severance. Anderson’s long experi- 
ence with fast-moving outdoor subjects 
has given him an opportunity to get 
really good at it. 

As far as equipment is concerned, 
Anderson’s main concern is reliabil- 
ity. He shoots with Canon EOS-1Ns 
and Canon lenses. The cameras don’t 
break, the lenses are fast to autofocus 
and he feels they’re good and sharp. 
Anderson’s equipment becomes an 
extension of his eye and allows him 
to proceed without distraction. He finds 
the Canon EF 20-35mm and 70-200mm 
zooms to be very useful as well as the 
Canon EF 400mm f/2.8. Recently, 
Anderson has also been using the 
Canon 90mm tilt-shift lens. The tilt- 
shift lens gives him a level of control 
over depth of field that’s usually 
reserved for view-camera users. 

For lighting, Anderson uses the 
most reliable source that he can—the 


sun. So far it has yet to break down 
in the middle of a shoot. He has shied 
away from using strobes to increase 
his level of control over the lighting, 
choosing instead to use reflectors when 
he needs to finesse a scene. Many pros 
feel that the sun is simply too unreli- 
able in terms of the quality of light it 
delivers on any given day, so they’ll 
use strobes to get the shots. Ander- 
son, on the other hand, feels that the 
quality of the natural light is a key 
element in his pictures. 

His film stocks of choice have been 
Fujichrome Velvia and Fujichrome 
100. He has never felt that the more 
neutral palette of Fuji Provia was appro- 
priate for his style. Recently, Ander- 
son has been working extensively with 
Ektachrome E100SW. Like many pho- 
tographers who do a lot of shooting 
outdoors, Anderson finds this new 
member of the Kodak Ektachrome 
family of films to be a vast improve- 
ment over Lumiere. The E100SW gives 
him both the color saturation and 
slightly warm tones that help his sub- 
jects pop off the film. 

As far as his success as a working 
professional, Anderson is modest. “I 
just love shooting film,” he says. Con- 
sidering his client list and his repre- 
sentation by Adventure and F-Stock 
stock agencies, it’s easy to see that’s 
indeed true. 

When it comes to advice for other 
would-be pros or people who want to 
try getting into selling stock, Ander- 
son is very encouraging. A lot of work- 
ing pros tend to warn off people with 
doom and gloom about the state of the 
industry. Anderson is refreshingly 
upbeat. “Get out there and do it,” he 
says with enthusiasm. “There’s always 
room for great work.” He doesn’t buy 
into the belief that the photography 
market is oversaturated or that every- 
thing worthwhile has already been done 
as well as it can be by someone else. 

Anderson has focused on subjects 
that he has been around for years. This 
way, when he photographs them, he 
already has a working familiarity with 
what’s happening. Everyone has sub- 
ject matter with which they have this 
kind of understanding. Not everyone has 
the time or inclination to become a pro- 
fessional photographer, but everyone 
can improve their pictures. Practice and 
dedication are the keys to success in 
photography. The payoff is getting pic- 
tures like Andy Anderson’s. op 
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Four new lenses with focal lengths 
from 17mm to 400mm expand the 
possibilities for outdoor imagery 
Text And Photography By George Lepp 


our new “L” lenses now 
expand Canon’s lens lineup, 
all of which may be of inter- 
est to outdoor photographers. 

The longest focal length of 
ie four is a completely new EF 400mm 
f/2.8L Il telephoto, which performs 


The new Canon EF 400mm f/2.81 Il is an 
excellent sports photography lens (far 
left]. The Intercollegiate National 


Championships in bicycle racing held in 
San Luis Obispo, Calif., provided an ideal 
subject for evaluating the lens. On this 
page, top left, the EF 400mm lens was 
used to catch a windsurfer in San Simeon, 
Calif. The lens’ {/2.8 maximum aperture 
made it possible to use a fast shutter 
speed to freeze the action. The EF 180mm 


17-35mm 


very well in low light and with tele- 
extenders attached. The EF 135mm 
f/2L will make sports and portrait pho- 
tographers happy with its fast glass 
and middle-range focal length. The 
EF 180mm f/3.5L macro fills a needed 
slot for Canon EOS nature photogra- 


4/3.5L Macro captured the California 
poppy labove). The EF 17-35mm f/2.8L 
zoom caught raindrops on the poppy (left). 
The lens expands the options from the 
Canon EF 20-35mm zoom. 


phers who want working distance and 
close focus. A new version of an 
extended wide-angle zoom is the 17- 
35mm f/2.8L, a lens that will widen 
your photographic horizons. 

With these four new focal lengths, 
Canon’s autofocus lens capability 
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NATURE 
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Photographers rely on us to lead 
them to the right place at the 
right time for the best in wildlife 
and landscape photography. 
Join us in 1997 and discover 
the reasons for yourself. 
CALL TODAY FOR YOUR FREE 
COLOR CATALOG. 

Big Cats of North America 
Birds of Prey 
Ultimate Wolves 
Yellowstone in Winter 
Japan's Winter Wildlife 
Tanzania 


Harp Seals of 
the Gulf of St. Lawrence 


India Wildlife 
Ultimate Dolphins 
Orcas of the Pacific NW 
Kenya Wildlife 
Brown Bears of Katmai 
Saint George, Pribilofs 
Humpback Whales 
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NEW CANON GLASS 


extends to 50 optics. The “L” desig- 
nation on these lenses means that they’re 
specifically designed for professional 
and advanced amateur photographers, 
making them relatively expensive, yet 
offering extreme sharpness, color fidelity 
and high-quality construction. 


EF 400mm f /2.8L Il 


This lens is a replacement for the 
previous EF 400mm f/2.8L, which 
has been around in its basic design 


barrel. The new lens addresses this prob- 
lem with more durable construction. 

Nature photographers who do a lot 
of early- and low-light shooting can 
put this lens to good use. The fact that 
it works so well with tele-extenders 
will add to the worth of the lens and 
make it a lot more versatile. This isn’t 
a lens for the small in stature or light 
in wallet. The weight of the lens is 
just over 13 pounds (not your hand- 
holdable type), and the price will set 
you back approximately $8,000. If this 
is your life’s work or passion (maybe 


The new Canon lenses shown above—the EF 17-35mm f/2.8L Zoom, EF 135mm f{/2.0L, EF 180mm 
4/3.5L Macro and EF 400mm f/2.8L II are all top-quality lenses for the Canon EOS line of cameras. 


| since 1980 with the early FD Canon 


| system. In order to make a good lens 
| better, Canon added a fluorite and two 


UD elements to the updated version. 
These minimize residual chromatic 


| aberrations such as blur and flare, while 


enhancing color reproduction. In the 
process, the weight of the lens was 
actually reduced by 19 ounces. 

The lens offers excellent sharpness 
even when used with the EF tele- 
extenders. I photographed several ses- 
sions of windsurfers and bicycle racers 
using both the 1.4X (560mm at f/4) 
and 2X (800mm at f/5.6). The results 
were nearly indistinguishable from 
the lens without the extenders. There 
was a definite improvement over the 
previous lens. 

Canon has also made the lens bar- 
rel stronger. Often, the 400mm f/2.8 is 
used for sports where only monopods 
are allowed on the field. This puts a lot 
of strain on the tripod collar and lens 


even both), the price will be recouped 
with pages of crisp images that will 
find a market because of their content 
and uniqueness. Remember, these big, 
expensive lenses are called “tools,” 
never “toys.” 


EF 180mm f/3.5L Macro 

With the EF 180mm f/3.5L, the 
Canon EOS macro lens selection is 
now complete. A compelling reason 
for having a telephoto macro is to 
provide working distance. The 180mm 
macro has nearly twice the working 
distance (at the same magnification) 
of the 100mm macro and four times 
the working distance of the 50mm 
macro. Subjects that can benefit from 
this lens are shy or difficult-to- 
approach wildlife. The longer focal 
length can also be an advantage when 
wanting to separate the subject from 
the background. 

The new Canon 180mm macro 


focuses all the way from 1X to infin- 
ity and allows the dedicated use of EF 
tele-extenders to increase focal length 
and magnification. By placing the Canon 
EF 1.4X behind the 180mm macro, you 
now have a 252mm macro with 1.4X 
magnification. Add the EF 2X exten- 
der, and the focal length jumps to 400mm 
and a 2X magnification at its closest 
focus of 1.57 feet! Keep in mind that 
the lens with the EF 2X attached effec- 
tively becomes an f/7 in speed. The 
image quality with either extender is 
still of professional quality. 


EF 135mm f/2L 

The EF 135mm f/2L is great for 
sports photography, where the light is 
low and a longer lens isn’t needed. 
Another use for this lens is portrai- 
ture because of the ideal focal length. 

To ensure the highest quality in the 
images from this fast optic, Canon used 
two UD glass elements to correct for 
chromatic aberrations. A USM (ultra- 
sonic) motor and rear-element focus- 
ing make this optic extremely quick 
to focus and silent down to its 2.95- 
foot close-focusing distance. The EF 
1.4X and 2X tele-extenders are matched 
to the lens, and autofocus is completely 
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EF 17-35mm f/2.8L Zoom 
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tem after the 20mm has been the gives a little—and ) ee  ——__ P comfortable if you call 
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f/2.8L, I can now have the advantages shock while it wicks away sweat.) FOR OVER 
of the previous 20-35mm and regain 
that extra-wide perspective of 17mm. A Circle No. 173 on Reader Service Card. 


The difference in angle of view be- 
tween the 17mm and 20mm end of 
the zoom is 10 degrees. It doesn’t 
sound like much, but visually the dif- 
ference is pronounced. 

The EF 17-35mm focuses very 
quickly down to 1.5 feet due to inter- 
nal focusing. The lens uses two aspher- 
ical elements that keep the size of the 
lens smaller, minimizing optical aber- 


DENSITY GRADUATED FILTERS 


DED OUR DESIGNS FOR TWO YEARS BEFORE GIVING HIS ENDORSEMENT. 


n erent brands of filters, he has developed a new line in cooperation with Singh-Ray 
poratio fom manufacturer with 35 years in this field. These filters fit Cokin™ size ‘P’ holder (other sizes 
availeble). Rectangular shape provides full-range configuration from all-clear to solid neutal density. 


¢ ABSOLUTELY NEUTRAL IN COLOR « TWO TYPES AVAILABLE: Soft step and Hard step. 


rations, distortions and flare. The front SOFT STEP, LONG GRADUATION-to merge less discrete light and dark areas of the scene. 

of the lens has moved up a size from or HARD STEP, GRADUATION-to match sharp boundaries of light in the scene. 

72mm to 77mm filters. If gel filters Both filters are made in either 2 or 3 stop densities. Galen recommends the full set of 4 for serious photographers 
ty doling kenrey ta doe 


can be used, there’s a handy recepta- 
cle built into the rear of the lens. op 
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Elite Il 50: canon EOs A2e, Sigma 300mm Macro 


f you look back at the film choices 
of even 10 years ago and com- 
pare them to what’s available 
today, you’ll be amazed. Color 
films offer outstanding color sat- 
uration, incredible grain structure and 
sharpness equal to the best that today’s 
lenses can provide. 

And manufacturers keep improv- 
ing their films! Kodak’s new Elite II 
films in the Ektachrome family offer 
two entirely new emulsions (the 50- 
and 100-speed versions) and refor- 
mulations of two existing films (the 
200- and 400-speed versions) for 
improved performance. The Elite II 
films are consumer films—they’ re 
made to be tolerant while sitting on a 
store’s shelf awaiting purchase and in 
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processing, so color quality is kept 
high even when storage isn’t ideal. 

Kodak tested processing of these 
new films in hundreds of labs around 
the world to be sure Elite IT emulsions 
gave highly consistent results, no mat- 
ter who processed them. Professional 
films (the Elite II 50 and 100 are based 
on Ektachrome Professional E100 tech- 
nology) are usually optimized for push- 
processing, reciprocity, multi-pop flash 
(common in advertising photography) 
and precise color balance (maintained 
by keeping the film cool). 

After shooting with all films in the 
family in a variety of conditions, we 
were very pleased with the results. 
The color is excellent and keeps a fam- 
ily resemblance—when laid out on the 


Kodak’s new Elite Il films offer enhanced color saturation and great consistency in four 


light table, the films look very simi- 
lar and can’t be told apart from their 
color. This is quite a change from the 
old days of high-speed color trans- 
parencies when colors were weak and 
blacks turned gray. Of course, there 
are differences when you look at the 
images through a loupe. The slower 
films (50 and 100) do have finer grain 
and richer colors, but the higher speed 
films offer excellent performance when 
you need the speed. 


Elite 11 50 And 100 
Our first thought when looking 
closely at our results from these new 
films was, “Wow!” The color is vibrant, 
grain so small you can hardly see it, 
sharpness excellent and blacks rich 
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different speeds 


and deep. We wouldn’t hesitate to use 
either of these films as a general-pur- 
pose outdoor transparency film. 

Elite II 50 and 100 films are entirely 
new products featuring Kodak’s T- 
grain emulsions and technologies used 
in the Ektachrome E100 films. They 
have very similar characteristics, except 
that the 50-speed film has been opti- 
mized for maximum sharpness instead 
of speed. Compared to the earlier Elite 
films, Elite If 50 and 100 have greater 
emulsion-to-emulsion consistency, 
meaning that if you buy film of dif- 
ferent batches, the colors stay largely 
the same. Kodak’s new state-of-the- 
art sensitizing manufacturing facility 
is a key factor in giving the films their 
emulsion and processing consistency. 


Text And Photography By Rob Sheppard 


Contrast in both films has been 
improved to capture more highlight and 
shadow detail. Highlight and shadow 
detail has always been more of a chal- 
lenge with color film as compared to 
traditional black-and-white work. One 
of the reasons Ansel Adams did so lit- 
tle color work was because he didn’t 
like the lack of control over the color 
image—he couldn’t control shadows 
and highlights in color as he could with 
black-and-white. We saw the improved 
detail in the Elite II films right away 
in our test shots. 


Elite Ii 200 And 400 
When we laid out the first slides 
from our tests on the light table, we 
thought we were looking at the slower 


ISO 50 or 100 films. It turned out to 
be the Elite II 400. The color was 
excellent and we saw no weakening 
of the blacks that used to plague higher 
speed films. When we looked at the 
film through the loupe, we saw the 
grain and knew it wasn’t the slower 
films, but even so, the images were 
very crisp and sharp. 

These faster films can be a real help 
to the photographer with a limited bud- 
get who can’t afford an expensive, fast 
300mm, 400mm or more lens and to 
the traveler who has to shoot with a 
slower zoom lens but can’t always use 
a tripod. It’s interesting that in black- 
and-white photography, many people 
still shoot Kodak’s Tri-X for its tonal- 
ity even though it’s grainier than most 
newer films. Elite If 400 reminds us 
of Tri-X—it’s grainier than the slower 
films, but it’s very sharp and offers 
excellent color saturation. Both the 
200- and 400-speed emulsions offer 
enhanced color saturation, high sharp- 
ness and fine grain for their speed. 

Thanks to Kodak’s new sensitiz- 
ing facility, emulsion-to-emulsion con- 
sistency has also been improved with 
the Elite If 200 and 400 films. Color 
balance has been moved closer to the 
50- and 100-speed films to give a fam- 
ily look to the group. Kodak does say 
that different product structures may 
make the 200- and 400-speed films 
look slightly cooler than the slower 
films, but the difference is noticeable 
only on close examination. 

Overall, we think Kodak has some 
real winners in the Elite II line, adding 
some great tools to the outdoor pho- 
tographer’s arsenal. However, we rec- 
ommend you test them under your 
own conditions and on your subjects 
to see if the films fit your needs. 

The Elite II 50 is great for land- 
scapes and other situations where high- 
est sharpness is critical, yet speed isn’t 
needed. Elite II 100 is a very fine all- 
purpose film for outdoor photography 
and will satisfy many photographer’s 
needs. Elite II 200 gives an added stop 
of exposure, a nice benefit when you 
can’t use a tripod or are using slower 
lenses on darker days. Elite II 400 
adds another stop, two whole stops 
over the 100-speed film, which can be 
a tremendous help in getting action 
images in lower light or when shoot- 
ing with slower lenses. oP 
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Evenly divided is no virtue 
for a strong composition 
By Bryan Peterson 


ertainly by today’s stan- 

dards, I was raised in a 

large family: four broth- 

ers and one sister. As one 

; might imagine, arguments 
would ensue whenever it came to divid- 
ing up anything among the kids at the 
dinner table—pizza, pie, a gallon of ice 
cream, cake. My mother would make 
a vain attempt to resolve these con- 
flicts by trying ever so carefully to 
divide the servings into equal portions. 

This only seemed to lead to more 
havoc as we’d argue over who really 
got the biggest serving, even if it meant 
counting the crumbs that fell from the 
serving knife onto our plates. Some- 
how this feeling of having the biggest 
portion seemed to elevate one’s level 
of importance. 

The idea of portions is both appar- 
ent and necessary in effective photo- 
graphic composition as well. As viewers 
of photographs, we don’t always like 
compositions of equal portions. Psy- 
chologically and visually, most of us 
demand simplicity and order in our 
lives, but we also prefer just a bit of 
tension around the edges. Simplicity 
and order assure us that we’re in con- 
trol, and just a bit of tension makes us 
feel there’s movement under our feet. 

A photographic serving of equal 
portions is simply a visual stalemate. 
It’s as if all order and tension has 
stopped. We find ourselves wishing 
that something inside the frame would 
stand up and take charge, leading us 
back to that wonderful feeling of sim- 
plicity and movement. 

One avenue that provides this emo- 
tional release is the compositional 


62 Outdoor Photographer 


WAYNE BENNETT 


LISA DAY 


CRITIQUE 


2 a 


“Jaw” that was developed by the artists 
of ancient Greece, later becoming pop- 
ular with the artists of the Middle 
Ages: the “rule” of thirds. Simply put, 
a high horizon line (whether it be a 


real line or the suggestion of one) near 
the top third of the frame or a low 
horizon line near the bottom third of 
the frame will vitalize a landscape 
composition. (Don’t use this rule as 


an absolute so that the line has to 
appear at exactly one-third—land- 
scapes aren’t that precise.) 

By moving the horizon line out of 
the middle of the frame, the equal por- 


tions are now divided into a one- 
third/two-thirds division. The subject 
matter now encompassed in the greater 
two-thirds portion lets us know that 
this is of primary importance, while 


DAMIAN BENNET 


those subjects resigned to the smaller 
one-third portion act as the photo- 
graph’s supporting cast. 

Applying this guideline to your own 
landscapes is a simple matter of decid- 
ing what part of the scene should carry 
the most visual weight. In reviewing 
some recent submissions that came 
across my desk, I found images that 
succeeded in portioning the frame and 
some that fell short. 

Wayne Bennett of Florida submit- 
ted a very pleasing stream shot. A lot 
is going on here and, with his 24mm 
lens, Wayne did well to bring order to 
an otherwise chaotic scene. His use of 
the foreground flowers creates both 
depth and perspective. And, although 
it’s not apparent, the “horizon line” is 
in the upper third, creating the picture’s 
emphasis on the lower two-thirds. It’s 
proportioned nicely. 

Conversely, Lisa Day of New 
Hampshire split her frame into nearly 
four identical parts (the stalemated 
serving of equal portions). Draw a ver- 
tical line down and a horizontal line 
across the middle and, presto, equal 
portions. I see her intent, but I wish 
she would’ ve tilted the camera down 
a bit, pushing the background horizon 
up nearer the top third, then moved 
in closer and perhaps included only 
one-third of the leaf-covered branch 
in the foreground. 

Damian Bennet of Arizona (no rela- 
tion to Wayne) was successful in his 
composition of sunflowers in the north- 
ern Arizona desert. Take a look at that 
horizon line: He has placed a larger 
portion of the sunflowers in the bot- 
tom third of the frame, while the dis- 
tant hills are positioned toward the top 
third. With his 20mm lens, a low view- 
point, an aperture of f/22 set for the 
hyperfocal distance and the horizon 
line “pushed” toward the top third, 
Damian achieved a composition that 
was well-portioned. oP 
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Digital 
Cleaning 


A little work on the computer 
rescues a great image flawed by human 
intrusion into the landscape 
Text And Photography By Daryl Benson 


Damn graffiti, I mutter to myself. 
I’m standing over a light table edit- 
ing slides from a recent shoot. Rats, 
the headlights showed up, too. With 
a sharp flick of the wrist, the slide 
traces a smooth, graceful arc into 
my garbage can, already overflowing 
with edited images. Then I 
pause, reach into that seething 
pile of rejects and resurrect 
the image. I stick it in an enve- 
lope marked “For Computer” 
and return to my editing. 

A year later, I’ve filled 
many envelopes marked “For 
Computer.” The difference, 
however, is that now I actu- 
ally have a computer. 

The image I’ ve been refer- 
ring to was originally shot on 
a Pentax 645 camera at the 
Mittens overlook in Monu- 
ment Valley, Arizona. I used 
a Mag-lite flashlight (and the 
technique described in “Tllu- 
minating Nature,” OP, 
November, 1995) to illumi- 
nate the graffiti-laden fore- 
ground boulders during a 
30-minute exposure at dusk. 
As evening tour buses came crawIl- 
ing back to the parking lot, I cov- 
ered the camera lens so that the 
headlights wouldn’t show up (at 
least that was the idea). In my imag- 
ination, I was creating a great image. 
Unfortunately, later, back at my 
light table, that great idea was flawed. 

The “before” image that came 
so close to being landfill was pulled 


from the “For Computer” envelope 
and sent to a service bureau to be 
drum-scanned. The image was then 
brought into a Power Mac 8100/100, 
with a 2 GB hard drive and 270 
MB of RAM (I know that’s a gross 
amount of RAM, but I make no 
apologies for it), then opened 
in Photoshop 3.05. 

The rubber stamp tool 
(with a circular 50-pixel soft- 
edge brush) was used to 
replace graffiti areas of rock 
with unmarked clean areas of 
rock. The rubber stamp tool 
with a smaller brush setting 
was also used to eliminate 
the streaking headlights. Kai’s 
Power Tools 2.1 “Sharpen 
Intensity” set to level 7 was 
used to increase the color sat- 
uration and image contrast of 
the entire scene. Finally, a 
linear graduation was created 
on an Alpha channel and used 
to make a feathered selection 
in the top portion of the image. 
The hue and saturation con- 
trols in Photoshop were used 

to balance that selected area 
of sky with the bolder foreground. 

As I leaned back in my chair 
and stared at the computer screen, 
viewing the corrected and enhanced 
final image, I felt better about the 
evening spent shooting that image 
well over a year ago. I also began 
to feel better about all of those 
envelopes I’ve filled with images 
marked ‘For Computer.” oP 
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Remaining 1996 Season Schedule 


Illinois Prairie - Photo Schoo! / GAPW Team - Aug. 30-Sep. 3 
Grand Tetons N.P. - Photo School / GAPW Team - Sep. 13-17 
Grand Tetons N.P. - Photo Schoo! / GAPW Team - Sep. 20-24 
Arches N.P. - Bryan Peterson - September 27-October 1 
Acadia N.P. - John Shaw - October 11-15 

Grandfather Mtn. - Rod Planck - October 18-22 

Dallas Lecture - John Shaw - November 2-3 

Smokies Wildlife - Photo School / GAPW Team - Dec. 6-10 


Nikon. 


Oficial Sponsor of the Great 
American Photography Weekend 


Voxal> Print File, Inc, 


GORE-TEX® 


Kodak 


Call for our free 1996 color brochure and schedule. 
(606) 523 1653 © fax (606) 523 9112 
http://www.apogeephoto.com/gapweek1 
The Great American Photography Weekend 


WORKSHS&5PS 
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Exploit your 
computer to star 
your images on 
everything from 
greeting cards to 
portfolio pages 


Text And Photography 
By Rob Sheppard 


hether you’re an 
expert pro, a serious 
amateur or even a 


beginning photogra- 

pher who just loves 

the outdoors, you have a real treat in 
store for your photography if you 
explore what computers can do today. 
Now don’t turn the page thinking this 
is another article about digital pho- 
tography—it isn’t. What we’re talk- 
ing about is nothing short of 
revolutionary in the way that you can 
use your photos and make photogra- 
phy more fun and even profitable. 
One of the reasons all of us are 
photographers, at whatever level, is 
that photography gives us the chance 
to share the wonder and excitement 
of the world. It’s great to be able to 
visit a stunning landscape and then be 
able to share that with others. Or maybe 
you just love flowers or wildlife and 
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want your friends and relatives to enjoy 
the beauty you find. 

In the past, the only things you 
could do were to make prints for the 
walls, show slides to your guests, get 
your images published or just pass 
around the 4x6s. These methods of 
showing off your images all worked, 
but your walls will only take so many 
prints, setting up the projector isn’t 
always convenient, not everyone can 
(or wants to) have images published 
and the 4x6s get lost in a drawer. 

But wouldn’t it be great to have 
cards using your images? Or what 
about a calendar of scenes from your 
area? And think about the possibili- 
ties if you could add photos to a fam- 
ily newsletter describing your latest 
trip to some marvelous location. 

The computer can help you do this 
and more. New software and hard- 
ware make the job easier, less expen- 


sive and you don’t need to be a com- 
puter whiz to do it. 

Since most of our readers now have 
computers and even more have access 
to them every day, we thought this 
was a good time to look at some of 
the easy and extremely useful ways 
a computer can be used to make your 
photography better, your photographs 
more accessible to others and make 
the whole experience more fun. To 
take advantage of the recent (and 
rapidly changing) developments in 
computers and photography, you’ll 
need a fairly fast machine (at least a 
486DX66 or Pentium PC; for Macs, 
at least a 68040 processor or a Power 
Macintosh); sufficient RAM (at least 
8 MB—most newer machines come 
with this); and a good-sized hard drive 
(prices have fallen on hard drives, so 
you can easily get SOOMB and greater 
storage at a reasonable cost). You 


don’t need the huge RAM needed for 
major image processing. 

First, you have to get your images 
into the computer. If you have a CD- 
ROM drive (most new computers do), 
you can have your slides or negatives 
(for print film) put onto a Photo CD 
quite inexpensively. Many photo labs 
and service bureaus will do this and 
the cost ranges from about $1 to $3 
per image (plus the cost of the disk). 

A couple of new, easy-to-use, inex- 
pensive scanners for PCs will get your 
4x6 prints into the computer quite 
nicely. The EasyPhoto Reader from 
Storm Primax and Polaroid’s PhotoPad 
are handy little devices available for 
approximately $200 that quickly and 
automatically scan in 4x6 prints. Very 
compact, these units take up little space 
on your desk and are easy to set up 
using your printer port. 

They also come with simple Easy- 


Photo software that allows you to adjust 
your image so it looks the way you 
want it (you may need to check the 
resolution of your computer display 
and set it to a higher level). A scanned 
image often isn’t quite the way the 
scene should look and needs to be 
cropped or may require some bright- 
ness, contrast or color correction. Also, 
scans can need sharpness enhanced or 
slight faults corrected, including lines 
or scratches. This can be accomplished 
fairly easily with the tools or brushes 
available in inexpensive photo-enhance- 
ment software such as Adobe’s Pho- 
toDeluxe or Ulead’s PhotoImpact. 

A third option is Play’s Snappy 
from Minolta in the $200 price range. 
This amazing piece of gear is no big- 
ger than a box of playing cards and 
fits onto the back of your computer at 
the printer port. It captures excellent 
images from video so, if you have a 


The computer will allow you to 
do some wonderful things with 
your images, from image 
montages to greeting cards. 
“Butterfly” poppy used 
Polaroids Photopad, Adobe’s 
PhotoDeluxe and Kodak’s 
Snapshot Inkjet Paper. The 
flower montage was done with 
Storm’s EasyPhoto Reader, 
PhotoDeluxe and Lotus Ami 
Pro (word processor). The 
calendar came from Photopad, 
Digital Light & Color’s Picture 
Window and Ami Pro. The 
birthday card used Play’s 
Snappy from Minolta, Fauve 
Matisse and Ami Pro. 

All images: IBM Aptiva, 100MHz 
Pentium Processor, Windows 95, 


8 MB RAM, Hewlett Packard 
DeskJet 855Cse Printer 
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video camcorder, you can plug it into 
your computer and capture slides or 
prints with it. The software allows you 
to adjust the image for best results. 
Snappy also comes with its own image- 
processing software, Fauve Matisse. 

When we first started using all these 
nifty little units, we found this made 
working with color much like our days 
of black-and-white work in the dark- 
room. We could actually change color 
| and contrast of the image and imme- 
diately see if it looked right. We gained 
control not always attainable with the 
| neighborhood photofinisher, and you 
can, too! Imagine being able to make 
| prints look the way you remember the 


“It’s the best thing since sliced garlic bread!” 


— Darkroom User British Photographic Magazine 
1 The CRADOC parconvater The world’s 
best-selling slide labeling program. 


2 The CRADOC i peste gh Also the 

world's fastest and easiest to use. Available 
for Windows, DOS & MAC computers. Eanes heserceg 
Used by the world’s foremost professional photographers, maga- | als . 
zines, universities, Fortune 500 Corporations, and government Sens ane ece te muagein moments, 
agencies, including the British & American armed forces. instead of days, as you might if you 


4 30 day money-back guarantee*. Don’t take our word for it: 


Try the CRADOC CaptionWriter risk-free for 30 days. 


Order today: See for youteelt why our customers keep telling us: 
“Yesterday, I'd never heard of the CRADOC CaptionWriter. 
Today, I can’t live without it.” 


CRADOC CaptionWriter™ 


Perfect Niche Software, Inc. 
6962 E. First Ave., Suite 103, Dept. 02 * Scottsdale, AZ 85251 


Orders Only 1-800-947-7155 
Inquiries & Tech Support: 
(602) 945-2001 » FAX (602) 949-1707 
(| Windows [)/DOS ([) Macintosh $69.95 


Credit Card # Exp. Date 


PROGRAM USES SPECIALIZED LABELS. CALL OR WRITE FOR LABEL PRICES. 
Cont. U.S. add $6.00 for S&H - Int'l add $12.00. AZ add 7.15% Sales Tax * Excludes labels, S&H. 
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Ease 
Into 
Digital 


By Mark Edward Harris 
first delved into the computer 


world on an IBM-compatible 

Epson to do word processing. On 
that level, I got hooked—cutting 
and pasting sentences and 
paragraphs, spell-checking, using 
the thesaurus—all great tools. The 
computer made me more 
productive. It also simplified the 
process of working with 
magazines—editors could now 
download my disk instead of having 
to input the whole story by hand. 

But word processing remained 
the extent of my computer 
knowledge until recently. I had a 
chance to use Adobe’s Photoshop 
on a project, but learning how to 
enhance the image beyond contrast 
and color correction wasn’t 
possible at the time. I was on 
sensory overload, and the fairly 
thick instruction manual wasn’t 
very appealing. 

Then I got a copy of Adobe’s 
PhotoDeluxe after learning the 
simplified program might be an 
easier path into the world of 
electronic imaging. 
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SINGH-RAY, maker of the Galen Rowell Neutral 
Density Filters is pleased to offer a unique NEW filter. 


The COLOR INTENSIFIER” 


Developed with the co-operation of Galen Rowell, 
Dr. Nye Simmons, Miller Outcalt, Daryl Benson 
and other leading professional photographers. 


WHAT DOES IT DO? 
Intensifies "FALL FOLIAGE" in less than perfect light and 
produces vibrant and saturated colors that are more 
$166.00 includes shipping within USA believable than those produced by over-the-counter 
To order, phone 1-800-486-5501 filters! Even photographers, who favor a natura! look, 
Available altar Gnah-fay Cony, find this unique filter an invaluable tool. Available for 
153 Progress Circle, Venice, FL 34292 COKIN m size (P) holder as well as Lee Holder. 


had your photofinisher reprint it (of 
course, a one-hour lab might get it 
done in an hour, but how many of us 
can keep coming back for reprinting 
on the hour?). 


Once you get an image into your | 


computer (and file it according to the 
needs of your other software—mostly 
you'll file to “.bmp” for Windows 
word processors, “ 
Mac or Windows), there are many 
things you can do with the image as 
it is. You’ll probably have to correct 
the scan—they’ re automated and rarely 
perfect—and you may need to make 


adjustments to the image depending | 


on how you print it out. 

Because of the ability of many word 
processors to import photos and the 
capability of many photo-image pro- 


jpeg” or “tif” for | 


Tamrac Gets You 
There and Back. 


Photographers all over the world need to 

move freely and comfortably. That’s why 

Tamrac created the Photographer's Daypack- 

the camera bag that doesn’t look like a camera 

bag. A fully-functional camera bag that performs as 

a comfortable and inconspicuous daypack. Inside, it’s a 

foam-padded camera bag that protects and provides 

easy access on a crowded boulevard or a steep 

mountain trail. The Daypack is one of seven back- 

pack designs in over 60 

models of quality 7 
camera bags 

from Tamrac. 


Made in U.S.A. 


Photographer's edie 


Daypack 
750 yaaa NN 


cessing software to use words, you 


I very quickly found that the 
hands-on tutorial “Guided 
Activities” section—not a part of the 
advanced Photoshop—made this 
program, utilizing the most 
commonly used tools, very user- 
friendly. As suggested, I started with 
“Touch Up” projects, including red- 
eye removal. A little hand-holding 
made the process enjoyable. 

Borrowing sample photos stored 
in the photo library, I could practice 
on a variety of images—without the 
need to scan and store—to become 
proficient with all the necessary 
techniques before moving on to my 
own work. Soon I was ready to 
select the “on your own” button. 

After practicing selecting areas 
and adjusting them for effect, I 
turned my focus to working with 
layers, the gateway to the more 
advanced versions of Photoshop. 
The technique was explained in 
simple, non-computer language in 
the accompanying User Guide: 
“Rach layer is like a transparent 
sheet of plastic on which you can 
place a photo, add text or paint.” 

From here, it’s a small step to 
graduate to the more advanced 
versions of Photoshop since all the 
basics are covered in the 
PhotoDeluxe version. For me, 
PhotoDeluxe was a far less daunting 
approach into the world of 
electronic imaging. 


aa 


Tene 


Patents Pending 1B 


~Call'or write for Our 
FREE 36 PAGE 
COLOR CATALOG 


and direct order information. 


Call 1-800-662-0717 


Tamrac, Dept. 0, 9240 Jordan Ave. 
Chatsworth, CA 91311 


The exclusive LensGate™ Divider System provides a vastly superior 
level of protection. Padded gates swing open and closed to protect 
cameras, lenses and other equipment from harmful contact. Featured on 
Tamrac models 603, 604, 606, 608, 610, 704, 706, 709, 750, 826 & 828. 


- @)tamrac: 
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| OUTDOOR 
ENTHUSIASTS 


Do you enjoy the great out- 
doors? Then become a member 
of Tread Lightly!. We're a grass 
roots organization dedicated to 
increasing awareness on how to 
enjoy the land without damaging it. 
Call 4-801-627-0077 to find out 
more about Tread Lightly!, and 
how you can learn to protect the 
land you enjoy today! 


TREAD LIGHTLY! 


ON PUBLIC AND PRIVATE LAND 
298 24th Streer, Suite 325-C ¢ Ogden, UT 84401 


Another radical innovation by Steiner: It's 

almost impossible to spot game during dawn 

or dusk, in brush or under trees with ordinary 
compact binoculars. Steiner has 
developed unmatched clarity in 


10 x 28 
Rocky 


compact binoculars. 


STEINER Dd 


GER MA WN Y 


Pioneer Research 216 Haddon Avenue, Westmont, NJ 08108 


(800) 257-7742 (609) 854-2424 FAX: (609) 858-8695 


Steiner-Optik Canada Inc. 52 Chatham Street West, Suite 300, 


Windsor, Ontario, N9A 5M6 Canada (519) 258-7263 


the new lightweight roof-prism 
Rocky. Steiner's revolu- 
tionary CAT optics 
penetrate shadows, mist 

and glare. The Rocky...lets you 
discover game and wildlife hidden to ordinary 


New Predator eyecup 
molded to the contours 
of your face to block 
glare and sidelight. 


AT optics 

(Color Adjusted 
Transmission) for 
brightest images in 
darkness, haze or 
uneven light. 


New smooth and precise 
center focus system for the 
sharpest images possible. 


pioneer 
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Image Management 
And Labeling Software 


Professional Data Base & Labeler 
‘IBM Compatibles “Use any label type 
*Powerful Sort/Search *Multiple fonts 
*Make delivery memos/invoices —»Copyright Notice 
“Unlimited #databases, #entries +Horiz. & Vert. text 
*Fully Customizable Tracking «Graphics, logos 


Laser, Ink/Bubble Jet & Dot Matrix Printers 
PROSLIDE II - $139.00 
Archival Labels 
35mm 
Slide Window Labels 178" x7/6" Strip Labels 
1000 Pin ecco (i 1000 Pin Fed-$15.00 CJ 
1000 Laser-$34.50 1000 Laser - $13.50 
plus $5.50 Shipping & Handling 
FREE DETAILS or CHECK, M.O. to ELLENCO 
P.O. Box 159, Dept. C, Tijeras, NM 87059-0159 
505/281-8605 
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CUSTOM MADE TO FIT YOUR TRIPOD 
INSULATED TRIPOD LEG COVERS 


Great for cold weather photography 
Protects hands from freezing metal. 
Cushions your tripod when you 
Carry it over your shoulder 
@ 100% NYLON WATERPROOF COVERS 
@ FOAM INSULATION FOR WARMTH 
@ QUICK RELEASE VELCRO® FASTENERS 
@ CUSHIONED FOR SHOULDER COMFORT 
$39.95 / set of 3 legs + $3.85 shipping & handling 


E 
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aN 


Laird Rain Hood ° 
@ WATERPROOF NYLON HOOD 
@ HOOD OPENS FRONT & BACK TO 


ALLOW YOU TO PHOTOGRAPH IN 
THE RAIN 


s VELCRO” STRAPS SECURE TO TRIPOD 
Auatlable in 3 standard sizes 
$45.95 SMALL 80-200mm & 300f.4 lenses 


$64.95 MEDIUM 300f2.8 & 400f3.5 lenses 
$83.95 LARGE 500mm & longer lenses 


DISCOVER, VISA, MASTER CARD, AMEX 
A. LAIRD PHOTO ACCESSORIES 


P.O. BOX 1250 
RED LODGE, MT 59068 


FOR ORDERS: (406) 446-2168 
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| can combine your photos with text to 


make everything from personalized 
greeting cards to calendars to promo- 
tional fliers for your business. 

Let your imagination loose on this. 
Think of the possibilities: You can 
actually send out greeting cards show- 
ing off your stunning outdoor imagery 
to friends and relatives with text that’s 
personalized to them. Relatively inex- 
pensive programs in the $100 to $200 
range, such as Adobe’s PhotoDeluxe, 
Digital Light & Color’s Picture Win- 
dow or Ulead’s PhotoImpact, will 
allow you to adjust color saturation, 


| picture brightness and contrast, so you 


get maximum effect on your printer 
(more on printers shortly). They also 
allow you to add text. PhotoDeluxe 
even has some templates for cards, 
calendars and so forth to get you started. 
Photo Deluxe includes one of the eas- 
iest interfaces we’ ve ever seen, mak- 
ing the program highly accessible to 
even the computer illiterate. 

Modern word processors allow you 


to import images into word-process- 


ing documents. Then you can make 
your own birthday cards, party 
announcements, holiday greetings and 
moving announcements, all featuring 
your stunning outdoor imagery, of 
course, and including personalized 
greetings appropriate to the recipient. 

Have you always wanted a calen- 
dar with your own photos? Go ahead 
and do it, without the huge expense 
of having a commercially printed cal- 
endar made. You can even add spe- 
cial notes about dates unique to you 
so friends and relatives remember 
things (like maybe your birthday). 

What about special posters and 
prints? The resolution of the smaller 
scanners won’t support really big 
images (although Storm Primax’s new 
scanner, EasyPhoto SmartPage, will 
handle 8x10 images and can even cap- 
ture text), but you can easily make 
mini-posters. Make your own moti- 
vational posters—soar with something 
other than eagles or scale the highest 
peaks of your area! 

These photo ideas are fairly easy 
to accomplish and don’t require mega- 
memory if you keep the file size of 
the photos small. You can also put 
together picture pages for many pur- 
poses: a portfolio of images to show 

(Cont’d on page 97) 


Resources 


Most of the products that are 
mentioned here can be found 
at computer or camera stores. 
For more information, contact: 


Adobe Systems Inc. 
1585 Charleston Rd. 

P.O. Box 7900 

Mountain View, CA 94039 
(800) 888-6293 


Canon Computer Systems 
2995 Redhill 

Costa Mesa, CA 92626 
(714) 438-3000 


Digital Light & Color 
P.O. Box 382908 


Great gear for 
the great outdoors 


Gear up for hiking, climbing, 

camping and more with a 

free REI catalog. You'll find 
competitive prices on the gear 

and clothing you need plus 

friendly, knowledgeable service. 

And our 100% guarantee ensures 

your satisfaction with every purchase. 


Cambridge, MA 02238 
(617) 497-9027 


Eastman Kodak Co. 


Free catalog! 


1-800-426-4840 
ext. N6125 


343 State St. 
Rochester, NY 14650 
(716) 724-4000 


Epson America Inc. 
20770 Madrona Ave. 
Torrance, CA 90503 

(310) 782-0770 


= i 


Quality Outdoor Gear and Clothing Since 1938 
REI, Dept. N6125, Sumner, WA 98352-0001 
| REI has 46 stores nationwide 


Hewlett Packard 
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Find Out How Everyone's 
Making Great 


3000 Hanover St. 
Palo Alto, CA 94304 
(415) 857-1501 


lomega 

1821 W. lomega Way 
Roy, UT 84067 

(801) 778-1000 


Minolta Corp. 
101 Williams Dr. | 
Ramsey, NJ 07446 | 
(201) 825-4000 


Polaroid Corp. 

575 Technology Square 
Cambridge, MA 02139 
(617) 386-2000 


Storm Primax 

1861 Landings Dr. 
Mountain View, CA 94043 
(415) 691-6600 


SyQuest Technology 
47071 Bayside Pkwy. 
Fremont, CA 94538 
(610) 226-4000 


Ulead Systems 

970 W. 190th St., Ste. 250 
Torrance, CA 90502 

(310) 523-9393 


NEW 


a 
Allegro 5000 
Sync/ Cassette deck 


* Wholesale Source 
4 Picture Frames { 
Free Catalog 


800-221-0262 
Vi Graphik Dimensions Ltd. 


2. 


#EChOG 


arene Lepp 
knows quality, and that’s why he 
choose es Arion dissolve systems. 
Why settle for less?, Arion sys- 
tems are all-pro quality at 
prices anyone can afford 


Why leave those great 
slides in sleeves? 


CEE 328-0595 


A Circle No. 270 on Reader Service Card. 
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The 500mm f/4.5 APO 


packs a lot of power 
in a compact lens 


Text And Photography 
By Scott Crivellaro 


Ow many times have we all 
been faced with a wonder- 
ful moment unfolding just 
beyond the reach of our 
longest lens? Too many 
times, great images have taunted me. 
Images too small to crop or skittish 
creatures who didn’t appreciate my sit- 
uation led to many days of frustration. 
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During February of this year, a 
great gray owl appeared in Mas- 
sachusetts—a very rare occasion. The 
last recorded sighting in the state was 
during the winter of 1983-84. For 
many, including myself, this was a 
once-in-a-lifetime opportunity. 

Fortunately, two positive factors were 
on my side: I had recently added the 


Sigma 500mm f/4.5 APO to my lens 
selection, and I reside within 30 min- 
utes of the location. Therefore, I could 
log a vast amount of time in the field, 
as well as test a new lens in many sit- 
uations, under a variety of conditions. 

Autofocus combined with focus 
tracking proved itself invaluable for 
flight shots; less images filed in the 


retake cabinet. Single-shot autofocus 
was quick and reliable, so I could spend 
more time on composition and meter- 
ing. When the snow was falling too 
heavily for autofocus (the snowflakes 
confused the AF sensors), manual focus 
was smooth, but not oversensitive. 
Measuring approximately 12.5 
inches (without lens shade) and weigh- 
ing 7.5 pounds, the Sigma 500mm 
f/4.5 APO is very compact for a long 
lens. This was greatly appreciated when 
I was trekking through thigh-deep snow 
and spending long days in the field. 
With a minimum focus distance of 
15.5 feet, respectable images of smaller 
subjects are possible. When the great 
gray flew in close, I could get head 
shots. The lens also allowed me to get 
in close to feeding stations when pho- 
tographing birds in the backyard. 
The Sigma 500mm f/4.5 APO has 
apertures from f/4.5 through f/22. Not 
only will wide open (f/4.5) melt dis- 
turbing background objects into pleas- 
ing and sometimes colorful backdrops, 
but it also allows high shutter speeds. 
A lens of this length will amplify vibra- 
tions and movements, so a sturdy tri- 
pod is necessary for taking crisp images. 


At left, a rare sighting of a great gray 
owl. The new Sigma 500mm f7/4.5 
lens’ focus-tracking capability and 
500mm focal length made it possible 
to get this dramatic in-flight shot. 
Above, the Sigma can capture nesting 
wildlife, like this great blue heron, 
without disturbing the animals. 


Canon EOS-A2, Sigma 500mm f/4.5, 
Fujichrome 100 


I was pleased that the large aperture 
also added valuable shooting time to 
both ends of the day. 

Constructed from 10 elements in 
eight groups (including two SLD glass 
elements and a protective front opti- 
cal flat glass), image quality is excel- 
lent. I used this lens in low light 
situations, bright sun, fog and heavy 
snow. Colors were always vibrant with 
good contrast. 

The Sigma 500mm f/4.5 APO comes 
as a complete package. Four rear 
30.5mm drop-in filters are included, 
along with a built-in lens shade, screw- 
on lens shade and aluminum trunk case. 
The popular matte black ZEN finish 
has been forgiving of brush and scrapes. 

Whether photographing shorebirds 
or mystical creatures of the North, this 
lens is a pleasure to use. With both 
AF and manual mounts for most SLRs, 
the Sigma 500mm f/4.5 APO will 
open a whole new world to wildlife 
and sports enthusiasts. The lens lists 
for $6,246. 

For more information, contact your 
local dealer or Sigma Corp. of Amer- 
ica, 15 Fleetwood Ct., Ronkonkoma, 
NY 11779, (516) 585-1144. op 


Guardian 


Lowepro Photo Trekker AW: 


angel 


supernatural protection for you and your equipment 


Total flexibility: movable panels 

can be arranged in any configuration 
for large format, medium 

format or 35 mm equipment 


Damage control: outstanding 
protection against bangs, scrapes and 
the hazards of wilderness trekking 


Room for extras: attatch all your 
lens cases and accessory pouches 


Convenience: pocket expands to 
take a sweater and your lunch 


flowepro 


Where Great Ideas Originate 


All-weather protection: a patented cover (not visible) 
protects equipment against monsoon rains, sandstorms, dust 
and even heat from the blazing sun 


3171 Guerneville Road, Santa Rosa, California 95401. Telephone: (707) 575 4363. 
3241 Kennedy Road, #22, Scarborough, Ontario, Canada M1V 2J8. Telephone: (416) 298 9644 


A Circle No. 117 on Reader Service Card. 


Less fatigue and strain: ergonomic 
design fits perfectly around your 
neck and shoulders 


Customized fit: harness adjusts 
completely for your physique 


Better balance and stability: 
adjustment straps bring the pack 
close to your body 


Comfort: padded waist harness 


places most of the load on your 
hips, where it’s easiest to carry 
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Count ’em! Eight 

frames taken in one 
second, with full AF 
function, is just 
one of the much 
anticipated F5’s 
capabilities. 
By Rob Sheppard 


he new Nikon F5 is 
really here. It’s an 
“F”, and it’s state-of- 
the-art. It will defi- 
nitely make a big 
splash in the photo 
industry, affecting 
nearly every photographer, regard- 
less of the camera he or she uses. 
Its new technology will challenge 
other manufacturers in their own 
marketing and engineering efforts. 
Nikon went into development of 
the FS with a mission—‘to design 
and build the most advanced, most 
accurate, most powerful, most reli- 
able 35mm SLR available today.” 
From our look at the first samples 
of the camera and its specifications, 
Nikon has indeed designed a won- 
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derful tool for the professional and 
serious amateur. Nikon announced 
the camera close to our deadlines, 
so we can only give you a brief 
overview now. We’ll have a more 
complete report next month. 

First off, the F5 is fast. It offers 
eight frames per second (fps) with 
total autofocus operation, including 
focus tracking. This is an amazing 
feat that required Nikon to develop 
a totally new autofocus sensor sys- 
tem, including a newly designed 16- 
bit central processing unit (CPU). 
The benefit is faster, better autofo- 
cusing, even at normal shooting 
speeds. (An aside—this technologi- 
cally advanced camera actually 
includes one eight-bit, one four-bit 
and three 16-bit CPUs to control 
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camera operations.) 

Yes, the F5 still has the Nikon F 
bayonet lens mount. Before the 
introduction of the F5, rumors 
abounded about the camera, includ- 
ing a totally bogus idea that it 
would have an entirely new lens 
mount. The new AF system and a 
new body motor make all AF 
lenses autofocus extremely fast. 

The autofocus area has changed 
to a five-sensor, wide-area, cross- 


The Nikon F5 was engineered to meet the 
highest standards of reliability in the tradi- 
tion of the “F” cameras. It was also designed 
to make operation of controls highly intuitive, 
so a photographer could pick it up and start 
shooting immediately. 


type detection system. This allows 
autofocusing to occur with subjects 
off-center, for both horizontal and 
vertical compositions. You can 
choose the active sensor, let the 
camera choose automatically, and 
you can choose something called 
Dynamic Autofocus—you choose 
the first sensor but, if the subject 
moves off that position, the camera 
will follow it to other sensors. 

In the exposure department, 
Nikon has engineered some ‘amaz- 
ing technologies. The F5 sports a 
3D Color Matrix metering system 
with 1005 sensing pixels. This is 


LEFT: The F5’s viewfinder display at top 
and, below, a representation of the cam- 
era’s multi-segment light meter that 
employs no less than 1005 sensing pixels. 


the first camera meter to incorporate 
color data in evaluating exposure. 
The sensing pixels allow the in- 
camera CPUs to compare contrast, 
brightness and color of many areas 
within a composition to determine 
the proper exposure. They also 
allow the spot metering to be linked 
to the auto-focus points and the cen- 
ter-weighted metering to be 
adjustable from 8mm to the entire 
viewing area. 

Most controls are readily accessi- 
ble on the top of the body. This 
camera has been very well-thought 
out—it’s a big camera (6.2x5.9x3.1- 
inches, 42.7 ounces without batter- 
ies), but it fits the hand well. Each 
control knob or button is well 
marked and dedicated to its func- 
tion, making the camera very intu- 
itive. You can pick it up and start 
shooting immediately, without 
studying a complex manual. 

Shutter speeds run from 30 to ‘oo 
sec., including a fast 40 sec. sync 
speed. But a special feature gives 
the FS increased reliability—a self- 
diagnostic shutter monitoring sys- 
tem. The camera checks the speeds 
every time the shutter is released. If 
it senses a shift from the designated 
speed, the camera automatically 
compensates to maintain the proper 
exposure. In the unlikely event of 
the shutter becoming unreliable, the 
F5 will alert the photographer. 

Another nifty internal feature of 
the camera is Nikon’s exclusive 
Mirror Balancer. Nikon totally 
redesigned the mirror box to shorten 
the black-out time of mirror-up 
operation, reducing the time to bring 
it back down and significantly 
reducing mirror bounce. 

Of course, there’s more, includ- 
ing low-noise operation, rugged 
metal construction, 24 built-in cus- 
tom functions, Photo Manager soft- 
ware for adjusting functions with a 
personal computer, interchangeable 
viewing system and five-segment 
Matrix TTL flash exposure system. 
We'll tell you all about them next 
month and, maybe by then, an offi- 
cial price. None has been set yet. 

For more information, contact: 
Nikon Inc., 1300 Walt Whitman 
Rd., Melville, NY 11747, (516) 
547-4200. oP 


BOGEN 


BEFORE WE 
PUT OUR NAME 
ON A TRIPOD, 
WE VIEW IT FROM 
EVERY ANGLE. 


See your dealer or contact: 
Bogen Photo Corp. 

565 East 

Crescent Ave., "ff 
Ramsey, NJ 

07446-0506 . 

(201) 818-9500 ¥ 
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DOCTER 
BINOCULARS 


WORLD CLASS OPTICS 


See your dealer or contact: 
Bogen Photo Corp., 
565 East Crescent Ave., 
Ramsey, NJ 07446-0506 
(201) 818-9500 


We don't : 


sell anything 
we wouldn't buy ourselves. 
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Angle Finders 

Have you ever been belly-down 
on the ground with the side of your 
head pressed into the grass or dirt 
trying to see the image in your 
viewfinder? What about looking for 
something to stand on because the 
camera is mounted on a tripod at 
such an angle that you can’t get your 
eye to the viewfinder? In these 
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Simple accessories that improve your view 


situations, don’t curse the camera 
designer, get an angle finder. 

Angle finders attach to your 
camera’s eyepiece and allow you to 
look at a right angle to the normal 
viewing axis. You can attach the 
angle finder, then actually lay the 
camera on the ground and have it 
oriented in such a way that would 
make it impossible to see through 


evices that attach to 


your camera’s eye- 

piece are highly 

effective, yet seldom 
considered aids to photography. 
When was the last time you 
gave your viewfinder more than 
a passing thought? It was prob- 
ably the last time that you found 
yourself in an impossible shoot- 
ing situation and you were hav- 
ing trouble seeing through the 
viewfinder. For all of those times, 
a number of accessories make it 


possible for you to get the shot. 


the viewfinder—and have no 
problem at all composing the shot. 
For example, Minolta’s Angle 
Finder VN is available in 1X or 2X 
magnifications. Nikon makes the 
Right Angle Finder DR-3. Canon 
has the Angle Finder B. Olympus 
manufactures the Varimagni Finder, 
which is adjustable from 1.2X to 
2.5X magnifications. Nikon even 
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offers waist-level finders for the F3, 
F4 and new FS so that you can view 
the image on the focus screen while 
holding the camera at a distance 
from your eye. 

Angle finders are easy to attach to 
most cameras. For many, no 
additional hardware is required, 
although for some cameras you may 
need to purchase an adapter. Check 


A number of compact 
accessories can be used 
with your SLR’s viewfinder 
to make taking pictures 
more comfortable. Previous 
page: A right-angle finder 
like this Olympus 
Varimagni Finder makes it 
possible for you to see 
through the viewfinder 
when your camera is in an 
awkward position. 
Magnifiers like the Canon 
Magnifier S, above, and 
Minolta Magnifier VN, left, 
are especially useful for 
macro photography. 


with your camera manufacturer to 
find out what’s available for your 
specific camera model. 


Magnifiers 
Like angle finders, magnifiers 
attach to your camera’s eyepiece. As 
the name implies, magnifiers enlarge 
the image in the viewfinder. They’re 
especially useful for macro 


Look what 
Sea King is 


o 


dropping 
AD. 


We are not only dropping 
in the greatest divider 
system we are joining 

forces with LIGHTWARE® 

to do it! 

Yes, this brings you a divider 
system that combines the 
durability, security and quality of 
Sea King® and the flexibility of 
LIGHTWARE's® rigid soft case 
technology. 


Sea King ® the best divider 
case has gotten better! 


Satter 

A Division of 
For more information and a dealer 
near you call (303)-399-7493 
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A New 
Dimension in 


Large 


Format 


The Cambo 45SF combines the 
image-control capabilities of a studio view 
with the streamlined design of a portable 
field. It’s a breath of fresh air for 
architectural, location, and commercial 
photographers. 


¢ Portable low profile monorail design 
¢ Lightweight construction (9 Ibs.) 


¢ Single-handed locks for each control 
for quick & easy operation 


¢ Precision scaled movements 

© +60° yaw-free base tilts 

¢ 3" rise/fall both front & rear 

¢ 40mm rack & pinion fine-focusing 
¢ 250mm continuous coarse focusing 


The new super-field Cambo 45SF 
starts at $1695.00. call for details. 


CALUMET 


PHOTOGRAPHIC 


To place an order, or for a retail location near you, 


call 1-800-CALUMET 
(1-800-225-8638) 


A Circle No. 194 on Reader Service Card. 


GADGET 


BAG 


photography. Because precise focus 
is so essential in macro photography 
and with very thin depths of field, a 
magnifier can make the difference 
between a great photo and one that 
just doesn’t work. 

Magnifiers usually 
attach directly to the 
eyepiece, although 
some cameras require 
an adapter. Like angle 
finders, magnifiers are 
both small and light so 
they can be carried in 
your gadget bag witha 
minimum of fuss and 
added weight. The 
Canon Magnifier S for 
all Canon EOS bodies 
except A2/A2E and 
Elan II/HE magnifies 
the image in the 
viewfinder 2.5X and 
has built-in dioptric 
adjustment. Olympus’ 
Varimagni Finder 
doubles as both an 
angle finder and a 1.2X 
to 2.5X magnifier. The 
Minolta Magnifier VN 
enlarges the viewfinder 
image approximately 
2.3X. Nikon’s Eyepiece 
Magnifier DG-2 has 2X 
magnification and 
diopter adjustment 
from -5 to +1. 
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Diopter Adjusters 
Diopter adjustment 


MEN 
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to wear your glasses. 

Be aware, though, that this kind of 
eyepiece correction has a downside. 
If you tend to look up from the 
camera often while you compose 
your shots, you may find 
it inconvenient to put 
your glasses on and then 
take them off every time 
you look up and down. 
On the other hand, if you 
like to look through the 
eyepiece the entire time 
you’re composing your 
shots, you’ ll probably 
find the corrected 
viewfinder to be a 
perfect feature because 
you’ ll be able to get your 
eye close to the 
viewfinder and therefore 
be able to see the full 
viewfinder, without the 
interference of your 
glasses. 

If your camera has the 
adjustment feature built 
right into the eyepiece, 
you have the best of both 
worlds because you can 
shoot with or without 
your glasses depending 
upon the situation. Most 
SLRs made have some 
way to adjust the 
eyepiece diopter. 
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Focus Screens 
Most 35mm SLRs 
used to be outfitted with 


is something you may 
wish to look into if you 
need correction for 
your vision. Many 
cameras, like those 
made by Pentax, have 
adjustable correction 
built right into the 


Interchangeable focus 
screens come in all 
sorts of designs. The 
models shown above 
are available from 
Nikon for its high-end 
SLRs, including the 
new FS. 


a focusing aid, either a 
so-called “split-image” 
focus screen or a 
microprism or both. 
These are simulations of 
rangefinder split-image 
focus devices, like those 


viewfinder as a 

standard feature. Other cameras 
have optional diopter lenses that fit 
onto the camera body in place of 
the standard rear element. Either 
way, they can be a big help if you 
have less-than-perfect eyesight. 
When adjusted, the viewfinder 

can be viewed without the need 


in Leica rangefinder 

cameras. You’d rotate 
the focus ring of the lens until the two 
halves of the split image were 
aligned. These days, with the 
prominence of autofocus, most 
cameras are equipped with a basic 
matte focus screen. 

Manufacturers like Canon, 

Minolta, Nikon, Olympus and Pentax 
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A diopter adjuster like the Pentax model shown 
here can be a big help to photographers who 


have less-than-perfect vision. 


make various accessory focus screens 
for their higher-end SLRs. For 
instance, if you like to shoot scenes 
with a lot of trees and you want to be 
sure that you’re keeping them 
vertical, a matte screen with a grid on 
it, like the Canon Ec-H Laser-Matte 
with Sections for the EOS 1N (Ed-H 
for the EOS A2/A2E and E-D for 
other EOS cameras) or the Nikon 
Type E for the new F5, F4S, 
F3HP/F3/T, N90/90s, N8008 or FM2 
may be especially useful. 

Maybe you like to take a lot of 
low-light pictures. A special focus 
screen that helps to amplify the 
brightness of the scene in the 
viewfinder, like the Nikon Type H 
for the F3HP/F3/T or the Canon Ec- 
K New Bright Laser-Matte for the 
EOS IN, would be particularly good 
for you. If you have an Olympus OM 
camera, you can get a number of 
Clear Field focus screens, which 
feature a central element like cross 
hairs, or a microprism, which is 
surrounded by a totally clear screen. 
These kinds of clear screens, which 
are also available from Canon, 
Nikon and Minolta, are excellent for 
macro photography. 

Of course, you may simply prefer 
the look of a particular focus screen. 
Being able to customize the look of 
the viewfinder to suit your personal 
sense of aesthetics and style can be a 
great help in keeping you comfortable 


while you’re shooting 
pictures. Canon, Minolta, 
Olympus, Nikon and Pentax 
all produce a variety of 
accessory focusing screens 
for their various cameras. 
Some cameras allow you 
to change the focus screen 
yourself, others require that 
you consult a professional 
camera repairperson to 


Check your camera’s 
Owner’s manual or with the 
manufacturer for more 
information on the types of 
interchangeable accessory 
focus screens available for 
your camera and how to 
install them. 

Some of these items, like the more 
specialized focus screens, are usually 
for higher-end SLRs. However, you 
should be able to find the various 
eyepieces, magnifiers and angle 
finders for most SLRs. oP 


Resources 


Canon U.S.A. 

1 Canon Plaza 

Lake Success, NY 11042 
(516) 488-6700 


Minolta Corp. 
101 Williams Dr. 
Ramsey, NJ 07446 
(201) 825-4000 


Nikon Inc. 

1300 Walt Whitman Rd. 
Melville, NY 11747 
(516) 547-4200 


Olympus Corp. 

2 Corporate Center Dr. 
Melville, NY 11747 
(516) 844-5000 


Pentax Corp. 

35 Inverness Dr. East 
Englewood, CO 80155 
(303) 799-8000 


install or remove the screens. 
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CATALOG #12 
NOW AVAILABLE 


featuring the very fin- 
est photographic & 
Outdoor equipment, 
carefully selected 
natural history & pho- 
tographic books & vid- 
eos available and 
many items of inter- 
est for the serious 
birder. Includes the 
RUE ULTIMATE 
BLIND, the GROOFWIN (photograph from 
your car window or roof with tripod stabil- 
ity), the RUE PHOTO VEST & Dr. Rue's most 
recent books & videos. 

This bind is TOE ave ULTIMATE BLIND 
lightweight, ‘a Aid 
easy to carry 

& can be set 

up in only 30 

seconds. 


Leonard Rue Enterprises 
138 Millbrook Road / Dept. oP 
Blairstown, NJ 07825 
Tel: 908-362-6616 / Fax: 908-362-5808 


A Circle No. 183 on Reader Service Card. 


CIPhoto Catalog (]Video Catalog 
¢Call FREE: 1-800-553-2001 
¢FAX FREE: 1-800-221-5329 


eInternet: http://www.porters. com 


eMail: Porter's Camera Store, Inc. 
Box 628, Dept. 09 OP, Cedar Falls, |A 50613 


A Circle No. 268 on Reader Service Card. 
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CATHMLOG SHOPPER 


Shopping has never been so easy! From planning your next trip to stocking 
your photo bag or outdoor pack, you’ll find it all here. Select any catalog 
from these pages that appeals to you, follow the instructions on the order 

form and the catalogs will be sent directly to you. 


Free Gear Catalog for hiking, 

camping, climbing and other 
outdoor activities. REI offers 
high-quality gear and clothing, 
competitive prices, friendly ser- 
vice and 100% satisfaction guar- 
anteed. Call 1-800-426-4840, ext. 
N6173 or write: REI, Dept. 


N6173, Sumner, WA 98352-0001. 


Our 69" Catalog 
Fall 1996 


The Danner Shoe Mfg. Co. 

produces a wide selection of 
waterproof footwear for all types 
of outdoor activities. Take a look 
at our latest catalog offering hik- 
ing, fishing, hunting, work & uni- 
form boots. Made in the USA 
since 1932. Call 1-800-345-0430 
or send for a FREE catalog with 
dealer listing. 
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TAMRON 


The Tamron Lens Catalog 
features Tamron’s complete 
line of high-quality lenses for AF 
cameras & over 200 manual SLR 

cameras. Our award-winning 
lenses incorporate innovative 
technologies such as Hybrid 
Aspherics and advanced injection 
molding techniques. 
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FIRST 
NEED® 
Portable 
Water Puri- 
fier—Don’t 
get shut out 
of the picture 
by bad 
drinking 
water when you travel. Protect your- 
self wherever you go by packing a 
General Ecology Microlite® or 
FIRST NEED® drinking water puri- 
fier. Both are compact, lightweight 
(from 7 oz.) and certified to protect 
you from Giardia, Cryptosporidia, 
bacteria and even viruses. Both are 
environmentally friendly. FIRST 
NEED® purifies instantly without 
chemicals and has the fastest flow 
according to actual field tests. For 
free information, call 1-800-441- 
8166 or visit our Web site at 
http://www.general-ecology.com. 


INTERNATIONAL TRAVEL OUTFITTERS Hf 


GEAR FOR GONG PACES 


SAVE TIME & BE PREPARED 
FOR TRAVEL 
NO MORE driving around to tind 


International Travel Outfit- 

ters offers the best prices for 
travel accessories. We focus on 
the comfort, safety and well-being 
of travelers, so they can function 
at their best to reap the rewards of 
the journey. 


Tamrac Model 752 Super 

Photo Daypack—A super- 
functional camera bag disguised 
as a comfortable and inconspicu- 
ous daypack. One of seven back- 
pack designs in over 60 models 
of quality camera bags from 
Tamrac. Call for our FREE 
catalog: 1-800-662-0717. 
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Whether you walk, run, hike or 

play, Superfeet Footbeds 
make your favorite footwear more 
comfortable and better fitting. Our 
unique patented footbed helps 
support and stabilize your foot for 
all-day comfort. For a list of the 
stores nearest you, call 1-800-634- 
6618. Innovation since 1976. 


TEXAS 
ne 


They say Texas is like a whole 

other country. And when you 
see our free 272-page Texas 
Travel Guide, you'll know why. 
Follow the photographs and 
descriptions from the Gulf Coast 
to the Piney Woods. From the 
rugged west Texas mountains to 
the Mexican border. Then come 
visit. For a copy of your own, just 
call 1-800-8888-TEX, ext. 453. 
Or write to Texas, Dept. 8DSP7, 
P.O. Box 5050, Austin, TX 
78763. FREE. 


CREATIVE 
Minps 
NEED 
CREATIVE 
Toous 


Doran Enterprises Inc.’s pre- 

mier brand of darkroom equip- 
ment offers more than 35 product 
lines. Trays to 30x40-inches, 
storage tanks to 30 gallons, print 
dryers, trimmers, paper safes to 
30x40-inches, safelights, litetite 
darkroom exhaust fans and lou- 
vers, easels and more... Plus— 
the NEW Yankee equipment cata- 
log—FREE. 


1 LEKI offers lightweight, 
adjustable hiking poles that 
convert to camera monopods and 
spotting scope attachments. Per- 
fect for outdoor photography on or 
off the trail! Three-section poles 
adjust from 28” to 58” with a 
twist. Only 11 oz! Integrated anti- 
shock spring for comfortable, 
secure hiking. Catalog shows 
complete line. 1-800-255-9982. 
http://www/leki/com. LEKI- 
SPORT USA, 60 Earhart Drive, 
Williamsville, NY 14221. 


1 B+W FILTERS. New 51- 
page guide with all new 
photos for the best filters for 
photography and video. Featur- 
ing over 100 varieties of filters, 
including four different types of 
polarizers. B+W filters are 
coated on both sides. $3.00. 


1 PORTER CASE—Trans- 
port and protect your gear 

with the only wheeled carry-on 

with a built-in carrier. It instantly 

converts from a tote to a cart! 

¢ Space-age materials 

* Combination lock 

¢ Large 4” wheels 

* Airline size 

* 200 Ib. capacity 


Porter) 


Call for more information: 
800-356-8348 
Fax: 219-289-2747 
http:\\www.portercase.com 


1 a Land Between The 

Lakes National Recreation 
Area—Abundant wildlife, scenic 
vistas and historic sites, all on 
170,000 forested acres nestled 
between Kentucky and Barkley 
lakes. Photograph native wildlife 
at our Elk & Bison Prairie, step 
back in time at The Homeplace- 
1850 living history farm or 
encounter nature at The Nature 
Station, plus trails, camping, spe- 
cial events and more. In western 
Kentucky and Tennessee. 1-800- 
LBL-7077. 


woh qa had 00 TT Hight Quest Viewer? eg 2 


ME Ouest | 


1 ITT NIGHT CAM™ 
Experience the night and 
record those experiences with the 

ITT Night Cam™. A versatile, 
camera-adaptable night vision 
viewer that can be hand-held, 
attached to a 35mm camera or to 
a camcorder. A locking adaptor 
bracket easily mounts to the night 
vision unit and turns your day- 
time camera into a nighttime 
chronicle—explore and record 
the wonders of the night. For 
more information or a dealer near 
you, call 1-800-248-9310. FAX: 
540-362-4574. e -mail: 

scoan @roanoke.infi.net. 


RuGGrp Outdoor CLornine 


1 The Royal Robbins Co. has 
been outfitting outdoor 
enthusiasts in quality, built-to- 
last, rugged outdoor clothing 
since 1975. We make an entire 
collection of shirts, shorts, pants 
and outerwear designed for 
adventure travel, hiking, climbing 
and water sports. We invite you 
to capture the spirit of the out- 
doors and seek adventure in 
Royal Robbins outdoor apparel. 
For a retailer list and catalog, 
please call (800) 587-9044. 


Ec 


1 ARCA-SWISS manufactures 
the world-wide leading and 
patented Monoball tripod heads 
with aspherical balls. The Mono- 
balls have all exclusive, patented 
characteristics, such as the axial 
clamping device, which permits a 
precise locking of the camera with- 
out any drift, and the progressive 
damping, i.e. friction increasing 
inclination. These features are 
inherent in the new ballheads as 
well as the fine mechanical preci- 
sion of all ARCA-SWISS products. 


ALE 


ees enn ear 
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1 DALE LABORATORIES 

offers you the pro-quality film 
processing and enlargements you’ ve 
always wanted! Plus, special ser- 
vices not available at other labs: 
prints, slides and negs from the 
same roll of film. Photo CDs and/or 
pictures on floppy disks let you 
bring photographs easily into your 
PC or Mac. “One of the 10 Best 
Laboratories in the U.S.” Photo- 
graphic Magazine. FREE. 


1 2 Edward R. Hamilton, 
Bookseller. Save up to 
80% on recent publishers’ over- 
stocks, imports, reprints. Books 
on Photography, from Steiglitz to 
Liebovitz, how-to guides, plus 

books on Fine Arts, Travel, 
Nature, Wildlife, Biography, 
History and more. Quality hard- 
cover books, starting at $3.95. 
FREE catalog. 


1 JOBO’s new catalog is a 

must if you’re considering 
darkroom equipment. Information 
on JOBO processors, Tetenal 
chemicals, Nova slot processors 
and archival washers, the Color- 
Line 5000 analyzer, film and print 
dryers and much more. Full size, 
38 pages—FREE. 


E PADI ver e 
° 


20 ORDER EARLY! Your 1997 
Scenic Calendar—a first-time 
collection of exceptional images of 
the great outdoors presented by the 
Editors of OUTDOOR PHOTOG- 
RAPHER Magazine. Twelve great 
seasonal images from professional 
photographers around the country; 
oversized 14” x 12” format with 
large daily planning boxes; plus, a 
special guide to the peak times from 
January to December to visit photog- 
raphy hot spots around the country. 
Only $11.95 each, plus S/H. West- 
cliffe Publishers, Inc. TO ORDER 
CALL: 1-800-523-3692 or Fax: 303- 
935-0903 (Visa or Mastercard only). 
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?1 NORMAN is one of the 
largest manufacturers of 
professional electronic flash 
equipment in the world. We offer 
a very extensive line of power 
packs and accessories, each 
suited to the specific needs of our 
diverse photographic industry. 
Catalog $5.00 (receive a $10.00 
certificate for future purchase). 
Contact: Norman Enterprises, 
Inc., 2601 Empire Ave., Burbank, 
CA 91504, (818) 843-6811. 


25 EDWAL IMAGING DIV. 
OF FALCON SAFETY 
PRODUCTS INC. presents 
America’s premier black-and- 
white photographic chemistry 
line in their FREE catalog. Illus- 
trated and fully detailed are film 
developers featuring FG7;“ the 
most economical film developer 
available, and Ultra Black paper 
developer, which produces the 
densest black possible. Over 25 
products are fully described, 
including the developer lines, 
stop baths, fixers, hardeners, 
hypo eliminators and cleaners, 
plus a group of specialty dark- 
room aids unique to Edwal. 


? LIGHT IMPRESSIONS 
offers the world’s largest 

variety of fine archival storage, 

display and presentation materials 


for your negatives, transparencies, 


CDs, photographs, artwork and 
documents. Our brand-new 96- 
page catalog features over 200 
new high-quality archival prod- 
ucts. FREE. Light Impressions, 
439 Monroe Ave., P.O. Box 940, 
Rochester, NY 14603-0940. 
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? QUALITY COMPACT 

| BINOCULARS This two- 

| color brochure with photos and 
descriptions displays Swift Instru- 
ments, Inc.’s complete line of top- 
quality compact binoculars. 

| Contact: Swift Instruments, Inc., 
952 Dorchester Ave., Boston, MA 

| 02125, (617) 436-2960. 


26 SUNPAK ELECTRONIC 

FLASHES for the profes- 

| sional, advanced amateur, enthu- 
siast and casual photographer are 
designed to work with today’s 
autofocus cameras having dedi- 

| cated flash capabilities. There’s 

} even a Sunpak flash for Nikon's 

underwater camera systems. Call 

(201) 428-9800, ext. 5, for our 

free catalog. And look for our 

Web page, appearing soon at 

http://www.Sunpak.com. 


3 ne CHIMERA PHOTO- 
GRAPHIC LIGHTING, 
New, all-inclusive catalog! Still 
| photography and film & video 
light control products. Chimera 
Lightbanks transform your harsh 
lights into a broad diffused con- 
trollable source. Accessories 
include panels, window patterns, 
grids, louvers and barndoors. 
Mounting rings available to fita 
wide variety of strobe, tungsten 
} and HMI lights. Chimera, 1812 
| Valtec Lane, Boulder, CO 80301, 
| (888) 444-1812. 


©) EAGLE CREEK TRAVEL 
23GEAR Prepare for your 
next travel adventure with Eagle 
Creek’s Travel Gear Guide. As the 
leading manufacturer of travel gear, 
Eagle Creek publishes this guide to 
help you select the right gear for 
your trip as well as provide valuable 
information on what to know 
before you go, choosing travel 
wear, travel security and more. This 
guide is available through select 


| dealers or by calling Eagle Creek at 


(800) 874-9925. FREE. 


Animals 
in the Wild 


fe Lous Lin Ree Ue 


in Rik 


£" 7 Acclaimed wildlife photog- 
»# raphers Leonard Lee Rue 
Ill and Len Rue, Jr., offer an 
indispensible full-color reference 
on photographing large and small 
North American mammals. Com- 
bines information on the subject 


| with essential technical advice for 


photographers of all skill levels. 
To order, call Stackpole Books at 
1-800-732-3669. $22.95 postage 


| paid. 144 pp, tull color. 


“)q PHOTOGRAPHER J. 

@ I RIGLER produces Limited 
Edition Prints of his nude series, 
shot in beautiful locations around 
the country. He also takes small 
groups of kindred spirits on 
adventure/photo trips to some ot 
the prettiest places in the West 
Brochure & newsletter $9.00— 
redeemable. Rigler Productions, 
Sausalito, CA. 


THE INVISIBLE 


> J, KEN-LAB INC. has been 
a 4" building Gyro Stabilizing 
Devices since 1956. Several models 
are available to suit most applica- 
tions. Used by military and law 
enforcement agencies, adaptable to 
most video, aerial photography, 
night vision devices, binoculars, 
etc...rental units available by day, 
week, month...can be used toward 
purchase price...send for FREE 
“brochure.” (203) 767-3235. 


2 DISCOVER AMERICAN® 
28 rrame— -Save over 50% 
on do-it-yourself metal and wood 
picture frames. Each picture 
frame is custom-cut to the size of 
your photo. Custom-cut mats and 
plexiglass are also available. Call 
(800) 537-0944 tor our 33-page 
catalog. USA only. FREE. 


BD Envy the exciting world of 
color printing with Daylab. 
The modular system 
35mm slides and negatives in 
normal roomlight- no darkroom 
required. Use any paper or chem- 
istry including Ilfochrome to 
make your own custom 8x10 
prints. Additional accessories can 
be used to create Polaroid Image 
and Emulsion Transfers. $1.00 


enlarges 


3 LIGHT BOXES made by 
Hall Productions are differ- 
ent! They are handmade in the USA. 
They don’t snap together and they 
aren’t mass produced. We offer six 
distinctive lines of light boxes, total- 
ing 26 models. You want a light box 
even more unique? No problem, we 
do custom work, too. . 
FREE Brochure. 
e-mail: allpro@callamer.com 


Lone system 


3 he Simplified Zone System 

by Farzad An essential book 
for understanding the concepts of 
light measurement. The art and sci- 
ence of simplified light measure- 
ment for the beginning worker is 
the most easy-to-understand book 
on the market. 230 pages, 84 x 11. 


FUATUBING: TALLY SEMIS PROgCIS 


So [ss] E_| 


3 Tallyn’s Professional Pho- 
tographic Supply. Exclusive 
in the industry, Tallyn Series prod- 
ucts have been developed for pro- 
fessional photographers to increase 
speed and efficiency with quality 
results. These innovative products 
include the famous TS soft fusers, 
Turbo spot, flash and battery brack- 
ets, grids and light modifiers—vir- 
tually all your photographic needs. 


$3.00 in the U.S. $6.00 international. 


pee ‘97 = 
OO eis 
Guidebook 


3 ’96-’97 Photo Marketing 
Biccicnonk *all new* Add 
thousands of dollars to your photo 
sales marketing your work world- 
wide through hundreds of contacts! 
This new 228-page, 84x11 book 
contains invaluable advice! Only 


Ken CaMERD BROKERS 


THE BiG BOOK 


3 KEH Camera Brokers, 

America’s Largest Used Cam- 
era Dealer, has been buying and sell- 
ing quality equipment in Atlanta, 
Georgia, since 1979. Large selection 
of used and new equipment, including 
Nikon, Hasselblad, Leica, Mamiya, 
Bronica, Canon, Minolta and more. 
Sign up for FREE monthly catalog 
subscription. 


3 PUR Drinking Water Sys- 
tems Because you never know 
what’s in the water, protect yourself 
with the PUR Hiker microfilter. It’s 
the only filter GUARANTEED NOT 
TO CLOG. That means no cleaning 
or maintenance hassles. Plus, it’s 
compact, fast and easy to use. Elimi- 
nate Giardia, Cryptosporidium and 
most bacteria. Make sure it’s safe. 
Make sure it’s PUR. 800-845-7873. 


PrHOTOGCRAPHER S 
PUBLES HIN € 
HAN DRO OK 


3 PHOTOGRAPHER’S PUB- 

LISHING HANDBOOK. 
Comprehensive new guide to creat- 
ing and publishing photos, from 
selling stock to marketing and pub- 
lishing photo cards, paper products 
and photo books. Marketing and 
self-publishing...how to run a pub- 
lishing business. 184 pages. Only 
$14.95 postpaid. 


Look for our 
exciting 
Spring 1997 
Catalog Shopper 
in the 
March 1997 
issue of 
OUTDOOR 


PHOTOGRAPHER! 


Only $19.95. $29.95 postpaid. FREE CATALOG. 
; Baty BD oss Gassacocsaross cattonnsoattnoreerreMremienveireees Free De NOTA EMILCLDNISES yccscasessziseepstiesetetpaacetitoessiog $5, 00 | 
H pryutdoor DeRTAMIODE siasvssscthcarsacakhenteanesitettstous catioetteest nl Free D2 SSWUCLNSCEUINGIEG 3c, scosascsvescnarevatssodiclioesesedinect Free 
oto ra her 3. International Travel Outfitters Free 23. Eagle Creek Travel Gear. Free 
: eS Dp 4. Superfeet Footbeds .......... -Free 
{ 5. Danner Shoe Mfg. Co... Free 25. Edwal Imaging 
6. First Need Water Purifier. Free 26. SUNPAK Electronic Flashes ......... 
; Te TAMrac ssssssesseessssesen Free 27. How To Photograph Animals in the Wild ....$22.95 
! 8. Texas Travel Guide beer Free 28. American Frame 
; 9. Doran Enterprises ........ .Free 29, Light Impressions .... 
| 10. Porter Case........... Free 30. Chimers 
; : . Chimera 
1 11. Royal Robbins Co........ Free 31. Rigler Productions 
12. Edward R. Hamilton, Bookseller...............6 Free 32, Daylab ‘ 
0 order, circle the number of the = Sat fare 33. Hall Productions 
catalogs you wish to receive. Please 15. Aseetaetice Wives ad's Free 34, Tallyn’s Photographic Supply. $3.00 
4 enclose a check or money order 16. Jobo Darkroom Products. Free 35. KEH Camera Brokers onsakeqedsesa .Free 
payable to OUTDOOR 17. B+W Filters.............. 36. Photographer s Pub. Handbook .. 
| PHOTOGRAPHER Magazine and 18. ITT Night Cam... 37. Simplified Zone System 
jee P . 19. Dale Laboratories............. i 38. '96-'97 Photo Marketing Guidebook.......... $29.95 
| include the $1.50 handling fee. Send 8 
H . 20. Outdoor Photographer Calendar......... $11. 95+S/H i 
this order form and payment to: grap! 39. PUR Hiket..............+ +o oe ae Free 
OUTDOOR PHOTOGRAPHER Name Total ee items: $ 
| Magazine, P.O. Box 5065, Pittsfield, 44s Handling fee: $11.50 
MA 01203-5065. City State Zip Total enclosed: $ 
i] 


Offer expires January 1997. Please allow 4-6 weeks for delivery. 
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FOTO 7 eee I WANAC 


Where creativity and albeit hai) 2S meet! the hottest photo agencies, stock agencies, 
AOE museums, galleries, and by picture editors 
from major magazines... Participate in the 
latest and greatest workshops, evening 
and greet during the “Fusion Schmooze” 
reception & “Tribute to Foto Mentor” awards 
dinner... Collect works by your favorite 
artists at book signings, exhibitions and 
Auction... Ready yourself for total immer- 
sion in photography and imaging with... 
RUTH BERNHARD Joyce Tenneson 
Arnold Newman RALPH GIBSON 
GORDON PARKS Jock Reznicki 
Sebastiao Salgado LEWIS KEMPER 
CARL MYDANS Douglas Kirkland 
Robert Farber CHRIS RAINIER 
GEORGE LEPP Ryszard Horowitz 


Presented by 


January 28 through February ] : 1 997 Additional support by Hasselblad Univeristy Jobo. at chart will ee you be in the right place at the ey time by 
i H Outdoor Photographer, Beseler, PrintFile, WPEC TViz allowing you to plan your sunrise, sunset, moonrise and moonset 
in sunny Delray Beach, Florida we Photographers Forum, The Palm Beach Post photos ahead of time. You'll know exactly where to be with your 

~ veal al Light Impressions, White Lightning, Saunders camera for the photo composition you want to make long before 
Po: y' 8 


Foto Imagen, the City of 


Sponsored by Canon, Kodak, American Photo, Time Inc., Beach Florida Delray Beach and 
Photo District News, Palm Beach Photographic Centre bear orsa Delray Beach 


A Tounarr DevELona@t COUNCE. RUNDED PRORCT Joint Venture 


the sun reaches the horizon. Find the nearest date at top and the lat- 

itude nearest your own in the column at left. Where the two inter- 
| sect, you'll find the true (or map) bearings for rise (R) and set (S), 
| rounded to the nearest degree. When using a compass to find the 
spot on the horizon where the sun or moon will rise or set, obtain 
the magnetic declination (variation) for your area from a USGS 
topographic map or other source. If the declination is east, subtract 
it from the bearing listed below to obtain the magnetic compass 
bearing. If the declination is west, add it. The result is the compass 
bearing to use in the field. All data in Almanac is based on the com- 


e e e prehensive SUNTRACKER program, written by Charles Krebs, 
e O1Ce 1S Simp — Coe 
. | 


Photography by Timothy Morrissey, Design by Wendy Meyer. In You Wendo 


A Circle No. 238 on Reader Service Card. 


SUNRISE/SUNSET 
Latitude  Sept.7 Sept. 14 Sept. 21 Sept. 28 
When your reputation and profits are on the line, 25° N R-083 086 089 092 
the choice for quality custom color prints is quite simple, isn’t it. eee arr $277 274 271268 
an P ney | R-083 086 089 092 
30° N 
WAS lai: wat Tie Ria eT ti 208. 
Call us today for your free brochure and : 35° N -082 086 089 092 
discover what hundreds of other professionals already know. 4g $278 bi a bie 271 piges 268 fA 
+4) -O82 O85 089 09. 
After all, it’s only your career. AON __ $278 275 271268 
‘0 -O81 085 089 093 
” Ee BETIS eT ot iL S265 
| R-O80 084 088 093 
doen Cte ee ee 
| 55° N R-079 083 088 093 
pS cee: o ees pai. 2212 201} 
0 R-O77 082 088 093 
had bs _ £283 ___278 272, 267 
0 -O74 081 087 094 
FINE IN| | 65° N $285). | RIOR.) SuetO et 266": 
| 70°N R-070 078 086 094 
Wholesale Custom Photo Lab s Peer. $289 281 __ 273 265 
1-800-777-1141 : FULL MOONRISE/MOONSET 
2 Latitude  Sept.24 Sept.25 Sept.26 Sept. 27 
I .f-cocastenrestan om wgn'o dus ee a steamer ars ee ine Sac 
1306 Blue Spruce Dr., Unit E «Ft. Collins, CO 80524 = 25° N ac A oe i 
- R Ps 25 2 26 2 
Sample Prices: 20-8x10’s @ 2.55 ea. 5-16x20 @ $13.50 ea. 3 90° N <-SEO0OW. Odds TO Ode aa oss ~~ 
3 Bee eg ee OrmuaOe! 2 209) a BTA) 
35° N R-100 094 088 083 
IM See Pe58. eG oee fs 269r 278) on 
THE BeanHead™ 40°N | %100 094 ~~ “088 ~~~ 082 
Woae wd le SASL Tey 262, _ 269 275 
ATTENTION SUBSCRIBERS 45°N eo oe a ao 
From time to time, we allow reputable firms who 50° N Rios -- -695° -- “ORS ene & 
manufacture and distribute the special products see: Wgo6di- bagel ik rly rie ee 
and services used by our readers to send 55° N R-104 096 088 080 
announcements to our subscribers. We believe Z $252 ___260 ___268 ___ 276 __ 
our subscribers will find this information | 60°N po eed ped ae 
beneficial, and we assure you that all such oN “F105 Sora ee “669 Seat Cee 
A ’ fri fac 8 requests are carefully screened. $-245 256 267 279 
revolutionary tripod head-mounted camera F Tay ~~ nine ane RTO 
lens support which gives you the stability of If you prefer that your name be made unavailable 70° N re 4 aus Way on 
tripod lock-down and the mobiltiy of hand-held! to outside mailers, let us know. Please enclose ee SE PR eC EE e ene LeU lear el 
If you own a tripod—you must have it! your current mailing label and a short note. MOON PHASES 
Only $49.95 (plus shipping) Send your request to OUTDOOR © Last Quarter Sept. 4 
30-day satisfaction money back guarantee. PHOTOGRAPHER, Attn: Denise Grzesiak, 12121 |@ New Sept. 12 
nm Wilshire Blvd., Ste. 1220, Los Angeles, CA 90025. me K > 
Z, Inc., 440 Osceola Ave., Jax Bch, FL 32250 | Q First Quarter Sept. 20 
1-800-250-3626 © Full Sept. 26 
Visa and Master Card accepted | 


84 Outdoor Photographer 


“T wanted to go to photography college, but I couldn’t 
afford it. That's when I got the best advice of my life! ” 


“A local studio owner sug- “Today I specialize in high 
gested I take the NYIHome __ school graduation portraits 
Course the same way he did —_ and proms, collecting $2500 to 
many years ago. It was the $4000 for just three hours of 
best advice I ever got. shooting. 

“NYI showed me how to “So thanks, NYI, for the 
make money in my spare jump-start you gave my 
time. career. I still can’t believe an 


“Before the middle of my inexpensive correspondence 
Course, I was hired by a course made all this possible?’ 4 
aN 


commercial studio and before 
Here | am setting up a portrait session with one 


I graduated I was promoted 
to manager. Not long after, I hobat Horm 


opened my own studio. Lebanon, PA of my clients. | love my life as a photographer. 


Learn professional photography at home with world-renowned 
New York Institute of Photography 


Have you ever dreamed of seeing your photos in a “] was suffocating in my my office job. “Thanks, NYI. You helped me get 
national magazine? Or earning a tidy second income Then, thanks to NYI, I was able to close to the action at the Olympics 
in your spare time? Or starting a new full-time earn the extra money that freed me to as a photog for the U.S. Air Force.” 


career? Or simply becoming the best photographer mone t.56 Lacey cage ole gle ae Bearers ie! 
you can be? é Ba eat 7 e 


giving me the training time I’m able to 
; . and confidence to turn pursue a career as 
Why not profit from an aptitude “> &| my dream into reality. a freelance photo- 


: > | I couldn’t have done it grapher, shooting 
that comes naturally? without you. And tell social events, 


If you love photography you can make it all happen my instructor-by-mail sports, concerts, 
—at home, in your spare time. You just need the that his constant and portraits. Your 
training and inspiration of NYI’s world-renowned i ea a i Shenae te 
home-study program in professional photography. Se bo ideal overseas. 


Karen Lorensen Alan K. Williams 
Step by-step training at your own pace 


Gallup, NM APO, New York 
NYI’s beautifully illustrated, easy-to-follow lessons “I never dreamed that during my NYI A , 
come to you by mail. But you don’t just read them, Course I would sell $200,000 in photos!” Getting started is a snap. 


ae “The NYI Dez ee ie 
You listen to lively audiocassettes that guide you ae rie roumpli: FOR FREE CAREER GUIDE 


step-by-step from basics through advanced tech- ats ; “ON .22¢6. 
niques including sports, travel, glamour, portraits — sept apirres Ra Call 1-800-336-NYIP 


: ; : ‘ : submitted for m 
even video. It’s like having the world’s most patient first Photo Pace or MAIL 
teacher at your side! and to suggest I try COUPON 


selling it. The rest is TODAY. 
an : history. Thanks, 
Training on videotape too! NYL You made it NO 
But that’s not all. You learn by ; all possible.” OBLIGATION. 
watching too. With NYI’s copy- fo daca 
righted “Live-Action” videotapes, you sit back and ‘ 
watch top pros in action. You see what they do — and ee 
you are taught how to use the same techniques too. rm 
NEW YORK INSTITUTE OF PHOTOGRAPHY 


1 cre: wa) Oe. 96, 211 EAST 43rd ST., NEW YORK, NY 10017 
That's only the beginning 


Best of all, you learn by doing. You shoot your own a) sn ‘eae rush me, pel no obtiated: my FREE CARE ER GUIDE and 
phot nd entiem oneal oer GATOS See nap mesmecaismerpa 
oe ee den | QO Under I 8. check here for special Caeccla, aor 
specific suggestions and “‘tricks-of-the-trade” to 
enable you to make your photos totally professional. f 

There is, quite simply, no finer course anywhere. 
Our 85 years of experience, low tuition, thousands of 
successful graduates — plus our full money-back | 
guarantee — are proof that this remarkable course can 
make you too into the photographer you want to be! 


Name (print) 


Visit Our 
Manas Web Site 


City/State/Zip www.nyip.com 


Founded 1910 + Licensed by New York State Department of Education 


Autumn Brilliance In The 
Great Smokies 
October 18-21, 1996 


What better place to improve your 
nature photography skills than in Great 
Smoky Mountains National Park? The 
area boasts natural beauty, miles of 
trails, rushing rivers and falls and acres 
of mountains and forests. During the 
peak of fall color, nature and land- 
scape photographer Gary Braasch will 
instruct and inspire photographers, 
along with assistant photographer Carol 
Christensen. Both are superb teach- 
ers, dedicated to sharing their craft 
through a combination of lectures, 
demonstrations and plenty of field 
practice. The workshop will be kept 
to a | to 10 instructor to student ratio. 

For a detailed brochure and more 
information, contact: Great Smoky 
Mountains Institute at Tremont, 9275 
Tremont Rd., Townsend, TN 37882, 
(423) 448-6709. 


Wild Canada 
Fall and Winter, 1996 

Autumn in Ontario—the air is clean 
and crisp, the maple and poplar have 
begun to turn color, evergreens reach 
toward the sky and the wildlife is in 
excellent winter coats. Designed for 
and catering to the outdoor photogra- 
pher, Canadian Wildlife Experience 
is a beautiful 1000-acre park set in a 
boreal forest where wildlife can be 
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MARK MOON 
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photographed against a scenic wilder- 
ness backdrop. Black bear, caribou, 
moose, musk ox, arctic, gray and tim- 
ber wolves, mountain lion, Canadian 
lynx, arctic and red fox, arctic owl, 
hawks and a pair of bald eagles are 
just some of the wildlife you can 
encounter in natural compound set- 
tings. Great care has been taken to 
see that the animals live in their nat- 
ural habitat so that photographers 
can photograph and experience 
wild Canada. 

For more information, contact: Cana- 
dian Wildlife Experience, 290 River 
Rd. West, Massey, Ontario, Canada 
POP 1P0, (705) 865-3488. 


West Virginia Mountains 
October 18-22, 1996 

Nestled in the mountains of south- 
ern West Virginia, the Bluestone, New 
and Gauley Rivers flow. Prized for their 
scenic, recreational and cultural value, 
portions of each are now protected. Irene 
Hinke Sacilotto will lead a workshop 
into the New River Gorge and a num- 
ber of state parks, including Babcock, 
Hawk’s Nest and Pipestem. Each boasts 
spectacular views, rustic structures and 
a variety of plants and animals, includ- 
ing black bear, deer, fox, beaver, turkey, 
grouse and waterfowl. Gracefully arch- 
ing across the gorge is the world’s 
longest single-arch steel-suspension 
bridge. The workshop coincides with 
“Bridge Day,” and you’ll participate in 
the festivities and capture on film rap- 
pelling, parachuting and more. 

For more information, contact: 
Osprey Photo Workshops & Tours, 
2719 Berwick Ave., Baltimore, MD 
21234, (410) 426-5071. 


Autumn Wildlife In 
Yellowstone 
September 15-21 and 22-28, 1996 

Join professional wildlife photogra- 
pher Mary Ann McDonald and nine 
others on an intensive photo shoot con- 
centrating on the birds and mammals 
of Yellowstone. The tours are timed to 
coincide with the rut of elk, moose and 
pronghorn antelope. Plus, mule deer, 
bighorn sheep, trumpeter swans, great 
gray owls, bison and coyotes are typ- 


ical subjects filmed in a week’s tour. 
The hours are long—you’ II start before 
sunrise to capture the best light. Based 
out of Gardiner, Mont., the tour includes 
all field breakfasts, lunches, lodging 
and transportation. 

For more information, contact: Joe 
McDonald’s Wildlife Photography, 
73 Loht Rd., McClure, PA 17841, 
(717) 543-6423. 


Quest For The Spirit Bear 
August-September, 1996 

The rare white Kermode bear—the 
Spirit Bear—is a sub-species of the 
black bear. Wild and elusive, it’s lit- 
tle known to North Americans, other 
than the Tsimshian-Kitasoo people of 
the North Coast of British Columbia. 
The vessel Ocean Light will be your 
base, allowing you to spend most of 
your time ashore in search of this mag- 
nificent creature, as well as explore 
some of the most spectacular coast- 
line in the world. It’s an area worthy 
of protection, a sanctuary for the rare 
Spirit Bear. Discussions on the natu- 
ral history and marine life of the area 
help enlighten the experience. On- 
board accommodations are in semi- 
private berths, and eight-day trips are 
available in August and September. 

For more information, contact: Eco- 
summer Expeditions Ltd., 1516 Duran- 
leau St., Vancouver, B.C., Canada 
V6H 3S4, (800) 688-8605 in the U.S., 
(800) 465-8884 in Canada. 


MARY ANN MCDONALD 


Joe McDonald 


1996 & 1997 WILDLIFE 


Complete Nature Photo Course Aug. 18-24, Oct. 13-19, '96 
Venomous Reptiles Photo Shoot Aug. 16-18, 96 
Fall Yellowstone Photo Tour Sept. 15-21, Sept. 22-28, 96 
Fall Predators of Montana Sept. 29-Oct. 5, 96 
Fall in the Mountains (parents & teens) Oct. 11-13, 96 
Kenya Photo Safari Nov. 1-17, '96 
S. Florida Photo Tour Jan. 27-Feb. 2, Feb. 3-9, 97 
S. Florida Women’s Photo Tour (limited space) Feb. 3-9, 97 


Call or Write for COMPLETE brochures 
Joe McDonald’s WILDLIFE PHOTOGRAPHY 
73 Loht Road, McClure, PA 17841-9340 
Phone and FAX: (717) 543-6423 
A Circle No. 241 on Reader Service Card. 


THE WINTER LANDSCAPE 
Yellowstone In Winter 
January 26-30, 1997 


A workshop for advanced nature/landsca ‘ape photographers 
For a brochure, call or write: 
Philip Augustin Workshops 
P.O. Box 5387, Salem, OR 97304 
(503) 588-1654 


Wig MOUNTAIN LIONS 


TRIPLE “D” GAME FARM, INC. 


PO Box 5072 Kalispell, MT 59903 © " (406) 755-WOLF 
A Circle No. 115 on Reader Service Card. 


Nature’s Light 


PHOTOGRAPHY 


a4 Yellowstone 


Sept 17-21 
Grand Tetons Sept 21-25 
Tours Zion and Ea ecioniand|Brce Canyon: Canyon Nov 2-8 
‘Workshops Acadia Autumn Landsea Acadia Autumn Landscapes Oct 4-6 
West Virginia Highlands Oct 11-13 
Smoky Mountains Autumn Color Oct 18-20 
7805 Lake Ave. Cincinnati, Ohio 45236 
513-793-2346 fax: 513-793-2342 


C North Light 


1996 
Workshops 


362 Bullville Road * Montgomery, NY 12549 
NORTH AMERICA ON FILM 


ACADIA - “Fall Weekend” 
ACADIA & MAINE COAST 
CATSKILLS, NY - "Fall Color* 
ZION, BRYCE, SLOT CANYONS 
DEATH VALLEY, CA 
EVERGLADES & SANIBEL, FL 


IRENE HINKE-SACILOTTO 


Osprey Photo Workshops & Pours 


A Circle No. 198 on 
Reader Service Card. 


South Texas 
19-26 Jan 97 
This workshop immediately follows 
the NANPA 1997 Forum in Corpus Christi. 
2719 Berwich Ave. Balto, MID 21234 
(410) 426-5071 


A Circle No. 199 on Reader Service Card. 
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The Nikon Schao| 


1996/1997 
One-day weekend classes from 
the company known for taking 
“The World’s Greatest Pictures.” 
Yours for $95 (includes lunch and 
157-page Nikon School Handbook). 
9/21 or 9/22 
New York, N.Y. 


9/28 or 9/29 
Denver, Colo. 


10/5 or 10/6 
Columbus, Ohio 


10/19 or 10/20 
Arlington, Va. 


10/26 or 10/27 


San Diego, Calif. 
11/2 or 11/3 
Greensboro, N.C. 
11/16 or 11/17 
Waltham, Mass. 
11/23 or 11/24 
Chicago, Ill. 
12/7 or 12/8 
New York, N.Y. 
(Call for 1997 dates) 
Order tickets by mail: 


The Nikon School 


1300 Walt Whitman Rd. 
Melville, NY 11747-3064 
By phone, (516) 547-8666 
By fax, (516) 547-0309 


Major credit cards accepted 


PHOTO 
mack©)rourns WORKSHOPS 


Small Groups - Quality Instruction - Reasonable Prices 
Acadia and Maine Fishing Villages-Oct. 6-13, 1996 


Bodie, Mono Lake, Bristlecone Pine-Oct. 18-22, 1996 
For Brochure write or call Bert Banks at MACRO TOURS, 
P.0.BOX 460041, San Francisco, CA 94146-0041 
(415) 826-1096 or (800) 369-7430 (Outside Calif.) 


A Circle No. 196 on Reader Service Card. 


Winter in Yellowstone 
Photographic seminars with 
TOM MURPHY 


a professional who lives there. 


WILDERNESS _#hdlogbapthy— EXPEDITIONS 
402 S. 5th Street, Livingston, Montana 59047 
(800) 521-7230 


[JTAH (CANYONS WORKSHOPS 


Capitol Reef/Burr Trail 
OCTOBER 10-14, 1996 


Zion Canyon 
NOVEMBER 1-5, 1996 
INSTRUCTORS: Michael Plyler, Jim McGlasson 
For info, write or call: 
Michael Plyler, P. O. Box 296, 


PICTURE YOURSELF 
IN THE ROCKIES. 


Learn from the best. Over 25 exciting workshops 
throughout the U.S., Russia, Aftica, Antarctica, New 


Zealand and more. Study with such renowned 
photographers as Galen Rowell and David Middleton. 


We also offer Intensive Career Training 
June 9 — August 25, 1997 in Missoula, Montana 


Call for our free catalog 
(800) 394-7677 


Rocky Mountain School of Photography 


A Circle No. 245 on Reader Service Card. 
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Workshops 
West" 


Darkroom Techniques 
Landscape Photography 


Ireland, Crete, Alaska 
Canadian Rockies, Santa Fe, Taos 
Texas Wildflowers, Yosemite ‘Oregon 


Washington, Tetons, Slot Canyons 
Monument Valley, Zion, & more 


8652 
512 295-3348 


a ee ee ee ee ee eee ee 
A Circle No. 161 on Reader Service Card. 


| Dw 
PHOTOGRAPHY & FAMILY VACATION 


Just east of Yellowstone give your 
family the vacation of a lifetime while 
you enjoy photography. Our lodges 
offer historic log cabins, homestyle 
meals, spectacular mountain scenery, 
abundant wildlife, wilderness 
horseback rides and genuine western 
hospitality. 

Lodges of East Yellowstone Valley 

P.O. Box 21—-OP 

Wapiti, WY 82450 


(307) 587-9595 


“WILD EYES” 
«, PHOTO ADVENTURES 
F Photograph the most % 
elusive animals in 
%: the wilds of Montana! ‘*Q 
Brochure mailed upon request 


894 LAKE DR. COLUMBIA FALLS, MT 59912 
406-387-5391 PH & FAX 


A Circle No. 165 on Reader Service Card. 


Wildlife Models In Montana 
And Vermont 
Fall, 1996 

Visit Northwest Montana in the 
Rocky Mountains to photograph 
wildlife models at Triple “D’” Game 
Farm (Sept. 15-Oct. 30). Fall colors 
offer scenic backdrops for many 
species, including black bear, grizzly 
bear, wolves, coyote, lynx, fox, wolver- 
ine, deer and more. Newly acquired 
are a snow leopard cub, arctic wolves 
and Shamar, a 900-pound Siberian 
tiger. Triple “D” also features a new 
subalpine filming site 
near East Glacier, 
Mont., where you can 
photograph a grizzly 
named B.J., with the 
magnificent mountains 
of Glacier National 
Park towering in the 
background. Triple “D” 
will return to Moun- 
tain Top Inn in Chit- 
tendon, Vt. (Nov. 
30-Dec. 9). Photograph 
26 wildlife species 
in the snow-covered 
Green Mountains. 

For more information, contact: 
Triple “D’ Game Farm, P.O. Box 
5072, Kalispell, MT 59903, (406) 
755-9653. 


Photograph The Desert 
Southwest 

November, 1996 and January, 1997 

Award-winning nature photogra- 
pher Joseph K. Lange leads a trio of 
outstanding workshops. Zion National 
Park and Southwestern Utah (Nov. 
2-8)—The golden color of autumn 
foliage makes this a special time of 
year in Zion. You’ll also visit Bryce 
Canyon National Park, Cedar Breaks 
National Monument and Snow Canyon 
and Valley of Fire state parks; Arches 
National Park (Jan. 11-17)—Winter 
is beautiful in canyon country, when 
storms may leave a blanket of snow 
on the red rock. The arches, balanced 
rocks, canyons and spires are impres- 
sive. Castle Valley, Deadhorse Point 
State Park and the Island-in-the-Sky 
district of Canyonlands National Park 
also provide photo opps; Capitol Reef 
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and Bryce Canyon (Jan. 18-24)—Capi- 
tol Reef features colorful cliffs, rugged 
canyons, a rushing stream, massive 
domes and natural bridges. Bryce 
Canyon is especially appealing in win- 
ter, with a blanket of new snow. You'll 
also visit Goblin Valley, with its 
“grotesque” hoodoos. Five participants 
per instructor for each workshop. 

For more information, contact: 
Dramatic Light Nature Photography, 
2292 Shiprock Rd., Grand Junction, 
CO 81503, (800) 20-PHOTO or (970) 
244-8855. 


Indian Summer In The Tetons 
Fall, 1996 


Autumn is a cherished time in Grand 
Teton National Park. Located in the 
heart of the park, Grand Teton Lodge 
Co. offers the perfect setting to enjoy 
the season. Aspen and cottonwood 
leaves transform the valley floor into 
a patchwork of red and gold. Bugling 
elk signal another passing season, plus 
moose and bison are frequently spot- 
ted. Photographers and nature lovers 
have a choice of accommodations to 
choose from—Jackson Lake Lodge, a 
full-service resort (closing date: Oct. 
15); Colter Bay Village, a resort vil- 
lage with authentic log cabins, tent 
cabins and RV park, plus a marina and 
guided fishing (closing date: Sept. 29); 
and Jenny Lake Lodge, an elegant hide- 
away with beautifully appointed log 
cabins (closing date: Sept. 29). 

For more information, contact: 
Grand Teton Lodge Co., P.O. Box 
250, Moran, WY 83013; (307) 543- 
3100 for reservations, (307) 543-2811 
for non-reservation calls. 


Elusive Birds Of Prey 
October 12-17, 1996 

Raptors—hawks, owls, eagles and 
falcons—no other group of birds stirs 
the imagination, lifts our spirits and 
symbolizes noble qualities. Joseph Van 
Os Photo Safaris has put together a 
trip to photograph these birds of prey 
against a spectacular backdrop of 
14,000-foot Colorado mountains. Pho- 
tograph a minimum of 10 species, 
including peregrine falcons; gyrfal- 
cons; Harris, red-tailed and Swain- 
son’s hawks; eagles; great horned, 
short-eared and barn 
owls; and more. The 
birds will be flown free 
and/or perched in areas 
with beautiful natural 
backgrounds. You’ll 
work with master fal- 
coners, educators and 
raptor rehabilitation 
experts as you learn 
about and capture on 
film these hunters of 
the wild. 

For more informa- 
tion, contact: Joseph 
Van Os Photo Safaris, 
P.O. Box 655, Vashon Island, WA 
98070, (206) 463-5383. 
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Central Montana 
Fall and Winter, 1996 

Enter the landscape of Charlie Rus- 
sell, the cowboy artist and sculptor of 
the American West as Montana Photo 
Expeditions takes you through this 
breathtaking wilderness. The Big 
Snowy Mountains provides stunning 
views from its summit, Grandview, 
and harbors the hidden paradise of 
Crystal Lake. Other tour highlights 
include the Missouri Breaks, a mini- 
Grand Canyon, where wind and water 
erosion have sculpted the land into 
beautiful and unusual shapes; the ghost 
town of Castle; White Sulphur hot 
springs; and private elk and cattle 
ranches. This pristine land is home to 
abundant wildlife such as elk, buffalo, 
horses, white-tailed deer, mule deer, 
pheasants and more. 

For more information, contact: Mon- 
tana Photo Expeditions, Box 695, 
Lewistown, MT 59457, (406) 538-9519. 


allen rokach’s 1996 Workshops 


1p au 
Coastal Landscapes of Maine 


JULY. | 
Wildflove*of the Rockies 
OCTOBER 5-12 
Landscapes of the American West 


For further information, call or write: 
Center for Nature Photography 
3916 Glenwood Avenue 
Birmingham, Alabama 35222 
(205) 595-LOOK 
Sponsored by Olympus America & Eastman 
Kodak Company 


A Circle No. 207 on Reader Service Card. 
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1996 WORKSHOPS 
Grand Tetons in Autumn, WY ..... 
Yellowstone in Autumn, WY 
Tion Nat. Pk. & Southwest Utah in Autumn .............. 


1997 WORKSHOPS 
Arches National Park in Winter, UT. 
Capitol Reef & Bryce Canyon in Winter, UT. . 
Death Valley & Joshua Tree, CA 
Arizona Desert in Springtime 
Bryce & Zion Nat. Pks. & Corkscrew, UT & AZ 
Monument Valley & Grand Canyon, AZ 


South Africa and Namibia Scenery & Wildlife Aug. 16- Sept 8 


2292 SHIPROCK RD. * GRAND JUNCTION, COLORADO 81503 
1-800-20-PHOTO (74686) OR (970) 244-8855 


Personalized Instruction 
in Outdoor Photography 


on location with 


Lewis Kemper and William Neill 


Mono Lake/Yosemite 7/27-8/2 


Tetons, Autumn 9/16-22 


Montana Wildlife 12/10-15 


Sierra Photographic Workshops 
P.O. Box 214096 Sacramento, CA 95821 


800-925-2596 or 916-974-7200 


YELLOWSTONE ECOSYSTEM 
¢Now Scheduling for September 


* Go beyond the crowds & asphalt turn offs 

* Small groups for hands on instructions for 
all levels 

* You will be staying in cabins on our own 
property, not just in impersonal hotel 
rooms to get lost in the shuffle 

* Winner of the Governors Conference 
award on recreation and tourism 

NATURAL PHOTOGRAPHY 
418 KNOTTINGHAM DR., TWIN FALLS, ID 83301 
Call 1-800-574-2839 Fax 208-733-2839 


rr 


aves 
Specializing in comprehensive, professionally-led, 


natural history & photo tours of the Galapagos Islands. 
Monthly departures/ 12 passenger yachts. 
GALAPAGOS TRAVEL, P.O. Box 1220 
San Juan Bautista, CA 95045 (800) 969-9014 


A Circle No. 134 on Reader Service Card. 
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We'll Lead You 
To Places that 
Bear Watching. 


bee pathy aang al 


Texae Big Bend of 
Rio Grande (March) 
Gulf Rookeries (May) 

Orcas of the San Juans (June) 
Also Kenya, Namibia, Botswana & 
much more! 

PLUS, the Polar Bears of Churchill, 
including the legendary bears of 
Cape Churchill — best fall dates ! 


Contact us now for our latest newsletter! 


International Wildlife 


Adventures 
P.O. Box 15, Vashon, WA 98070 
(800) 593-8881 


Internet: 70400.2004@compuserve.com 
Web: http://cyber.cclims.com/wildlife 


. religious 
ceremonies. 1) N. V IE INAM, including HaLong 
Bay and SaPa. Nov. 1-18. From $2025. 2) LAOS, 
including Buddhist Full Moon Festival. Nov. 22- 
Dec. 5. From $2295. Add international air. Abso- 
lute Asia ground operator. Photographer Barbara 
Nelson 212-724-2807. Lane 800-736-8187. 


Led by Keren Su. a Chinese 
professional photographer and 
an exclusive represantantive of 
China Wolong Panda Reserve 
Special Photo Trip to the 
Home of Panda 
Oct 10- Oct 23, 1996 & Spring of 1997 
CHINA SPAN 
1429 173rd Ave NE Bellevue. WA 98008 
Tel 206-747-5549 Fax: 206-747-5550 


A Circle No. 153 on Reader Service Card. 


ON AL § EXPEDITIONS 


BEARS! BEARS! BEARS! 
Spirit (Kermode) Bear and Grizzly Bear 


Premier photographic opportunities on the west coast of British 
Columbia, including the Khutzeymateen Valley. Small groups, 
Superior eco-adventures since 1976. 


Call 1-800-465-8884 Fax (604) 669-3244 
email trips@ecosummer.com 


Galapagos 
Islands! 


available! Weekly departures fro ! 
International Wildlife Adventures 


Box 15 Vashon, WA 98070 


(800) 593-8881 
Internet Web Site:http://cyber.cclims.com/wildlife 


A Circle No. 246 on Reader Service Card. 


ba ad Yor Photographers 
SO YAGE 


P.O. Box 915-OR, Ithaca, NY 14851 


Phone: 1-800-633-0299 


PHOTO TOURS 


. PATAGONIA 
with Steve Traudt, Nov 1-16, 1996 


COSTA RICA 
Jan 18-27, Mar 1-14, Nov 8-16, 1997 


GALAPAGOS 
with Tom Ulrich, March 16-25, 1997 


KENYA ANIMAL MIGRATION 
with Tom Ulrich, July 18-29, 1997 


HOLBROOK 800-451-7111 


A Circle No. 269 on Reader Service Card. 
CLOSE-UP EXPEDITIONS 
Photographic Adventures 


BURMA 
December 2 - 16, 1996 
Gentle Burmese people and enchanted 
landscapes, with Nick Nicholson. Max. 10 
Combine with Thai Hill Tribes 
November 24 - December 2 


| 
858 - 56th Street 
Oakland, CA 94608 
800 457-9553 


des FRANCE PHOTOGENIQUE 
Photographic & Cultural Tours of France 


+ Sept. 1996: “Burgundy/Sologne.” 

* Photograph chateaux, cathedrals, medieval 
streets, outdoor markets, gagens, vineyards 
and everything’ that is Fra 

* All levels, small groups (max 10) led by bilingual 
instructor. Gourmet meals, chateaux or country 
hotel accommodation. 

For brochure, tel: (310) 378-2821 or fax: (310) 375-6356. 


Australia—— 
October 3-22, 1996 June 26-July 15,1997 
November 13- December 2, 1997-$5,595 8¢.$5995 


Choose life's next adventure from our 
color catalog of over 50 small group 
mm ildlife expeditions. Explore the 
world with the very best in guided 


diode NATURAL 
HABITAT 


ADVENTURES 


Q03543-8917 


| Call Today for Your mee Cslor Catalog of Nature Vacations! 


NEW 
PRODUCTS 


Window Clamp 


Have you ever wished that there was a way to anchcr 
your camera or other gear to an impossible place? Well, 
Bogen has a new super-compact clamp that can be used 
in a variety of difficult situations. The Bogen 3278 is 
shown with a %-inch tip for the 3009 Mini Ball Head. 
The 3278 can take a Medium Ball Head as well. Weigh- 
ing in at just a half-pound, the 3278 clamp is small and 
light enough to fit effortlessly into your gadget bag were 
you can have it always at the ready for a would-be inipos- 
sible situation. The 3278 can be attached to a car window, 
a windowsill or a bookshelf to name just a few places. 
For more information, contact: Bogen Photo Corp., 
565 E. Crescent Ave., P.O. Box 506, Ramsey NJ 
07446, (201) 818-9500. 


Lewis Creek Jacket Sunpak 

From Lewis Creek comes the Zoom Flash 
Chelsea jacket, designed to keep you The Sunpak PZ4000AF 
warm and dry under adverse flash is available for 
weather conditions. Choose the inte- Canon, Minolta and 
gral lining in cold weather or the Nikon systems. The flash 
weatherproof outer shell if it’s warmer. head features an internal 
The shell is made from tightly woven motordriven zoom that auto- 
cotton that has a wax treatment to matically adjusts for the focal length 
make it waterproof and windproof. of the lens (from 28-80mm), plus SUNPAK 
When shooting outdoors in threatening there’s an optional wide-angle fil- Power Zoom 
weather, the Lewis Creek Chelsea ter for 24mm lens use. The mula 
jacket is good to have along. PZAOOOZAF has dedicated TTL flash 

For more information, contact: Lewis and fill-flash, and the head tilts for 
Creek American Countrywear, 2065 bounce-flash capability. Suggested retail 
Shelburne Rd., Shelburne, VT 05482, price is about $200. 
(800) 366-4884 or (802) 985-1099. For more information, contact: Sunpak 


Division, ToCAD America Inc., 300 Webro Rd., 
Parsippany, NJ 07054, (201) 428-9800. 


NANPA 1997 Nature Photography Forum 


The theme for the North American Nature Photography 
Association’s Third Annual Nature Photography Forum is 
“Partnerships.” The forum will be held January 16-19, 1997 in 
Corpus Christi, Texas, at the Marriot Hotel and Conference Center. 

NANPA members will automatically receive information on the 
forum. If you’re not a member of NANPA, you can request infor- 
mation by contacting: NANPA Forum 97, 10200 West 44th Ave., 

Ste. 304, Wheat Ridge, CO 80033, (303) 422-8527 or e-mail 

nanpa @resourcenter.com. 
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Photofile Mini-Portfolio 
To make the best possible 
presentation of your work, 
Photofile offers the Mini- 

Portfolio Plus + Box. The sys- 
tem consists of a 
clamshell-type archival box 
with a clean black fabric cover 
and Photofile Quick Mounts. In 
all of the graphic arts, presenta- 
tion is so important, and this 
Mini-Portfolio gives you 

an edge in making the 

right first impression. 

The quick mounts have 
mylar pockets to protect your 
valuable transparencies and 
black borders that really accent 
the images. Two box sizes are avail- 
able: The 4x5-inch box takes quick 
mounts with 6x6cm and 6x7cm apertures; 

the 8x10-inch takes quick mounts with 4x5-inch apertures. 

For more information, contact: Photofile, 466 Central Ave., 

Ste. 31, Northfield, IL 60093, (800) 356-2755 or (847) 441-5450. 


Camo Suit 

Spartan-Realtree offers a 
camouflage suit that helps 
photographers become a 
part of the landscape 
and get wildlife pictures 
from an up-close and 
personal perspective. 
The Net Suit Special 
includes a hat, jacket, 
pants and gloves in the 
very popular and effective 
Advantage camo pattern. 
One of the best things 
about the Net Suit is its 
light weight; it also folds 
down into a super-com- 
pact bundle. Nature photog- 
raphers will appreciate the ability to 
carry the suit into the field neatly 
tucked in a corner of their daypack 
or camera bag. Then, once at a 
location, they can don the suit 
without incurring unwanted 
weight. The Net Suit is also available in a snow 
camo pattern for winter use. 

For more information, contact: Spartan-Real- 
tree Products Inc., P.O. Box 9638, Columbus, 
GA 31908, (706) 569-9101. 


o¢ 


You can 
capture a 
tiger too 

with 


ACHIEVER 


flash! 


A complete line of 
electronic flashes! 


Easy to use! 

Versatile selection! 

Auto Focus, Manual 

Zooms, Dedicated, Multi- 
Dedicated, Manual features! 
3 year limited warranty! 


See your authorized 
Achiever Dealer! 


Satter 
A Division of 
For more information call 
1-303-399-7493 


A Circle Na 922 an Reader Service Card 
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camera a full Keep Your Water Safe 
R In the wilderness, what appears to 
‘ be a clear, clean stream is a haven 
v for potentially dangerous bacteria 
A and other microorganisms. General 
Patent Ecology Inc. has created the 
Pending Microlite drinking water purifica- 
EZ-360 QUICK RELEASE MOUNT tion system. Not only does the 
All new design; call for full details Microlite safely and effectively kill 
$185” hem EZA | ' viruses and bacteria with a germici- 
; dal tablet but, even without the 
tablet, the Microlite will free your 
water of the two most common 
sources of waterborne illness—Giar- 
dia and Cryptosporidia. Microlite 
also removes pesticides, herbicides, asbestos, sediment and other sources of 
foul tastes and odors. 
The Microlite is designed so that the purifier can be fitted to a standard 
wide-mouth trail bottle and most bicycle water bottles. It’s a compact, 
ENTERPRISES lightweight and indispensable device to keep with you on the trail. 
For more information, contact: General Ecology Inc., 151 Sheree Rd., 
107 Lange Lane + Angola, IN 46703 Exton, PA 19341, (800) 441-8166 (in the U.S. only) or (610) 363-7900. 
1-800-626-5074 


Discover, Visa, MC ... or call for your Kirk dealer 


essere tenses Everything In The Kitchen Sink 
The Camp Trails Kitchen Sink Pocket 
NEW VERTICAL FORMAT is a packable accessory pouch that’s 
designed to hold various cooking accou- 
trements while you’re camping. The 
Kitchen Sink’s well-thought out compart- 
mentalized design is ideal for photogra- 
phers who need to keep smaller photo 
gear organized and easily accessible, such 
as filters, lens-cleaning supplies, film and 
other small items. 

For more information, contact: Camp 
Trails, Johnson Worldwide Associates, 
1326 Willow Rd., Sturtevant, WI 53177, 
(800) 572-8822 or (414) 884-1500. 


360° TURN-AROUND 


KIRK'S EZ-360 Quick 
Release Mount for 
80-200mm Nikkor 
lets you rotate 


Call for your 
FREE 28-page 
CATALOG = |* 


Fanny Pack-Type Camera Bag 
Cam-Pak is a camera bag that incorpo- 
rates camera bag, fanny pack and back- 
pack technology. The bag is worn around 
the waist like a fanny pack and has a sup- 
portive belt like those found on many 
expedition-style backpacks. This waist belt 
is very comfortable, making it easy to tote 
__ pkgs New PERMA-SAF 35mm Slide Pages your camera and a couple of lenses for a 
LE A a dk Seg pl Ao 9 hla aR day of hiking and photographing. For 

| NJ residents add 6% ta. Res. of cont. U.S. add $2.95 S&H. | occasions when you prefer a shoulder bag, the Cam-Pak can be converted for 
ietinioas wager ag shoulder carrying. The system has three bags that are attached to the belt and 
can be removed depending on how much gear you’re carrying. 

Ca ee ETT re | For more information, contact: M-Rock, 867 S. Emerson St., Denver, 


| ne. | OP 9/96 Expires 9/30/96 | CO 80209, (303) 777-7016. 
| PERMA SAF ¢ P.O. Box 320, Denville, NJ 07834 | 
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CONVENIENT Fite s ay andar’ rd 9-ring 
binder or file cabinet using hanger bar. 


' LOW PRICE—$9.95/pkg. of 50 


' 
| Name rn eee ne 
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Prom ether 


Reader Opinion 


Surve 


35mm SLR Questionnaire 


e’d like to know more about you and your 35mm SLR. (We know our readers 

use other equipment—this survey is just for 35mm SLR owners.) Please answer the 

questions, selecting the best choice for you and your primary 35mm SLR camera. 
When tabulated, your responses, along with those of other readers, will provide us with 
invaluable information for planning and directing future editorial in Outdoor Photographer. 
We greatly appreciate your help on this project. 


1. This questionnaire was in my 
10) subscriber copy 
20) newsstand copy 


2a. What brand of SLR do you 
currently own (and use as 


your primary camera)? 


Own Use 
10) Canon 10 
20) Contax 20 
300 Leica 30 
40 Minolta 40 
5O Nikon 50 
60] Olympus 60 
70 Pentax 70 
sO) Yashica sO 
90) Other (write in) 90 


2b. Did you purchase the above 
new or used? 
10) New 


20) Used 


4a. If you purchased a new (not 


4b. 


3. If you purchased a new (not used) 


SLR in the past 12 months, what 
brand was it? 

10) Canon 

20) Contax 

300 Leica 

40) Minolta 

50) Nikon 

6X) Olympus 

70) Pentax 

sO) Yashica 

90) Other (write in) 


101] Did not purchase 


5a. 


used) SLR in the past 12 months, 
did you make a brand switch? 
10) Yes - Continue 

20) No - Skip to question 5b 


Which brand did you own? 
O) Canon 

O Contax 

O Leica 

O Minolta 

O Nikon 

O Olympus 

O Pentax 

O) Yashica 

O Other (write in) 


OOnN OA FWHNH = 


Which brand did you switch to? 
10) Canon 

20) Contax 

30 Leica 

40) Minolta 

5L) Nikon 

6L] Olympus 

70) Pentax 

sL]) Yashica 

90) Other (write in) 


If you made a brand switch, 
what was your motivation? 
10) Preferred the features of the 
new camera 
200 Preferred the price of the 
new camera 
30 Preferred the total system (lenses, 
flashes) of the new camera 
40) Other (write in) 


5b. If you stayed with the same 


brand, what was your 
motivation? 
10) Preferred the features of the 
new camera 
20 Preferred the price of the 
new camera 
300 Preferred the total system (lenses, 
flashes) of the new camera 
40) Other (write in) 


. What had the most influence 


on your new camera purchase 
(check all that apply)? 

10) Store salesperson 

20) Advertising 

30) Recommendation of friends 

40) Magazine editorial 

50] Mentors (you've noticed this 
camera/brand used by photographers 
whose work and talents you admire) 


. What setting do you use most 


for controlling exposure? 
10) Program 

20) Aperture Priority 

30) Shutter Priority 

40) Manual 


8a. Does your camera have 


8b. 


autofocus? 
10) Yes - Continue 
20) No - Skip to question 9 


If yes, what mode do you use? 
10) Continuous 

200 Single Servo 

30) Both 


Questions continued on following page. 
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9. What features does your camera 


have, and which do you use 


regularly? 
Have Use Regularly 
10) Mirror lock-up 10 


20) Depth-of-field preview 20 
30) Auto-exposure bracketing 30 
400 Exposure compensation 40 


50) Hold focus button 50 
6O] Hold exposure button eO 
70 Built-in flash 70 
sL] Custom programming, sO 


feature cards, etc. 
90 High-speed motordrive 90 


101) Data imprint on film 100 
110) Autofocus 10 
120) Matrix or equivalent 120 


auto exposure 


10. What features do you wish your 


camera had, but doesn’t? 


11. How many 35mm SLR camera 


bodies do you own? 


10) One 40) Four 
20) Two 50 Five or more 
300 Four 


12. How many 35mm lens shutter 


(point-and-shoot) cameras do 
you own? 

10 Zero 

20) One 

30 Two 

40) Three or more 


13 


14. 


. What other camera formats 
do you currently own? 
10) Medium-Format 
(6x6, 6x7, 6x4.5, etc.) 
20) Large-Format 
(4x5, 5x7, etc.) 
30) Panorama 
40) None 


What’s your favorite subject 
matter? (pick two) 

10) Landscape/scenic 

20) Macro/close-up 

300 Flowers 

400 Wildlife 

50) Sports 

60) People 

70) Travel destinations/architecture 
8X] Other (write in) 


15a. What’s the longest lens you 


own? (check the closest that 
applies) 

10) over 600mm 

20) 500mm 

30 400mm 

40) 300mm 

50) 200mm 

60) 100mm 


15b. What’s the widest lens you own? 


(check the closest that applies) 
10 16mm or wider 

20 17mm-20mm 

30) 21mm-24mm 

40 28mm 

5O 35mm 


16. What two lenses do you find 
that you use the most? Write 
in your answer. 


17. Do you own an accessory flash? 
10 Yes 
20 No 


18. When you use flash (whether 
accessory or built-in), how 
would you describe your use? 
10) Exclusively for indoor 

shooting 
20) Exclusively for outdoor 
shooting at night 
300 Exclusively for fill-flash 
40) Primarily for indoors, 
with some outdoors 
50) Primarily for outdoors, 
with some indoors 
6Q] Hardly ever use flash 
70) Do not use 


19a. Are you aware of the Advanced 
Photo System (APS)? 
10) Yes 
201 No 


19b. If yes, would you consider 
purchasing an APS camera? 
10) Yes 
20) No 


Please return survey by no 
later than August 23, 1996 


Please detach carefully, fold along the dotted line and tape. Please do not staple. 
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NEW 
PRODUCTS 


Books And Such 
Ansel Adams by Mary Street 


Alinder (Henry Holt and Co., New 


York)—A very comprehensive biog- | 


raphy by an assistant and friend; 
The Amazing PhotoDeluxe 

Book by Kate O’Day and Linda 

Tapscott (Adobe Press, Mountain 


View, Calif.)—An exceptional book 


about using your computer and 

PhotoDeluxe with photography; 
Calloway Gardens, photos by 

Langdon Clay (Calloway Editions, 


New York)—Stunning landscape pho- 
tographs of a great Georgia location; 


Ge TRAVEL 


-) PHOTOGRAPHY 


Curr & Naner 
HOLLenneck hays 


Great Travel Photography by 
Cliff and Nancy Hollenbeck 


(Amherst Media, Buffalo, N. Y.)— 


Travel photo tips from one of the 
best in the business; 


Thirty Years of Environmental 


~ 
HIRTY YEARS OF 


CHRONICLING 


ENVIRONMENTAL WRITING gus 


Writing Chronicling the West by 
Michael Frome (The Mountaineer. 


Ss 


Books, Seattle, Wash.)—An essay 
collection documenting critical envi- 


ronmental issues of the West. 


OP 


For Professional Results... 


Trust your image to Holland 


For over 14 years, the professionals at Holland 

have specialized in strictly monitored E-6 

processing, brilliant archival Cibachrome 
Holland! prints and superior enlargements. 


> ‘é Call today for your free mail order info-pack. 
1-800-477-4024 


1221 S. Lamar ¢ Austin, TX 78704 
http://www.hollandphoto.com ¢ Email info @ hollandphoto.com 
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KNEETHING KNEE SUPPORT * AVOCET ALTIMETER WATCHES « RIVER SHORTS 


Your next shot 
won’t hurt a bit. 


SportsTech’s KneeThing™ knee support 


I SportsTech™ 


dG 
\Jpconmon Sportgeat, 
SportsTech’s 


BackThing™ 
back support 


Take all your photos wearing SportsTech’s BackThing™ and 
KneeThing™ neoprene supports and never miss another shot 
because of an achy back or knee. Made of 4-way stretch neo- 
prene, they move with you and support you every step of the 
way. No pain—lots to gain. FREE catalog, or to order yours right 
now call 1-800-279-7123. Feel better? ©1996 R.U. Outside, Inc 


SMARTWOOL HIKING SOCKS * COMPACT BINOCULARS «+ 
SYAAOTINd 393314 * SHVdINOIT + SLYIHS MOYHLNAV 


R. U. Outside, Inc. nestled in Teton Valley, on the west side of the Tetons, Victor, Idaho 83455 
A Circle No. 113 on Reader Service Card. 


TG aialtg | Picture this. 


curl bighorn in your viewfinder . . . or 
shooting the World Cup downhill in 


Albuquerque Balloon Fiesta Have you longed for a : : : 
25th Anniversary company that specializes in Aspen . . . looking for scenics in some of 
October 1996 great trips for serious America’s great wilderness. We pack a 
photographers that aren't intoroh ra Aan Shor 
Yellowstone in Winter workshops” or structured ot orp otograp y anda loto : 
January 1997 tours? If so, the Photographic outdoors into our two-year Professional 


Travel Society is for you. We 
create unforgettable photo- 


Photography program. COLORADO 
East Africa So bring plenty of film. 
(Kenya, Tanzania) 


Feb/March 1997 


graphic experiences you can 
share with new friends 


Photographic Travel Society Inc. 
Liechtenstein P.O. BOX 62 
May/June 1997 Littleton, CO 80160-0627 


1-800-684-1601 


A Circle No. 121 on Reader Service Card. 


1-800-621-8559 
CMC Admissions 
Box 10001-OP 4 oF 
Glenwood Springs, CO Goontain 
81602 COLLEGE 


A Circle No. 128 on Reader Service Card. 


Canadian 
Wildlife 
Opportunities 


We have now completed build- 
ing new photo-friendly compounds 


for timber wolves, cougars, black 
bears, red fox, Canadian lynx, 
bobcats and bald eagles. 


Our many professional and amateur 
clients invariably comment that our 
compounds and habitat are the most 
photo-friendly ever seen. 


Come—photograph our animals and 
raptors—enjoy the very best. 


For further information, 
rates and bookings, contact: 


The Canadian Wildlife Experience, Inc. 
R.R. #1, 290 River Rd. W. 
Massey, Ontario 


Canada POP 1P0. 
Phone or fax 705-865-3488 


A Circle No. 229 on Reader Service Card. 


LOWEST PRICES IN USA 
SAVE EVEN MORE WITH OUR 


BULK CHOP 
Style 905, 911 & 9 olors; 
Silver, Gold, Contrast Grey, Anodic Black,Matte 
Black,Pewter (Blue)(not in 905), German Silver 
Plus we carry 20 other styles in 
_L 127 colors. (the full NIELSEN line) 
NO MINIMUM ORDER 
Shipping / Handling (cont. 48 states) 
10% of order ($5.00 minimum), 
5% on orders over $150.00 
FREE on orders over $250.00, 
———Please add $1.00 insurance fee 
13/32" Shipping/Handling elsewhere: APO, FPO, 
LAK,HI,PR,Canada 35%, or cost plus $10.00 
( $20.00 minimum at all times. ) 


All frames include FREE corner hardware, 
2 hangers, 8 springs and 4 bumpers. 
Prices are for 2 equal lengths(1 pair), 


BULK CHOP 
Siver & Gold 25% off, Anodic & Matte Black 
15%off, All other colors 20% off. 

~~ Only in boxes of 50 pairs of same shape, color 
and size. Includes all hardware,springs and 
hangers, FOB, Farmington CT 06032 


Check or money order must accompany order. 
MasterCard, Visa welcome ($30.00 requested minimum charge) 
CT residents add 6 % sales tax. Send $3.20 in stamps for 
catalog and color charts,sent 1st class, Free catalog via bulk mail 
STYLE/ 911 915 STYLE/ 911 915 
& 905 & 905 
2.00 7 3.80 
2.15 y ly 3.95 
2.30 le 4.10 
2.45 y y 4.25 
2.60 . , 4.40 
2.75 : 4 4.55 
2.90 . i. 4.70 
3.05 } Z 4.85 
3.20 J g 5.00 
2.35 \. 2 5.15 
3.50 i ‘ 5.30 
3.65 ef 0.15/" E 
PRICES SUBJECT TO CHANGE WITHOUT NOTICE 


Contemporary Frame Co. 
Dept O, 346 Scott Sw: 


Farmington, CT 06032 For info mation (860) 
Call Toll Free to Order 800- 243-0386 
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(Cont’d from page 14) 

photograph representing an aspect of 
a day of Creation, Dan has suggested 
three selections of classical music and 
three selections of jazz that continue 
the deepening process. He has included 
the publishing sources for each piece 
of music, so we may obtain any or 
all of them if we desire. One piece 
may speak to you more than another 
or they may all cause you to find a 
unique resonance to the theme and 
the photograph. 

Dan’s photograph of tulip fields in 
the Skagit Valley, Washington, illus- 
trates Creation’s Day VI: “And God 
saw everything that He had made and, 
behold, it was very good. And the evening 
and the morning were the sixth day.” 

Writings by Shakespeare, Shelley 
and others grace the page with this 
photo as does a quote by Loren Eise- 
ley: “Flowers changed the face of the 
planet.... The weight of a petal has 
changed the face of the world and 
made it ours.” 

Recordings suggested include Herr- 
mann’s A Musical Garland of the Sea- 
sons and When You Wore a Tulip by 
Firehouse Five +2. 

Using this book, you initially have 
an experience with words and pic- 
tures. Yet, you’re also given a resource 
to continue exploring that experience. 
Each image takes on new life, with 
its accompanying writings and musi- 
cal offerings. 

Combining art forms is yet another 
way to enhance both our photographs 
and our experience of our world. That 
experience is the real reason I photo- 
graph. As my friend and mentor, Richard 
Caniell, expressed so eloquently: 

“Under the emblems of the inno- 
cent brook, the green tongues of spring, 
the austere, pure white of winter, lies 
a truth that has no name and is always 
escaping from the walls of language 
we erect around it. No one has yet 
explained a blade of grass or the haunt- 
ing light of evening that falls like a 
benediction upon us all. Yet we may 
experience the meaning and wonder 
of it. That is enough. To learn that the 
world must be listened to as if it were 
music...because it is!” 

To order a copy of Dan Polin’s book, 
Let There Be Light, Words, and Music, 
contact: 16710 16th NW, Seattle, WA 
98177, (206) 546-2585. oP 


CALIFORNIA 


(Cont'd from page 36) 

by adding more sugar, you can overdo 
it. I call it pancake syrup. Some pho- 
tographers shoot that red rock when 
it’s drenched in red light. To me, it’s 
gaudy and overboard, so sweet I get 
cavities just looking at. 

You don’t need to overwhelm your 
viewer. So I like to shoot before that 
orange light, or after. I'll skip it when 
it’s too strong. 

OP: What about midday shooting? 

Clifton: The film just won’t han- 
dle the contrast. The highlights are all 
washed out and the shadows go black. 
But sometimes you can work when 
clouds come in. Whatever works with 
the film. It’s not just that I look at my 
watch and say, ‘Oh, midday.’ If there’s 
an opportunity, say softer light from 
thin clouds or shadow with enough 
clouds in the sky, I'll do it. 

OP: After 20 years shooting all 
over America and around the world, 
how do you keep that spark burning? 

Clifton: It’s a tough one. It’s not 


| like a normal job where you can force 
yourself to do it. Ninety percent or 


more is just the attitude toward what 
you’re photographing. It’s an opti- 
mistic way of life, though, because 
you're always searching out the beauty 
of life and how to get it on film. But 
you have to step back from it on a 
regular basis or you get tired of it. 
Like gourmet food. 

OP: Food for the soul. 

Clifton: 1 try not to be traveling 
more than two months at a time, and 
I'd have a hard time doing it more 
than six months out of the year, espe- 
cially when you consider planning, 
packing, unpacking, captioning all your 
material, getting them ready for fil- 
ing. I’m actually cutting back on the 
amount of travel. I’m in for the long 
haul now. I’m looking at at least 20 
more years of shooting, and I don’t 
want to push so hard that I don’t want 
to do it anymore. So it’s getting to 
places you really like instead of tak- 
ing assignments where you can’t choose 
your location. I’ve even turned down 
book projects for that reason. 

If I'd go to a place even if I wasn’t 
a photographer, that’s a good sign I 
should shoot there. oP 


PC PHOTO 


(Cont’d from page 71) 

potential buyers, a grouping of images 
that show off something you want peo- 
ple to notice—whether that’s the need 
to preserve a local marsh, sharing the 
beauty of the mountains on your last 
trip there or a montage of all the great 
sites you visited on a trip abroad. The 
possibilities are endless! 

Maybe, though, you want people 
to know more about the photos or the 
trip or even about your family. Add 
photos to your letters or newsletters. 
Bring in photos to the family newslet- 
ter detailing the fun the kids had camp- 
ing at Crystal Lake. Show off your 
wildlife shots as you detail the history 
of a local park for the nature center’s 
displays. Write about your great moun- 
tain bike tour through Utah, then include 
some images from the trip. 

You can also learn the basics of 
computer processing and enhancement 
of images. Photography is being 
increasingly affected by computers. 
As photographers, we must learn how 
computers can control our images or 
we're going to get left behind. Some- 
one else is going to control what our 
photos look like and we won’t know 
how to deal with them. 

Right now, nearly every magazine 
in this country is designed on com- 
puter, meaning that the majority of 
images you see in print today were in 
a computer at one time or another. 
Frequently, they have to be adjusted 
to fit the printing process so that they 
give the best possible printed image. 
A slide or print doesn’t automatically 
look the same when it goes through 
the publishing process. 

In the very near future, processing 
labs will use computers for making 
your reprints and enlargements because 
they’ll be able to make them better 
and sharper, with truer colors that sat- 
isfy customers. If you don’t at least 
understand what computers can and 
can’t do to an image, you’ll be allow- 
ing others to decide for you what your 
images should look like. Easy-to-use 
software like EasyPhoto, PhotoDeluxe 
and PhotoImpact allow you to exper- 
iment and learn on low-resolution 
images that most modern computers 
can easily handle. PhotoDeluxe is even 
based on its more complex big brother, 
Photoshop, so what you learn in one 
is transferable to the other. 


Once you work with your images 
in the computer, whether that’s mak- 
ing a personalized greeting card or 
preparing a page of portfolio images, 
you need to print them. You have a 
number of options. Many small labs 
and service bureaus offer digital prints 
from computer files. Check with your 
lab to see what files it can handle and 
on what kind of storage medium. 

You may need to invest in a small 
portable storage device such as 
Iomega’s Zip Drive or SyQuest’s EZ- 
135 Drive (available at computer retail- 
ers) to handle your photo files. Most 
files will be too big for the 3.5-inch 
drive, unless it’s just a single image 
and you can compress it into a “jpeg” 
file (you don’t have to understand this 
compression format to use it—most 
image-processing software allows you 
to save images as “jpeg’’ files). 

New desktop printers are amazing 
in what they can produce from a dig- 
ital file of a photograph. The Hewlett 
Packard DeskJets, Canon’s Bubble- 
Jets and the Epson Stylus printers can 
actually approach true-photographic 
quality when printed on special high- 
quality papers (all of the work seen 
on these pages was printed with a 
Hewlett Packard DeskJet 855Cse). For 
many applications, such as a newslet- 
ter, a friendly card or even a page of 
images for promotion, these printers 
work fine. And, of course, you always 
have it there, ready to print your spe- 
cial images (plus, they make won- 
derful colored letters and notices to 
impress your friends and neighbors). 

Kodak has just introduced a spe- 
cial photo-grade paper for inkjet print- 
ing based on Kodak photographic paper 
stock. This 4x6-inch Snapshot Inkjet 
Paper lets you produce very high-qual- 
ity color prints with the size and feel 
of a 4x6 photographic print you’d get 
from the local processor. It works with 
most of the new color inkjet printers 
when set to print envelopes. 

We find all these photographic pos- 
sibilities very exciting and most promis- 
ing to make photography easier, more 
accessible and more fun for all of us. 
Maybe we won’t enjoy getting pho- 
tos from everybody, probably not per- 
sonalized cards from Aunt Fay featuring 
her Siamese cat, but the potential is 
here to help you get your photographs 
out and about. Photography is about 
sharing a vision of the world. Here’s 
your chance to share yours. OP 


PHOTOGRAPHERS — Looking to sell your 
freelance photos to GREETING CARD, 
POSTER and CALENDAR COMPANIES? 
Contact us: Greetings! Box 521-OP, 
Cleveland, OH 44107 


A Circle No. 109 on Reader Service Card. 


—_ IN THE DARK 


1-800-359 “2234 


tp:/fhome.earthlink.net/~black _rabb 


BT JOURNAL 


The Biological & Technical Journal for 
Wildlife Photographers 


written by B. MOOSE PETERSON 

for info / to subscribe: 
PO Box 3628 Mammoth Lakes CA 93546 
619.924.8632 email Moose395@aol.com 


PROTO-DECOR 


20x30 inch Color Prints Fully Laminated 
ONLY $19.95 


Your color neg will be carefully enlarged to 20"x30"under 
exacting color control and laminated for protection from 
aging and fading for this unbelievably low price of $19.95 


For Artwork that is ready for hanging or for display, send 
color neg., with check for $19.95 for 20x30 print 
(Add $5.00 for shipping and handling for up to 2 prints.) 
Make check payable to New Color West of Illinois. 


1 =P Sh 2 at 2S ae GOS 
Mail to: 800 W. Huron, Chicago, IL 60622 


Not responsible for originals lost or damaged in transit 


Photo Traveler 


Travel Guides Written for 
Photographers 


Wildlife 
National Parks 
Slot Canyons 


and more. For a free catalog: 
800-417-4680 
P.O. Box 39912, Los Angeles, 
CA 90039: (213) 660-8600 
e-mail: phototravel@earthlink. net 
http://home.earthlink.net/ 
~phototravel/ 
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IF YOU ADVERTISE IN 
Phot ether 
YOUR MESSAGE IS READ 

LOUD & CLEAR 


For advertising information, call (310) 820-1500 
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SEND FOR OUR FREE 
CAMPMOR 


cionine CATALOG 


P.O. Box 700-OP4 
Saddle River, N.J. 07458 
Phone (800) 230-2151 


A Circle No. 126 on Reader Service Card. 
TRAINING IN... 


PHOTOGRAPHIC 
TECHNOLOGY 


Train for a photographic career through 
specialized education—combining 
technical and creative skills. 
ASSOCIATE DEGREES OR DIPLOMAS 
ARE AVAILABLE IN COMMERCIAL, 
PORTRAIT, BIOMEDICAL, PRO. 
IMAGING TECHNOLOGIES, GENERAL 
APPLIED PHOTOGRAPHY AND MORE. 


THE OHIO INSTITUTE OF 
PHOTOGRAPHY AND TECHNOLOGY 

029 Edgefield + Dayton, OH 45439 
(513) 294-6185 


(800) 932-9698 


A Circle No. 237 on Reader Service Card. 


Accredited Member: ACCS( 
OH #93-09-1374T. 


Diyeswith your Camcorder 


wr! : : 


eWa The Space Suit 
for your camera 
For diving, snorkeling, boating & beaches. Tough & durable. 25 
years as the world's most sold underwater housing. Available 


for most camcorders & SLR cameras, in camera & dive stores. 
216 Haddon Ave. * Westmont, NJ 08108 


A Circle No. 159 on Reader Service Card. 
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(Cont’d from page 21) 

feature is that there’s nothing on the 
blind that can flap in the wind, and 
that’s critical. 

Whenever possible, place your blind 
in front of a bush, tree, fence row or 
other natural vegetation to break its 
silhouette, making the blind as incon- 
spicuous as possible. 

Blinds for birds can be placed with 
no consideration of wind direction. 
Just place them to best take advan- 
tage of the light. Birds, with the excep- 
tion of vultures, have a very poor 
sense of smell. 

In photographing most rodents, with 
the exception of beavers, wind direc- 
tion means nothing. For almost all 
other mammals, wind direction is of 
primary importance. If they smell you, 
they won’t come in. Although wind 
direction often shifts frequently, the 
prevailing wind comes from the west 
over most of the United States. 

When you use your blind in cold 
weather, carry your warm outer cloth- 
ing with you. If you wear it to the 
blind, you may sweat and then you’ll 
become chilled very quickly. It’s bet- 
ter to be cold while walking—you’ll 
warm up very quickly when you put 
on your warm jacket and hat. Even if 
the temperature is 20 to 40 degrees 
F, you'll still need to dress warmly 
because you’ll basically be inactive 
for hours on end. 

In hot weather, working in a blind 
will be very hot. Roll up all of the 
viewing ports on the blind and, if pos- 
sible, leave the entrance to the back of 
the blind open to increase the air flow. 

A good sturdy stool with tubular 
runners on the ground must be used. 
Stools with straight legs will sink into 
soft earth. I prefer the stool to have a 
canvas pocket beneath the seat for stor- 
age. The stool must provide good sup- 
port or your back will be aching before 
you get out of the blind. 

These are some basics on blinds. 
In the next column, I’Il give you more 
tips on how to properly use them and 
how to make more permanent and spe- 
cialized blinds. 

For more information on the Rue 
Groofwin mount and the Pocket and 
Ultimate blinds, contact: Leonard 
Lee Rue Enterprises, 138 Millbrook 
Rd., Blairstown, NJ 07825, (908) 
362-6616. oP 


Turn Your Photos into 
GREETING CARDS 


| FOR FUN OR PROFIT No Minimum 
| Classy, Earth Friendly 
| 


FREE CATALOG & SAMPLE 


a company of Hot off the Press, Inc. 


C~ 800-550-9254 M-F 9-5 MST 
4763 N. Carefree * Colo, Spgs, CO 80917 


m5 
A Circle No. 235 on Reader Service Card. 


CA 
EJ 


1 YEAR RESIDENT PROGRAM 
FOR CAREER-MINDED PHOTOGRAPHERS 


HALLMARK INSTITUTE 
of PHOTOGRAPHY 


413-863-2478 


CAMPUS IN TURNERS FALLS, MASSACHUSETTS 


THE PROFESSIONAL BLACK & WHITE LAB 


QUICK TURNAROUND 


CALL TOLL FREE 
SPECIALTY 1-800-207-7927 


With The 


Shutter-Beam 


Sound & IR Beam 
Camera Triggering 


aaa It! 


| Care 


Woods Electronics Inc. (619) 486-0806 
14781 Pomerado Rd. #197, Poway, CA 92064 


A Circle No. 242 on Reader Service Card. 


od 

PROCESS WITH 
© THEPROS © 
Re ia 


@KODACHROME @E6 C41 
@DUPES @BEAUTIFUL PRINTS 
@ALL WORK DONE ON 
PREMISES FILM PROCESSED 
SAME DAY RECEIVED 
@ CALL MAGD! FOR PRE-PAID 
PROCESSING MAILERS 


A&l COLOR 
933 N. HIGHLAND AVENUE 
LOS ANGELES, CA 90038 
213 856-5255 
800 883-9088 


A Circle No. 107 on Reader Service Card. 


JOIN 59,000 MEMBERS 
IN 140 COUNTRIES 


Lifetime IFPO Membership only $39 

Join the International Freelance Photographers Organization 
NOW and receive a Lifetime Membership with FULL BENE- 
FITS plus Member I.D., Certificate and LIFETIME 
Subscription to Today's Photographer. 


11 MEMBER PROGRAMS: PRESS Identification, MODEL 


Consulting, Certification, News, Directories, Photo 
BUSINESS FORMS, Instructional Videos, Photo Contest, 
Books, Distributorships. 


Credit Card Orders CALL FREE 1-800-654-9557 or FAX 
910-945-3711. Mail $39 to IFPO-O12, P.O. Box 777, 
Lewisville, NC 27023-0777. 


A Circle No. 102 on Reader Service Card. 


CAMBRIDGE 


AVAILABLE! 


ADVANCED PHOTO SYSTEM 
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2 Auto Focus Tee Converter fr Ganon MINOLTA Freedom TOSEK Ki 20095 TT Wai 
‘CANON Suresbot 2115 Out MINOLTA Freedom TOSEX Kit sos | Leet eee PAL & SECAM skniete CALL 
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EIGHT “EXCELLENTS” OUT OF A POSSIBLE EIGHT! 


Cambro 500mm rs tor RATED TELEPHOTO LENS 
RESOLUTION IN LINES/MM 
atte | 500MM F8 
99° 
Lens Case. 995 
Cistom UV Fer 1695 | Also available Multicoated Model for an additional 29" 
[oot cn 3235 | 2x Tele Lens for the 500mm Telephoto Converts na 
‘Malti Coated Mode! Add 29.95 The Lens to A 1000mm Super Power Telephoto Lens 34) 
T 
USA HEADQUARTERS Black Konica TOK ‘ALL ADAVANTIX 
WE CAN SUPPLY THE ENTIRE LINE 50/18 Konica Hexanon id 2000.64.95 2100._.CALL 3100 AF CALL 
OF LEA EQUIPMENT RONICAFTI CALL HOI 51 3200AF 74.95 3600 in 158.95 3704 —CALL 
cL LEICA EXPERT HANS CULMANN KONICA 120 49.95 KONICA 124436, CALL | 41000 158,95 5600 MRX. cory 
TBCA Cotecrs Geers v7 Siua0 189035 __99.50 | Roda PC Photographer fe 36" 
and Accessones Available CALL | 33; 19930 an35 19.50 coven Tet Tyee 36" 
A ws. 95 28-200/3.8 . 7 
root | 29k — B88 Ih — 8 | Sat e395 
ta 139" | ERO — ae ae 
f : 
rere t bey 159.95 | i008 N6B50 GNSS 208.50 | ppg a EN Cn 
Higeepeaglony 1495 | 35/35 7550 010M 1855 || ete Nene ee eles TEA oe 
UBC Ma Zon Dt ops | 15/2 9995 70104. 11895 | gage. “ggg as 19.95 
LEA Minx 70650] Seas ne ane A111 | rt wit ew 22895 AF 90 AS CALL 
TEARS 185. LEKA NE 999. | 75-300/5.6_—...199.50 300/5.6 119.95 
LEA Platinum. CALL LEKARG i 1988. | Cogip 1995 Woot ph} oy 
LEICA M6... 1978, Gold Leas aut 7 ELEMENT TOP QUALITY 24 | 
LEICA Jubilee CALL LEICA 1905. | sani Cound mete «| See ee 
Hees Per sabe 1365: | Converter for Konica 79” | weahinsour 16695 Pt 229.95 
TARGE SELECTION OF NEW AND USED LEKATENSES] | ROWCK UP 135 Supe Ott 4Gn | GEA 
taker CALS oun rec am Mas 19950 Ma Sit ARCOM Mirai 3 159.95 105 Ps Ki___219.95 
: Mini 
Above E0 Is Demo Mii outte....94> pate oute.. 10.49% | RE Sot Haste Zoom Sopes or 
DESIGN WATCH CALL| Samet 495 | Showmastr I loom Outi toss 
Gold M and Cameras CAML | Yom 18.95 Fanta 5 
De Teleconverter ‘Sotmaster 1302 Ot = 


with Rangefinder Coupling for Leica 


Wear Outfit....428.50 Herar lassi 


299° | Rhodium 


1.5X Autofocus 
Teleconverter 


1.4X Autofocus 
Teleconverter 


ELECT. FLASHES 


CAMBRON 5V600 95 
ppd pwd ‘Flash. 1 1 9 
CAMBRON Automatic 9: 
Pro Ringlight Outfit 99 i 
CAMBRON Carmine Ili Slave Strobe. 99.50 
VIVITAR SER? 600. 63.95 
VIVITAR 283 Auto Flash Outfit 59.99 
‘VIVITAR 285 79.95 Vivitar 2000 31.95 
Pocket Bouncer...15.96 MIDI 19.16 
Promax System. 39.96 Pocket Bouncer 80-20 16.76 
Tabletop 60.00 Soft Box 23.96 
Ultra Soft 17.56 Big Bounce. 23.96 


45.11 189.95 45 (15,309.95 45 (13. 
OCT 408.95 45 (14. 269.95 60.4 
SIGMA Autofocus 


229. 


‘SUNPAK FLASH OUTFITS 
‘SUNPAK 433 AF Outfit 
555. 149.95 S44 
383 Auto 59.95 4000 AF CL 
388 Auto. 49.95 2000 D2 33.95 
622 Pro Kit 238.95 2660 42.95 
622 Outfit. 248.95 QUANTUM Battery 1124.95 
QUANTUM Bantum 87, QUANTUM lurbo 281. 
QUANTUM 0 Flash Outfit 359, 
PERMAPAK 60 System 118.95 
PERMAPAK 960 ' 138.95 
ction of Studio 
‘aad CALL 


KODAK (arouse! Mode! 4200 168.50 
ph 222.95 4600 277.95 
298.95 5600 389.50 
ToDAK iiaipie a 326.95 
WATS ..469.50 1B... 283. Ue. 248.95 
WAMT.418,95 Ill BR ..395.50 AV2051 $49.50 
[KODAK CAROUSEL MEDALIST 
Wi RAIS I 26695 Mn AIS 
KODAK EXTAPRO SLIDE PROJECTORS 
7000, 638,95 7010 775,00 
9000 738.95 9010 ...678.SOVIVITAR 
000A 149.95 3000 AF 19.95 
‘CAMMBRON PROJECTION LENSES 
r MISO PN) 8950 PN) 950 
£718.50 35°23.6950 7735....99.50 
omen (3°)-120enm (5°) FS 
Supa Oc Gn 149° 
10m (4")-150ene (6") 3.5 200m 129.95 
100mm (4)- 200mm (5) F3.5 200m, 199.50 
Prices shown are those at time copy w 


submitted to magazine and may change due 
to suppliers price changes. Suppliers of 
any item shown may be limited We will 
fill orders as long as long as our supplies last. 
Some advertised tems may not be 
‘accompanied by the manufacturers US. 
warranty and may not be eligible fora rebate 
refund by the manufacturer, Cambridge 
Drovides ts own warranty protection Some 
items with mfg US Co. uarantee may be 
additional Please add estimated shipping and 
handling charges (Min, $4.75) We insure all 
shipments, Prices valid through May and 
beyond, Prices are for mail order. ll Bonuses 
must be requested at time of purchase. 
WE GUARANTEE 
SATISFACTION! 

You may return any advertised item 
‘ordered by mail in original condition, 
with original wrapper and blank guarantee 
‘ard within 20 days for a cheerful refund. 
‘CUUC #898807 
©1996 CAMBRIDGE CAMERA, INC. 


EXPOSURE METERS 


CAMBRON Duo-Lite 59.95 
CAMBRON 1° Spot Meter 199.95 
CAMBRON 1* Digital Spot. 269.95 
‘CAMBRON EMES Fash Meter 99.95 
‘GOSSEN METERS 
Scout-3 49.95 Color Pro 2... 489.95 
W100. 79.95 Pilot 2 51.95 
Luna Lux 114.95 Luna Pro 161.95 
Luna Pro F 219.95 Luna Pro SBC__189.95 
Pankx 344.95 Multi Pro 298.95 
Lunastart___ 248.95 Uta Pro 548.50 
Uitra Spot CLL 
‘MINOLTA METERS 
(i_.148.95 VF 238.95 V__ 44.95 
V.__$18.95 Color 555.55 lif 178.95 
PENTAX | Spot Model V. 248.95 
PENTAX 358.95 
SOUGOR 1 Spt Meter158.95 Specta lL 
ENLARGERS 
Durst Mago 199,50 Omega (700...138.95 
Cadet 35 Outfit..102.99 Printmaker 35..138.85 
675500. 346.95 23 (IIL wibase 417.95 


23 GN XL 478.95 45 MXT T4495 
We can supply the entire line of Bese, Durst Omega 
and other darkroom equipment. papers and chem 


ENLARGING LENSES 
39/15 EL Combron 59.95 50/28 EL Cambro 149.95 
5012.8 Schneder Compovons 
50/2.8 EL Withor 

80/4 Schnee Componors 
135/45 EL Gambon 

WE HAVE MORE THAN 1000 ENLARGING LENSES iN STOCK 
‘ANO CAN FIL YOUR WEEDS) CALL — ASK FOR STEVE! 


* BUSHNELL = BAUSCH & LOMB « FUJI 
FUJINON + CELESTRON + DOCTER = JASON 
* LEITZ » LEICA TRINOVID « MINOLTA 

* NIKON » PENTAX » STEINER 
+ OPTIC » SWAROVSKI + 
SWIFT ZEISS + And Many 
More BINOCULARS IN STOCK 
{ll For Your Low Low Discount Prices! 
CAMBRON BINOCULARS 
7135 Cambron Sport Glass. 39.95 
70 ante ate 5495 Bm op 995 
V0x25 Cambron ( 
10x50 Cambron Art 


20450 Cambron Super 
Dastance Glass 
817140 Zoom Binocular 


Shotmaster 110 PZ Outfit je3s 


2X Tele Converter 
for 35mm SLR Cameras 
Doubles the Focal Length 
of all your lenses 
Low-low Cambron Price only $39.95 
Top Quality Seven Element 2X..only $99.95 
Triple Power (3X), only $89.95 


TRIPODS 


CAMBRON TRIPODS: 
3100 39.95 S000 49.95 
5200 69.95 Dolly 99.95 
Cambon Deluxe Video 9.95 
Cambron Supet Large Ball Head 39.95 
180 TRIPODS 
Ivekter 144.95 Monopod M95 
H109.95 2209.95 63__ 148.95 
(BOGEN TRIPODS AND 
3000.77.78 3013 107.67 3131.__231.68 
300) $9.82 3014 128.76 312411825 
3003.95.70 3015.98.87 3150. 276.96 
3005.95.70 3016.26.95 3170__106.28 
3008 28.76 3023 149.99 3220_118.28 
3009 19.95 3035 215.72 323521495 
3010__89.75 3040 195.45 3237___189.95 
3011.71.79, 3050 243,90 3260... 399.95 
Unbet, Bilora, Vivitar, Cullman ALL 
GITZO TRIPODS 
220..211.95 222 304.95 224___.223.95 
45..389.95 40 298.95 S00 374.95 
1228 Carbon Fiber 498.95 
UK TRIPODS 
V600__24.95 800... 36.95 U900 44.95 
AFI 42.95 120VF.—_52.95 1220F 62.95 
W212 74.95 212K... 98.95 322VF.139.95 
SQ2AF-144.95 M322 108.95 333... 67.95 
M410 148.95 444. 79.95 4506 22.95 
4464.95 5006 23.95 PRO._239.95 
FUGA 645 Auto Focus Outfit 1489, 
5 6455 Outfit .679.50 GW 670 ill Outfit 1098. 


FU GW 690 Ogee 1086. FUN GSW 590 mt Outie 1128, 
FUN GX 680... 1599, Fupca GS 617 .....2795. 
548.50 


FUN GX 617 Outn2369.50 FUN FV? 


CALL 
9.95 
1,995. 
LL 
28.95 


FUN Discovery 270 Kt 128.95 | CONTAXG 
FUR 312 Kit 238.95 FUN 9 ADS Finder and Lenses. 
FUN Dscovery 1000 Outfit. i2m95 | 108 148.95 FG Super 
FUN Dscovery 1000 Data Kit 179.50 | 230 AF. 189.95 300 AF_218,95 AK 
FUAMP 169.50 FN AS 249.50 | $2.51 167, R158 
28-80 35 Zoom for Fy. 149.50 | RXS2 and ST.___CALL 300AF 
35-105 35 Lens fr Fu 129.50 
80-2004 Zoom fr Fuji 149.50 
aoe 
+ Becton o 
‘MINOX GI 199.50 MINOX Mi. 3995 |. 
MINOX AF 39.95 MNOK Gé_——329.30 | “frac yt, nifor 219% 
MINOX AK 1395, Touring 339.95 | YASHICA 108 8 Piece Out. 
EC Package 248.95 LX Chrome 749.50 | YASHICA 300 AF & Piece Outfit 
Ui Gold CALL UX Black ——___.839.50 | YASHICA Denta-ye Macro 
MINOT 999. MINOX LX Gold2.995. | Qutht Coseup Cameras 3 
MINOX Ux Platinum CALL MINOK LX Siver.--5,495. | YASHICATS 
Fem and Acessones for Minox “CALL | YASHICA T4 Soper Outfit 
The Mos try 192 Poe Book 27.95 | YASHICA ACCLAIM 
Wins Vrain Bf 200 Pages 4495 | 100. 139.95 200 
USED EQUIPMENT 
ALL ITEMS IN OUR ADS ARE BRAND NEW 


(24-70/3.5 Auto Macro 
28-70/3.5 Auto Macro. 
78-80/3.5 Auto Close Focus, 
28-105/3.5 Auto Maco 
(28-135/3.8 Auto Macro. 
28-200 Maco “Doe Tod 
35-80/4 Macio Zoom. 
35-105/3.5 Macro Zoom. 
35-135/3.5 Macto loom. 
233 199.50 20/5._____99.95 35.2003 Macro“One loud 
ms 119.95 28/28. 79.95. 35-300/4 Macro “One Touch” 
328. 69.95 \00/3.5 Macro 299.58 — 60-300/4 MActo One Touch 
Uys MOIS 13528 29.95  70-210/3.8"0ne Touch” 
2028 399.50 200/33. 89.95 70-210/4 Compact Macto...... 
0028. 1495. 400/5.6 IF 229.50 70-210/4.5 Macro" One Touch” 
0063 119.95 400/63 _. 99.95 75-300/45 Auto Maco. 
soos 109.95 80-200/45 Auto Close Focus. 
Semen F2 Cambron Super: (60-300/4 Macro One Touch 
Portrait Lens. 149” ey eey dered 
i Mao, 
30-7008 Use hetoate Cont 
21 Automatic Converter. 


The only thing you have todo s give 


WE SELL, | BUY, TRADE 
CALL DANNY LANG AT 212-675-8600. 


‘ame F3.5 Lens for Mikonas. 


3x Automatic Converter 


We are licensed to Sell Buy Used Photo Equipment. SHD Lic #0575436 


Unless specifically described otherwise. However, we maintain a huge inventory 
of Used Equipment. We also have a large selection of collectable Photo Equipment. 
We need more. We will buy or trade your equipment. We will pick up your equipment! 
us your address and we will do the rest! 


195 SEAR SEA Motor Marine 344.95 

POLAROID image Pr, 123.95 SEAESEA Motor Marne MIL 22495 

POLARDIOCoptra Vion 79.95 SEABSEASKIOND ~ lL 

at OS teedGew =e MACY PANY 

Impulse 7 

POLARDIO 60 SE Out w/ NIKONOS V BODY 508” 

Pesto rip and (abe 319% is2suw—ra9e.so 20280W_—_oan9s 

ne tia an 23350W 318.95 (80.4 Nikkor 298.50 
at 

POUARDIO S45 4x5 Holder. 149.95 baht 

POUARDO Sen Auto Process 05 wes ep 

VIVTIAR Sie Processr 88.95 apes a 


Subal and thelite Underwates Housings 


1000mm F10 
+ Compact Mirror Lens 


‘tes 999° 


a SMALLEST SOOMM LENS 
500mm F8 CAMBRON eal as 


att 
429" 


RICOH ROC 11,249. SOMY DC 107 
WIKON 1510 Coolscan internal 
Won L510 External 


For Macro Photography 
Set of 3 Different Lengths 
Individually Automatic 


3 fot $54.95 


Cambron AUTOMATIC EXTENSION TUBES 
FOR MINOLTA MAXUM 


#99°5 


$129°° 


$129" 


WIRELESS REMOTE 
‘SLAVE FLASH 


34° 


Sten 4 nbn sat 
3-5/8 inches ong, 2-3/4 inches in 
‘diameter weighs but 12 ounces, 
and can 6o credible things.” 
in the| 


says Me 


1993 sue. 


19-35 SERI 158.95 76-300 SERI 
FUK.103.95 FINB....39.60 2 24-70 5 Macro SER) 158.95 
F118 95 FSB __ 39.95 Fk 28-70/2.8 Vivitar SER) 188.95 
26-105/28 Vita ERI 188.95 
70-210/2.8 Vivitar SERT 178.95 
105/25 Vivitar SER) Maco. 298.95 
V4, VVB.95S 300/5.6 Viv. 129.50 
193.5 Vw 96.95 \35/28Vw SNS 
WA. 62.95 200/35 Viv 9.97 
2028 Vw 4495 So0vs 98.95 
78-7035. 7O.95 18-8035. AIS 
78-105 35-45, 18.95 
iaiohss6_-1998 3570 a5 
0899.95 118.95 612 103556...129 
61315495 614 178.95 61517895 | 70-21045 Macro One louch n195 
6209695 622 138.95 624___199.95 | 70-300 42 Maco Vivitar 1495 
649.95 636 ...79.95. CHP .1S4.95 | 100-300/5.6 Vivitar IS 
Sea — 25095 4 ima 38 62 —ziags | 20.05.68. 0 S568 — 99.95 
S689 750. 58.95 yale mg Pr] 
15712895 777 v3 @ 1995 ‘overt x 
TENeA Gan Wik, Mit, Om. Ph. Yeadd 495 
Teleconverter for Cambor 


* 58mm F/2 


* Interchangeable Lenses 
* Universal Screw Mount 
internal CdS Metering 


* Self Timer 


Cambron TTL 


35mm Single Lens Reflex 


99*° 


* All Metal Body 


CAMBRON 


+ Cambron TTL Body 


TTL OUTFIT ||CAMBRON TTL 


+ Lens Case 


* Stim F/2 Auto Lens ~ Custom Shade 


- 135mm Telephoto Lens 


* Camera Case 


139°° 


THU tx ober 
2X sae Moet Comers 


29% 


169* 


8X LOUPE 
Clear Base Magnifier 


x $95 


‘to View the 
Entire Fram: 


Image-Erecting Reet Prism 
Telescope Converter 


INSTA-SCOPE 


Forest un Cameras 59° 


bln? Y 
WE ARE YOUR NEADQUARTI FoR wKON 


‘We sell the famous Nikon line and cay one of the 
world’ largest selection of lenses and accessones for 


the Nikon systems. 

Call Our Wikon Specialist STEVE NEWMAN 
EW Wikoo FS __CALL FMMV0 398.95 
HS. 1,879.50 N6O00. 348.95 
Wikon F90K-W905 899.50 N70 (F70), 549.50 
6006 359.95 F__449.50 NSO 328.95 
F70 dau. 689.50 FM2 Thanum 619.95 
Wikon F3, FTL FSH FA, FE, FEZ, FM, FG, EM CALL 
58.22.1368, SB 26__318.95 SB 27__ 20495 

WEW LATES WIKKOR AF LENSES: 
228 M995 28. 319.95 
ws 209.95 35/2 299.95 
2035/28 95 24-5033 388.95 
8-035. 398.95 28-80/3.5 21495 
W535 95 35-70/3.3 149.95 
35-7028. 50/14. 254.95 
ors 109/728 579.95 
300/4 35-804 94.95 
35-1053. 35-135/3.5 419.95 
70-2104 289.95 75-300/45 
80-200/45 204.95 80-200/28 
15x Auto Focus Tele Converter for Nikon 
214 Element AFD Tele for Nikon. 


2:7 Bama 0 hf 


‘1x to 2.5x Auto Focus 


ZOOM SLIDE CONVERTER 


“Ireally appreciate your service, and it was a pleasure speaking with you over the phone.” - J.B. Seymour, IN 


Pentax K1000.....128.95 Pentax PI30....148.95 
Pentax P21 469.50 Pentax P20... 209.95 
Pentax PZ70__.268.95 Pretax LX ‘Gall 
and 645 all 
XS with Flash 399, 
oe oq ing Tissue 
*2E70 oem * Cleaning Fluid 
+ film Holder * Slide Viewer 50 
“tush +Suap —_AlltOny 309) 
Pentax K1000 & Piece Outfit 49.50 
Pentax P130 8 Piece Outfit 259.50 
Pentax P2 70.8 Piece Outfit 309.50 
PentaxZXs § Piece Outfit 479.95 
TENSES FOR PENTAX CAMERAS 


wn. 


A CUSTOMER WRITES: 

‘Obnpus 5-10 

Pol Outfit 298” 
2 
doom Out 348” 
Obympus 153 Outfit 468.95 
‘Oympes 153 Data Kit 498.50 
LENSES FOR OLYMPUS IST AND IS3 
Macro Lenses 29.95 
{Semen Fa Eye Lens 129.50 
2mm Wide Angle Lens 49.95 
200 men elephoto Lens 49.95 
70m lelephato Lens 119.95 
Olymous G40 Flash 168.95 
Oypus Styvs Outfit 98.95 
Styl Zoom Outit..138.95 
Styhs 105 Zoom Ovtfit.... 228.95 
COympus Super Zoom 3000 Kit 238.95 
Olympus Super Zoom 2800 Kit 198.95 
Otymmpus Super Zoom 3500 Kt 268.95 
Olympus Ecru and 0-Product. CALL 
‘Olympus U1 Outfit 138.95 
Oympus Zoom and 220 Panorama 169.95 
INF Zoom 230 Outfit 188.95 
Olympus OM 4T..878.50 Olympus ONST\ 1278.95 
Large Selections Of Olympus OM Cameras, 
Lenses And Accessories in Stock — CALL! 


1x: 5x Slide Improver 129” 1:1 Slide Duplicator 59” 


228. 

50/2.8 Mac 

7035 100:500/5.6 

2X Tele Converter 

Extension lube for Macro, 

Pentax UCI (ESP10 Mini) 
PENTAX 1Q 200M OUTFITS, 

10 160 328,95 BOE 

10140, 278.95 10 120 

10110. 224.95 10115 

1090WR 189.95 10.835, 

10735, 178.95 10928. 


HODAK SLIDE FILA NODAK COLOR FILMS FUN SLIDE FILM 
SA wip ASA 24 24w/p 36 36w ASA 24 24w/p 36 36.wip TOoft. 
iM 05) 396 699 25 3.99 9.99 499 re WF 503.33 625 495-795 — 
(4) 394 695 100 4@ — | Sena 100 3.14 619 
M50 429 695 6.05 Prova 100 675 
« 70 — |e 400 5.30 
a 535 = | vee 50 599 
IM —|ar 494 
a 1 — ia “ 635 
fl 38 — |r 1 S64 
rms) 599 = | Sensia 200 559 
A (50) 439 699 529 =| Rr 400 5. 
fr (4) 345 — 3.94 175 42.85 — 69 
eR (4) 290 — 54 1340 4239 — 67 
mo) — — 229 1050 — — 839 
mam — — 44 2 — = 790 
w —- = 30 1150 — = 1099 
6 (100) 449 7.09 5.04 12.80 —_ — 350 _ ” 
wr (0 — ASA 120 20 ASA 120.220 
wr (100) — Ch 100 2.10 — we 50338 — 
PN (100) 3.25 — VPS 160 2.60 5.25 ROP 100 3.20 7.40 
fr (100) 345 — veL 160 2.75 — New RHP 400 5.85 — 
mio —- — MP 160 280 — 
wr (a) — Neopan 400 2, 
) (Qo) — — 
mm (00) —  — 13524 24wip 13536 36/p 
f (200) S39 838 190 777 195 
"om — — — 479 249 
no — — CA 00) 204 845 239 1033 
2 (4) 619 9.79 a (400) 244 840 34911 
(600) HG (400) -_ — 4” - 
PH --= (1600) 3.90 9.60 1325 
$07 (our, = fala (100) 248 8.35 mas 
is (wy — Real 200 Rol Fil 
try (e338 om ten 333 dae erry 
EK (6) 343 — PAR (6) 415 — | pp ie ie le asses wee 
EPN (100) 3.70 7.75 EP (100) 3.25 7.74 | fy % wa le 
EPL _(V00) 3.69 818 EFT (160) 248 — | iy 400 2.08 — TP Copy 375 — | HOC 400 
ASA 100 36 EXP Seated a 100 548 - - 
severe — 649 |, ty i eh Ib | — IB Sh 
" . _ ae) 09 —_ 
ggg a 199 209 18 — NK 100 2.89 298 9.58 2.09 
ASA 13536 120 Woo 4-5 8-10 
oe A Bt Ra 225 375 1219 339 — TAK 400 — 308 945 2.19 
200 229 229 = 995 3295 3 44 124° (225 Sale 200 195 oo] 
ry 239 229 23.95 it 3295 739 «(1539 4.78 Vie 50 348 39 _ 
549 899 — — — | Optima 125. 3.48 3.98 12,693.79 — 45.75 
Nive sem EDDC PARTY PACK TUFORD FILM Optima 200 4.09 4.85 1369405 —  — 
|| ASA 24,35 120 Laopp seose | Opti 400 409 Aas 13.89 479 
[One-Time Use Cameras. 32 4125 245 299 229 23 28.50 | Portrait 160 438 2.79 6.49 44.95 
a re need P2400 208 298 233 — 3395 |S 400 429 36649 — 
Wes4o0 229 289 215 25.90 29.90 |X 50 — SAB 
DPD. 449 D136 .18.95 FAIZ 4.99 
046.75 DP36 8.49 Pasa s.as | Pewee 235 338, | 
erp 63.25 Shemp id _A25 BP 2.79 : 2 . Top Dee Watson 
PP 10:49 PATS... 22.35. DIM. 12.95 POLAROID Qualty9.95 Model14.95 17.95 
PRT24 14.95 DPT24 17.95 DPT36.23.95 | 2-1/443-1/4.455, 8x10 CALL! Reloadable Cassettes. 10 for 3.95 
DPIZADS 7.99 2030 13.49 | Professional les | Firm Shei 3°50 
Cambron 60-Second 
1.D. & Passport Cameras 
2 OR 4 PICTURES WITH ONE EXPOSURE! 
Model Ii (2 Passports and ID) $499.50 Model IV (4 IDs) $549.50 
ua 499.50 24-50/4 129.95 | 17735 309.95 90/25, 194.95 | 1735 188.95 28/28 48.95 
wis 489550 28-2004 179.95 | 2425 21495 180/25 549.95 | 135/28 5 200/35, 11895 
was 399.50 300/4APO 509.50 | WE. 58.95 300/28 1450 | 300/55 138.95 400/5.6. 208.95 
W356 299.50 300/2 BAPO. 1895 | 135/28. 74.95 40/4. 1799.50 | S00/8 Mini Mirror Lens. 179.95 
W238 99.95 400564037895. | 20035 88.75 SO0/8 Mir .239.95 | 24-40/28.. 238.95 90/25 Mac 188.95 
‘7B/\ BAPO. 159.50 400/5.6 Macro 599.50 | 28-200/3.8 248.50 50-300/3.8 209.95 | 80-200/28 328.95 100-300/4 328.95 
50/28 Maco.159.50 5008 199.50 | 28-70. 99.95 70-150/3.8 129.50 | 190-500/5.6.....649.50 300/28 1239 
90.28 Mac. 264.95 SO0/7 2A). 44R95 | 288035 199.95 70-210/28 719.95 | 24-7035... 158.95 28-200/15 139.95 
3928. 49.95 SODIAS APO. 2895 | 35-105/28. A39.95 70-2104. 99.95 | 286-70/3.5 79.95 60-300/4 159.50 
TRO/S 6 APO. 248.95 00/8 37995 | 35-7075. 43.95 80200728 $85, | 28-7028 94.95 70-2104 7995 
180/28 APO... 648.50 800/5.6 APO..4895 | 35-135/15.199.95 200-S00/5.6 879.95 | TOKINA LENSES FOR AUTOFOCUS CAMERAS 
235/35 299.95 1OOO/EAP 3795 | 70-210/35 249.95 70-210... ..94.95 | 2035135... 22495 2820035... 148.95 
28-700. 69.98 35-0014 95 | rift 4395 Custom 119.95 | 28-7028 
702822495 35-70 5895 | 2Converte 79, D7EL Comv.69.95 | 28-70/35 
035, 89.95 70-210/4 Macro... 94.95 | 2xAEl Conv. 29.95 | AK AE 79.95 | 17/35 338.95 75-300/4.5 
18-35/35 389.50 135-400 APO._CALL | TAMRON LENSES FOR AUTO FOCUS CAMERAS | 24.40/28. 439.50 100/2.8M 
75300 APO Mac 198.95 TO2V0APOMcw 17495 | 204027... $7R50 247035..179.95 | 2870/28. 23895 300/28 
70-210/2.8 APO Macio. 539,90 | 28-80. 98.95 35-105/28 569. 60-200/28 498.50 400/5.6. 5 
70-2104 UC F495 75-20038 VO9.95 | 28-200) 248.95 70-2104 18-70/2.6 439,50 100-3004 758.50 3004 738.50 
75-300 Mac Im 148.95 24-70. 154.95 | 30028 2099.50 85-210. 80-400 loing relly 
70-300/4.5, 209.95 70- 300/45 APO..259.95 | 35-904. 99.95 9/25. BOVIS 100- 300/5.6. 
‘SIGMA 21 Tele Macro Extender 79.95 | 70-300/4, 219.95 70-210/28 Min., Pk. Kon, Can. Wik., Orn. Cy. 20d 14.95 
Above Universal Ml Bayonet 46 1495 | 28-7035 11495 Duele 
200-400/5.6 AF loom 
pop 299” ~~“FAMRON FOTOVI. [Su Teleconverter 74.95 2x leleconverter 49.95 
oem | 247 Bement leleconverter 119.95, 
SIGMA SA 300 Kt with 28-70 Zoom Lens 369.95 | Model xs J. Made! ISO ms oa Pre 
SIGMA SA 300 Kt with 28-105 Zoom Lens 379.95 | Model iS 798.0 | Sn hana be rird 
‘KGAA 300 it with 28-200 Zoom Lens... 399.95 | Digital 899.50 Eder es med 
ambron DIGIT-ALL 
fe) THREE-WAY DIGITALL LIGHTMETER 
at meme aA 
METER 199% | cieseceztign 
“Reflected 
WASSELBLAD 7 Pc.501C Outfit TRS) 150 BROMICA 50 USA ERS. 
With Acamate Seen 2,595. | our 799% sonraasx 899) Ta one Ruma 
WASSELBLAD 5030, 50300, 5300 90369" | gary gy, 1S ap LUNE 1S AVAILABLE 
asslbad 20 203,205 FIC 20045949, 7528.54. 250/56. 999. | Sega AT SPECIAL 
Get More information From Our Hasselblad Experts. | 180/45.1449, 2x Tele. 649, WL Finder 99, = DISCOUNT PRICES! 
Ash For Steve or Norman BEATTIE inter Screen. 11495 f pt ara 
“TARGE SELECTION OF MASSELBLAD LENSES Ano | 120.0" 220 Film Holder 208, age 
TWASSEBLAD ACCESSORIES sTOCK | sm. 4850 Aide ———_—_70. ron tlie 
Polaroid Back for Bronica ETR. 158.95, with a purchase of any Mamiya camera oF lens! 
pa ea 399% The Bronica Manwal 175 Pages. 495 (i Sans Phone op 3 £4 300 she ml, 
seblad Above Bona E's Demo out Mamiya expert Henry Stein, 
Flared Bac for Massetad mass Mamiya RZ 8.30 
TH Prim Finder Mamiya 6.7, MAS, M6ASSV 
for Hasselblad _ 399° selection of Rolle: cameras, lenses, accessones ‘Mamiya Accessories AW STOCK 
Prism Finder for Hasselblad 29.50 collectors cameras in stock. 2x Auto Tele’ 95, 
‘Special adapter to use Hasselblad EXAKTA 66 Mode! Il 6 piece outfit for Mamiya 645 ase 229 
ere 1698 | Secarereenes 1/100, | eeemnees_——_—__ at 
a. anata 
SEATTE wr Son —— 129.95 | aman with 2 en 1,649" peeled to.use Mamiya 
Converter: y. WIDELUX 150° 2». Panoramic Lenses | a 9s 
Hasselblad System 208 Page Book 24.95 | camera with F2.8 lens! 3,499° Contax and other 35mm sin 199 


(800)/G06"°6746 


NM M-F 9am-7pm - SUNDAYS 10am-6pm - CLOSED SATURDAYS 


PHOTO SOURCE, (LID 24 HR. FAX: (800) 616-6746 - E-MAIL: mmphoto@gramercy.ios.com 


THE AGE OF DIGITAL PHOTOGRAPHY IS BECKONING! 


Just let the knowledgeable staff at M&M answer all your questions about digital imaging. We stock all major brands of equipment necessary to enter the age of digital photography. 
We test all products and can answer your questions including integration and upgrades to make your life easier. Call to make an appointment in our showroom for a test shoot! 


DCS 420 > ai 
Dtomenn SSO MIN@LTA non 
+ Uses a Nikon N9O bod MULTI FORMAT SCANNER DIGITAL CAMERAS/COOLSCAN II 
“Features 36-0 color” DIGITAL IMAGING SUPER COOLSCAN/1S 3510/SCANTOUCH 
; = sae food for tl RFS 2035 PLUS COOLPRINT LS-4500 MULTI-FORMAT 
charge for ultimate portabili 
tomate: desktop publishing, FILM SCANNER MINOLTA EPSON x SONY 
presentation development, QUICKSCAN 35 CANON 
talog phot hy, 
crater ots CALL! A high resolution fine DIGITAL CAMERAS DCS-3/DCS-1 
on-location needs. Bradation, Digital 35mm NEW! POWERSHOT 600 
IN STOCK ] NEW! DC Film Scanner TAMRON 
| 1 DC-50 for Mac or PC 
Kod a k Z00M CAMERA FOTOVIX /DIGITAL FOTOVIX 
digital science | Bring the power of pictures 


to your computer projects! 
* Point-and-shoot ease of use 


FV-7/PHOTO-VIDEO IMAGER/DS-505/DS-515 


os : NEW! + 3x zoom lens plus Ly CHINON 
cain ZAM XLS 8650 - un tosh B79" MINOLTA RD-175 os 
: Ey = DYE-SUB + Newly designed 3 CCD system CASIO ae 
F 1. illion pix 
PRINTER NEW! DC-20 CAMERA | fessor ests, gv-109/90.30 , =} 
“Re X373 + 24-bit color in the highes' 
: Fits sgl . Welgs 4.2 07. ebhaok | 
IN STOCK + For Mac or PC w/PhotoEnhancer + Compatibilty 
Under 300" In Stock | wit ac and Pc MICROTEK 
SCANMAKER III 
WE STOCK A LARGE SUPPLY OF RIBBONS, PAPER, RAM CARDS AND ALL ACCESSORIES RELATED TO ELECTRONIC IMAGING 
ais a AES PDE 2008: | Dal d NEW! 
Kodak Sy, & IME BSS Polaro1d. settin 
PRO Products Networ WW AW awe Electronic Imaging Systems 


IT MEANS... 


«+ Quality control by Kodak and M&M Photo. 


* Multi-Format 35mm, 4x5... 

- 24-bit images 

«Up to 4000 dpi resolution 

* 4x5 scan/2000dpi in 2 min. 


CALL 


Re mi +f ts iy Films have ae a sew = Available in 3 «Mac & PC compatible 
w» tha oto does not stock Kodak Gray Professional Film. 5 
... that all Professional film is shipped by air and not sitting in a hot truck. different models. CALL SPRINTSCAN 35 — IN STOCK 


Kodak FUJIFILM FARGG 
ALL OUR KODAK PRO FILM IS MADE IN THE USA! ASA 36 «120 «220 
, Polaroid. |, “% & ™ * PRIMERA PRO 
ASA 100 200 400 135-36 120 220PP 100’ | WEAREONE OFTHE LARGEST STOCKING | CA Ute fee CALL 
GA 135-24 2.48 2.58 2.59 EPR 7.58 4,09 41.99 71.95 | DEALERS OF PRO FILM INTHE COUNTRY! | CH 400 329 -—- —- 
GA135-36 257 3,09 349 EPY 7.27 3.87 38.50 72.50 | CAPTIVA(10 SH) .55 | REA 100 3.29 2.59 4,49 
EPN 7.85 4.29 44.00 77.00 | SPECTRA (10 SH) 10.55 | CZ ay Ee 
PIA 135-36.....355 PZ 135-36....4.39 EPD 861 4.60 48.50 74.00 | Sx-70 (10 SH).... 10.55 | NEOPAN 400 254 2.29 —— 
PIB 135-36 .....4.68 PIC 135-36.....5.95 a ane — pl os 600 (10 SH).. 9.89 | NEOPAN 1600 365 —- —- 
M&M IS PROUD TO ANNOUNCE THE 85 4.25 43.50 74.00 | 665 (8 EXP)... “9.49 Kod 
NEW KODAK ELITE 11 FILM — CALL [issn 0d 1 T6200 8.09 | RD 100 ee S790 = ak reflecta 
i GAL CAL CALL CAL | (669'(8 EXP)... 9.89 | RM 200 449 -- -- | WE STOCK A COMPLETE LINE OF 
KM 135-36 25 USA Beale eee ee POUND IO E ee te 400 579 == -- | PROJECTORS AND ACCESSORIES 
KR 135-36 64 USA... nae vie ek Foes fig ene i 
Lo ahs aegg PKL_ 9.49 -- | 754,152 153, T54 NEW!, ) ' 
3 DE ne 155, 157,159, T64T — CALL | VELA 50 CAL 352 8,19 
ae en ae Loe PROVIA = 100 «6.49 3.39 8.19 | {NEW! 
ED 135-36 200...6.99 EL 135-36 400.7.29 | 4X5,8x10 PRINT, SLIDE & B/W | ILFORD PROVIA = 400.-—«o7.39 «4.95 | | IKELITE Live. LINK 
24 EXPOSURES IN STOCK IN STOCK NHG 400 449 329 7.09 | |WIRELESS SLAVE SENSOR 
~ F100 $-36.....8.19 £100 SW-36....8.19 NPH 400 3.99 299 6.89 ye 
eae na 7 F100 $-120.....4.49 E100 SW-120.4.49 PAN Fe FP Ae | HPSe | XP-2 | DELIA) DBA | RTD 647 6.39 3.69 —— 
RA 135-100 ASA 3.55 4.49 24 Exp. _—— | 1.95 | 1.89| 2.49 | 2.39| 249 | NPS 160 394 2.65 6.49 
RB 135-100 ASA 4.25 5.26 135-36  120PP 220PP | 24wxp —~ | 8.32| 8.21|8.81| 8.71| 8.81 | RSP 1600 999 -- -- 
i “an PMC 400 ~~ =5.39 16.95 32.99 366. 2.99 | 2.55 | 2.59| 3.19 | 3.29| 3.29 WE STOCK ALL FUJI SHEET FILM 
BO ISS 00 ASA | AES 5.48 vesi60 5.39 «16.95 32.99 | 
RF 135-1000ASA 5.25 6.62 x , 99 | 36w/KP 11.68 | 11.35 | 11.28) 11.68] 11.98] 11.98 
PPF 400 36/120/220 INSTOCK | 100. _ 29.95| 25.95| 29.89| 33.65 | 35.65] 35.95 
ASA 120 24.3g._-PRN 100 120/220 INSTOCK | 120 210 | 199| 190/199 | -~ | 249 WE STOCK ALL iy 
PK135 «125s CALL «2.553. Konica PAPERS & CHEMICALS An 
135400249 2.34 3, 1B39PK-24 o.rrsresse 349 | Kodak KODAK « LUMINOS - ILFORD am 
TMX135 100 2.48 2.70 3. B89 PK-36 voerscsne 9 Fan FUJI « FORTE ONC “ill 
TMY 135 400 2.59 2.85 3.82. FUJI Slide Mailer 349 | AGIFA eee. ru) ) 
TMZ 135 3200 —— = 4,39 APS-15 nse 8.10 APS-25 on. 9.50 ? 
220 FORMAT IN STOCK APS-40 .nseand4.75 Photo CD Mailers.... OUR IN-HOUSE DARKROOM CONSULTANT 


OUR PROUD COMMITMENT > 14 DAY MONEY-BACK GUARANTEE 


All returns must have prior authorization and returned in mint condition with original packaging. Shipping charges will not be refunded. 


MAILING ADDRESS: 1135 37th Street, Brooklyn, NY 11218 
NO GRAY CAMERAS OR LENSES! 


MIN@LTA 
vE(7/s 


3600 IX... 
4100 IX........... IN STOCK 
YASHICA Canon 
Acclaim 100....IN STOCK 
Acclaim 200....IN STOCK | ELPH.........csssssssssses CALL 
M&M PHOTO 


will beat any legitimate price 
on any medium format camera 
or lens. Call JACQUES fer the 
latest deals on BRONICA 
MAMIYA - FUJI « PENTAX etc. 
There are many exciting incentives — CALL! 


BOTTOM LINE— WE WILL NOT BE BEAT! 


Mamiya: 
645SV Pack........" 


BB GPO) BOC cascslsscssscorscyrssesecsortonas 1,449. 
RZ Pro II BodyWaist Level Find ............sssssses “1,899. 
ETRSi 645 Body... 
NEW! SQAB Kit...” 


SQ-Ai w/120 or 2: 


PENTAX _ 


645 Body w/grip, screen ............ 
6x7 Body Mirior Lock-up 


wo) 
NEW! GA-645 AF. 
GS-645 S 


NPC POLAROID BACKS 
BEATTIE SCREENS 


; 


CALL 


CONTAX 
Gals acenan 1469. 16/8.0..2650. 28/2.8......520. 
RO / decane 339. 90/2.8....520. 167 MT......539. 
TVS ZOOM. ...::IN STOCK 12 vaecscsscsessessene IN STOCK 


Nik WARQ# SKI 
a 
anon | 


MOST DOMESTIC ORDERS AT YOUR DOORSTEP WITHIN 2-3 DAYS 


on all items marked with an asterisk (*). Not responsible for typographical errors. Prices are valid thru August 10, 1996. 


[é] 
SS uw 


1 FREE NEWs 
SHIPPING Canon Flasu! 
CANON PRO oo HAVE Beet 
* EN 
‘ar CanOm 20: 
EOS 1N...........($100 Rebate) 1669. E0SA2..... .+«($75 Rebate) 669. 
FOS TN IRS 5, ssctnsmsteinicas 2499. EOS A2E ....sssesssnee (-$75 Rebate) 769. 
EOS A2 kit w/28-105 usm($100) 999. EOS A2E Kirw/28-105 usm ($100) 1099. 


EOS ELAN II BODY ...sssssssseees 399, 
Elan Il Kit W/28-80 USM CALL. 
eee DQ, 


Rebel XS BODY .. 
Rebel XS Kit W/ 35-80 . 


7135 Zoom NEW. ..........-.289. 


28/1. ‘8 EF USM NEW.... 
50/1.8 EF ll........ 
85/1.8 EF USM... 
135/2.0 USM NEW . 
200/1.8 L EF USM. 
20-35 USM 
35-80 EF Ill .. 


17-35/2.8L.......($75 Rebate) 1, 629. 
28-70/2.8L.... 1,439. 
35-350 USM... 1,999, 
75-300 USM... 249, 


300/2.8 L USM. 
400 5.6L USM 
540 EZ... 


. Rebel X Kit W/35-80. 


. 28/2.8 USM 
esa) gL see 


. 85/1.2 LUSM.. 
. 180/3.5 MACRO U 
. 200/2.8 USM 
. 28-80 USM .. 


. 70-200/2.8L ... 
«75-300 IS USM ..seeeesseeed IN STOCK 
. 300/4 OL USM .($75 Rebate) 1,089. 
. 400/2.8 LIl..... 
. 380 EX Flash... 


EOS ELAN IIE BODY.....ssss004.449. 
Elan Il E Kit W/28- 80 USM..CALL. 
Rebel X BODY 79. 


Al Underwatel nececccoeen 


20/2.8 USM 


50/1.4 USM. 


35-80 USM .. 
100-300 USM .....( 

28-105 USM......... ($25 Rebate) 328. 
($75 Rebate) 1,539. 


weed B49, 


ML-3 RING LIGHT. 


UC-1 QD.....SPECIAL 1Q Zm 928$20 REB. 


+ IQ 9OWR...$20 REB. IQ Zm 115m.....219. 


1Q Zm 140$20 REB. 1Q Zm 80E........124. 
K1000 ...ccsesssee 179 K1000 W/f2.....229. 1Q ZM 160......cccsssssccsssesessseeee $30 REBATE 
POT enineste 185, P-30T KIT........CALL FULL LINE OF LENSES AVAILABLE 
6 YEAR USA WARRANTY! = MANUAL MAXUM EOS -—NIKONAF PENTAX 
90/2.5 Macro 279 -—- -- 
1:1 Ext. tube for 90/2.5 42 _ (eemmmee - 
300/2.8 LD w/o Conv. 2169 -—- -- 
500/8 369 -- -- -- -- 
20-40/2.7-3.6 -- 674 674 674D -- 
24-70/3.3-5.6 -- 239 «239s 239 -- 
28-70/3.5-4.5 159 1360—i-- 136 -- 
28-80/3.5-4.5 NEW -— 129 «129 «129-D Ss -- 
28-200/3.8-5.6 299 299 299 299 299 
35-105/2.8 ASL 558 706 «6779 = 706 -- 
35-135/3.5-4.5 Macro 299 -- -- a -- 
60-300/3.8-5.4 Macro w/hood 349 -- -- -- -- 
70-210/4-5.6 (3”) 159 139 - 139 _- 
70-210/2.8 LD -- 948 948 948 -- 
70-300/4.0-5.6 -- 269 4269 269 -- 
80-210 4.5-5.6 -— 149 «#149 «#«149-D = -- 
NEW! 200-400/5.6 AF -- 579 579 579D -- 
2X Flat-field converter 139 139 = 139 139 -- 
1.4x Converter SP -- 109 = 109 109 -- 
*Buy a Tamron 200-400 Lens & Receive An Action Monopod from Tamron, FREE! 
TOKIMA waa x easton 
17/3.5 ATX AF 249.95 379.95 379.95 379.95 
400/5.6 ATX APO --- 469.95 469.95 469.95 
28-70/2.6-2.8 ATX PRO aH 499.95 499.95 499.95 
80-200/2.8 ATX PRO --- 829.95 969.95 829.95 
100-300/4 ATX APOII --- 829.95 829.95 829.95 
NEW 80-400 4.5-5.6 ATX PRO ------- CALL CALL CALL 


SIGMA 


PHOU®O SOURCE, LUD 


MIN@ULA 


700i ....s0.0CALL 400Si......0.4..245, 
400si KIT 1..345. 300s! KIT 1..309. 
600Si...........399. 3005i..........235, 


FZ Explorer...179. FZ 140 EX....289. 
105 EX Kit ...189. Action Zoom...99. 
Wthrmtc Dual CALL AF 101R Kit ...57. 


X-700 Body..239. X-370 Body..179. 


20/2.8 AF ..CALL 24/2.8 AF....CALL 
50/1.7 AF..77.95 50/1.4 AF....245. 
24-85 AF..418.95 28-80 AF......174. 
28-85 AF......312. 28-105 AF....334, 
70-210 AF....134, 75-300 AF....259. 
100-300 AF..319. 100-400 APO AF.. 
3500Xi......... 157. 5400 HS .....CALL 


RC 1000S..36.95 RC 1000L ..39.95 
OC 1100....33.95 OS 1100....36.95 
OC CABLE...33.95 EX CABLE ...37.95 


YASHICA 


Nikon 
USA N50 


HOT OFF 
THE PRESS! 
EXPLOSIVE NEW PROMO 


* Autofocus w/focus-tracking *T Built-in 
flash * 6-segment 3-D matrix Hoppe 
* 1/2000 sec top shut. speed w/1/125 
flash sync * Built-in self-timer w/extra long 
time exposure 

WITH USA WARRANTY 


35-80/4-5.6 D.... 


35- 105/3. 5-4.5 D 
70-210/4.5-6 D.. 75-300/4.5-5.6.. 
80-200 NEW!...... 300/2.8 D ..ssssse 
SB-26 Flash ......0» SB-27 Flash 


Dental Eye IICALL 14-Super......143. 
e 
Discovery 1000 wean nnennne 130, SEAeSEA ikelite 
e) 10 YEAR WARRANTY MADE IN U.S.A. 
TiFFEN 49/52/55 58 62/67 72/77 

UV Protector CALL CALL CALL CALL 
Polarizer_ : 16.95 19.95 24.95 38.95 
Circular Polarizer z; 33.95 35.95 49.95 66.95 
80A, 80B, 81A, 81B, 812, 8,11 
15, 25, Neutral density 3, 6,9 9.95 1195 14.95 26.95 
6, 9, 12, 13, 16, 21, 3A, 29, 
47, 47B, 56, 58, 61, UV15 
W16, W17, UV2A , 80C/D, 81/82 14.95 16.95 24.95 43.95 
81C/D/E/F/F 82A/B/C/85/85B/C 
Center Spot 20.95 24.95 28.95 37.95 
Close Up Lens Sets (+1, +2, +4) 38.95 58.95 68.95 104.95 
CC 10/20/30/400M, 20/30R 32.95 45.95 59.95 104.95 
Color Compensating 41.95 4895 74.95 108.95 
Color Grads (specify) 29.95 34.95 42.95 56.95 
Double Fog 1, 2,3, 4,5. 26.95 33.95 42.95 56.95 
Enhancing _ 46.95 72.95 76.95 88.95 
FL-D/FL-B 13.95 16.95 21.95 35.95 
Fog 1, 3, 5, Low Contrast 1, 2, 3, 4,5 
Sepia 1, 2, 3, Soft Contrast 1, 2, 3, 4,5 en ene 
Soft /FX 1, 2, 3, 4,5 27.95 35.95 44.95 60.95 
Softnet 1, 2, 3, 4 (B or W) 26.95 33.95 42.95 55.95 
Split Field +1, +2, +3 17.95 19.95 21.95 31.95 
Star Effect 4 Pt. 2mm 18.95 22.95 35.95 60.95 
Star Effect 6 Pt. 2mm 24.95 29.95 41.95 70.95 
Star Effect 8 pt. 2mm_ 27.95 32.95 45.95 72.95 


WE ALSO STOCK 


cohkin 


BENBO s+ 
bogen /\ 
GITZO SLIK 


One of the Largest Stocking 
Dealers in the Country 


CALL FOR LOW PRICES 


18+W FILTERS 


From the West Coast's Uo ____ Largest Canon Dealer 


The Hii ne Choice. 
Now Its Canon. 


Photo by Gil Rocha 


Which camera is impressing the pros? Now, it’s Canon. Specifically, the Canon EOS 
autofocus system — featuring the EOS-1N. Canon’s top-of-the-line pro camera. 


The new EOS-1N combines high-performance with rugged reliability 
and hi-tech features. The EOS-1N. Now, It’s Canon - linking 5-point 
autofocus with multiple metering patterns for optimum results. 

The EOS-1N. Now, It’s Canon - with improved shooting speeds up to 6 
frames per second - and an improved flash system. The EOS-1N. Now, 
It’s Canon - And now, ask about the incredible new EOS-1N RS featur- 


$7 6B 
E0S-1N BODY PRICE: ° 1,669 ing a blindingly fast 10 frames per second motor drive! 


EOS-1N RS BODY PRICE: 2,499 


> EOS Pro Lenses < sik: > Binoculars < 


EF 14/2.8L USM ..... Ake Masia ~-< The pinnacle of 

EF 135/2.8L USM ... as 3 pee binocular tech- 

EF 180/3.5L USM ... we see nology the 
EF 200/1.8L USM ... he Ss 12x36 1S 

EF 300/2.8L USM ... a 

EF 300/4.0L USM ....ssscssscssssesseees 


Ye” ag vative optical image 
EF 400/2.8L Il USM. ve stabilizer. This model also features 


EF 400/S.6L USM ... core Wi acontoured water-resistant body, finished 
EF 500/4.5L USM ... Se \ with a non-slip textured rubber coating. 
EF 600/4.0L USM ... aged ; Also Available: 

EF 17-35/2.8L USM. y 
EF 20-35/2.8L........... 

EF 28-70/2.8L USM. beet 
BE 702200 [iL cossssesoessessisscsusssennsae 


rr gies only TOLL-FREE 1-800-695-8450 


Cee eeercccceseeeseeeeeecoscoesceeseeooes 


CAMERA WORLD OF OREGON IS THE NORTHWEST’S LARGEST PHOTO & VIDEO CAMCORDER DEALER! 


idITVAd AIGUOIWV) OACIA 8 OLOHd 1LSIOUV S,LSAMHLUON JHL SI NOOIAO JO GTYOM VWAaAIwVD 


RENTAL Dept. 
SPECIAL 


CC® EFFects 


have the largest range of filters and are 


compatible with all square filter systems. The unique Snap-on 


Holder takes up to four filters allowing literally thousands of com- 


binations. Unique snap-fit holder for instant changing between 
lenses. Completely modular system with superior quality. 


Modular Filter Holder System 


Pro-Optic® Filter Kits 


Portrait Kit Consists of Filter Pouch, Diffuser 1 #83, 


Grey Center Spot #63, 81C #28... 


Auto Focus MC7 2X 
Teleconverters 


A high quality 7 Element Teleconverter 
Multi-Coated for optimum sharpness, 
These convertors Double the Focal length 
of your lens while maintaining full AF 
functions of your SLR (works on all lenses 
with a maximum aperture of f/4 or faster 
(slower lenses will only work in manual focus 
mode) 

Available for Canon EOS, Minolta Maxxum , 
Nikon AF and Pentax AF 


$139.95 


Auto Focus 1.5X 
Teleconverters 


A high quality 1.5X Tele Converter Multi 
Coated for optimum sharpness, lightweight 
and easy to use. These converters will 
increase by 1.5x the focal length of your lens 
while maintaining full AF function (works 
with lenses with a maximum aperture of 
£/4.5 or faster 

Available for Canon EOS, Minolta 

Maxxum , Nikon AF and Pentax AF 


74,95 


Kenko Autofocus Extension Tubes 
25 and 12 


Fully Auto Focus Function!! 

(for AF SLR Cameras) 

Extension Ring is an accessory exclu- 
sively designed for use with standard AF 
lenses to shoot at closer distance with 
higher magnification. Ratio becomes 
about 1:2 at 50mm focal length of lens. 
and 1:4 with 12mm tube. Perfect for 
TTL metering and AE mechanism. 
Available fr: Canon EOS, Minolta AF, AF Extension Tube 25 $69.95 


Pentax AF, Nikon AF. Please Specify xr Extension Tube 12 $59.95 


Kenko Auto Extension ry } 0 


Tube Set for AF SLR’s 
Available for: Canon EOS, aay AF, 


Perfect coupling with TTL 
metering and AE mechanism! 

Pentax AF Please Specify $109. 95 
Fully automatic extention tube set for 


(use with manual focus function) 

Set of 3 tubes and can be used 

singly or combined in seven mag- 

nification strengths. The set con- 

sists of: 36mm, 20mm and 12mm 

Auto Tubes 

NIKON Auto-Focus 149.95 

New Zoom Close-Up Lens 

A unique accessory for close ups, attach this to the front 

of your lens (52mm thread) and you can 
obtain close-up ratio of +2.21 to 14.30. 
Works best with 50mm lenses in 
manual focus mode. 


$109.95 


42 West 18th Street « New York, NY 10011 


Full stock Rental Dept. Rent from us, 4x5's, Hasselblad, Nikon's, Underwater 


@ Protectafit Filter Management System 


Pro Optic Starter Pack Consists of Filter Holder, Lens 
Shade, Protective Lens Cap, 42 Page Color Brochure, 
Filter Pouch, Star 6 Filter #58, Close-Up +4 #104, Grad. 
Light Blue Filter #122, Skylight Filter #23, ......... 34.95 


Pro Optic Bright Light Kit Consists of Filter Pouch , 
Star 4 #57, Star 6 #58 , Spot #60, 36x Diffraction 
#42, Star 8 W/Diffraction #44 ......cccceseseseseeesenenes 44.95 


Diffuser 2 #84, Center Spot 1 #60, Center bas 2 #61, 

eae 39.95 
Landscape Kit Consists of Filter Pouch, ‘Grad Diffuser 
#135, Fog 1 #150, Sunset 1 #197, Grad light Grey 
#120, Grad Dark Tobacco #125.....ssseessssesseseee 39.95 
Black and White Kit Consists of Filter Pouch , Yellow 
#1, Green #4, Orange #2, Red #3, Grey Net #95 34.95 


TRY IT BEFORE YOU BUY IT 


Rent Profoto, Balcar, Speedotron, Lumedyne, Chimera, Plume, Lowel. 
One day fee reimbursed if you purchase within 30 days. 


CALL OUR 
RENTAL DEPARTMENT 


212-627-8487 


Nikonos, Mamiya, Lighting Equipment and Special Effects. 
WE SHIP ANYWHERE. 


ILTER SYSTEM 


With Book, Lens Shade, & Lens Cap_ 
Adapter Rings - 40.5, 46, 49, 52, 55, 58, 62mm 
B&W FILTERS — Yellow, Orange, Red, Green, Sepia 
Conversion Filters — 80A, 80B. 80C, 82A, 82B, 82C, 81A, 81B, 81C, _ 
85A, 85B, 85C, FLW, FLD, 

= 2X, 4X, 36X, Star/Diffraction 4X, 8X 

StarBurst Filters - _ Star 4, 6, 8 

Center Spot Filters- _—_1, 2, Gray, Violet, Green, Orange, Blue, F Red 

Wide Center Spot Filters - 1, 2, Gray, Violet, Green, Orange, Blue, Red 
Oval Center Spot Filter- 1, 2, Gray, Blue, Red _ 


Filter Holder - 


How well do they work? In a word ( GREAT. 


Bob Shell Shutterbug July “94 


Diffusion & Fog Filters- Diffuser 1, 2, / Fog 1.2 
Color Net Filters — White, Gray, Violet, Green, Orange, Blue, Red 
Close Up Filters — +1, +2, +4, - ? 
Graduated Filters — Light Gray, Dark Gray, Light Blue, Dark Blue, Light Tobacco, lashpoint Monolights are designed with the latest in hightech features, 
Dark Tobacco, Light Mauve, Dark Mauve, Light Red, Dark Red, Fiter are compact, lightweight and deliver the performance that gives you 

1s, 5 Light Green, Dark Green, Light Yellow, Dark Yellow, TR atresia etn 
Graduated Sunset - +2 8.95 up toa central power pack. * High power output * Compactightweight 
Graduated Soft Filters— Soft 1, Soft 2, TSS. 5 Woke me ake tre item o Font Gchg 
Neutral Density — ND2x, ND4X, 6.50 — * 5500°K Proportional quartz modeling lamp 

4.50 Multi Image 3, 5, 7 Ian SANS Leer eee 

Linier Polarizer 10.95 Circular Polarizer e Buy a Kit and Save 
Split Field é 8.95 Speed = 
Double Mask 1, 2, 5.95 Double Exposure asnpomnt 600 Kt 369.95 
Polyester Color Set 14.95 Gel Holder Flashpoint 1200 Kit 469.95 
Conversion Set 24.95 Pre Shaped Frame Flashpoint 1800 Kit 719.95 


Portrait Wedding Kit (1200 w. 
799.95 2-Flashpoint 600, 4 


600 Power Wedding Kit 
2:9’ Stands, Umbrella, 


1200 Power Wedding Kit 999.95 Snoot with Color Filter Set and 
1800 Power Wedding Kit 1499.95 Carrying Case 


799.95 


A patented focusing system IF (Internal Focusing System) 
is used with the Tokina ATX 100mm f/2.8, 100-300mm 
f/4, 300mm f/2.8 and 400mm f/5.6. This unique system 
allows quick focusing and excellent balance which also 
assures superior image quality. 


U™ SD glass (Super Low Dispersion) for best sharp- 
ness and resolution at all focal lengths and focusing 
distances. 

Tokina AT-X Series are internationally appraised for their 
remarkable overall performance. Now you can get the 
AT-X Series lenses for your autofocus SLR’s. 


(6/Teakim=a LENSES 


MANUAL for AUTO FOCUS CAMERAS 


AT-X Pro 28—70mm /2.6 
AF 


to fit Minolta, Nikon D, Pentax, Canon. 


SIGSV]I/SISUIT 


LENS Man. Focus Maxxum EOS Nikon AF Pentax Newly redesigned, with a new focusing 
1735 Call os [a ws __ __ System to increase AF speed. Durability 
has also been increased by using an all 
1713.5 ATX AF = Call 349.90 Call — metal body. Multi-coating has been 
28/2.8 Call — — — _ applied to a larger number of lens sur- 
i Call — oa rise — __ faces which improves contrast while 
4s a ue og 89.95 reducing reflections and ghosting. HLD 
Sp MaCroiEXt. : z= re Re ~~ _ (High Refraction Low Dispersion) glass 
100/2.8ATXAFMac — 359.95 Call Call — _ isstill being used with this new version. 28-70mm Zoom 
300/4 ATX APO AF - Call = Call 
ee ae AT-X 80-200mm f/2.8 AF 
‘ a = to fit Minolta, Nikon, Canon 
400/5.6 ATXAPO AF — 429.00 Call Unsurpassed in its outstanding perfor- 
20-35/3.5-4.5 MacAF — Call Call mance. Unprecedented because of the ie 
24-40/2.8 ATX AF 274.95 409.95 Call brightness of its f/2.8 maximum aperture, f 
28-70/3.5 MacroSD Call aT} oe this lens captures sports action in the fines tL 
* detail. Its SD glass thoroughly compensates 
28-70/2.8-4.5 MacAF — 124.95 129.95 tacehitomaticaberras 
28-70/2.6-2.8 ATX Pro — 499.00 499.00 tion. 
28-80/3.5-4.5 — 114,95 114.95 80-200mm Zoom 
28-105/3.5-4.5 Call oa = 
28-200/3.5-5.6 Call _ = 
28-210 — 174.95 214.95 ATX 300mm f/2.8 
60-300/4-4.5 Macro Call = _— 
70-210/4-5,.6 Macro Call 114.95 129.95 cai — AT-X300mm f/2.8 AF 
75-300/4.5-5.6 - Call Call Call — to fit Minolta, Nikon, Canon 
80-200/2.8 ATX APO Call Le 2 Call as Employs two SD glass elements; its preci- 
: sion engineering allows it to respond 
80-200/2.8 ATX APO Pro— 799.00 799.00 799.00 — quickly to rapid shooting action. With 
80-400/4-5.6 ATX APO — Call Call Call —  Tokina’s patented unique IF system you 
100-300/4 ATX AF - Call Call Call — won't miss a beat of the action. 
150-500/5.8 ATX Call - cal — - 
2X Teleconverter 89.95 - - = = 
SD Lenses 


When using a wide aperture and long focal length lens. It is 
difficult to control chromatic aberration. Tokina lenses, which 
have a distinctive red line on the lens front, use high quality 
SD glass to minimize chromatic aberration, providing the 
sharpest image possible. 


100-300mm f/4 


©1996 


42 West 18th Street * New York, NY 10011 


NIKON SLR SYSTEM 


FM2 439.95 FM2 Blk 479.95 
FM2 Titanium sevens Call 


‘AF AUTOFOCUS 
SLR CAMERAS 
Fas 
N90-S. 
'N6006. Call 
New N50... 


N7 


NIKON AF LENSES 


16/2.8"D" Call 135/2DC 949.95 35-80/4-5.6 D 108.95 
18/2.8"D" 1129.95 180/2.8 EDIFD 669. 3. 
2028 "D" 469.95. 200/4 Mac 0 1279.95 3710535450 Call 
24/2.8"D" 329.95 300/4 ED Call 35-1353.5-45 Call 
282.8"D" 209.95 300/2.8 IF "D" Call 
2a. *D 1499.95 4002.81F "D" cat [O20 319.95 
35/2 "D" Call 500/4 IF “D" 6549.95 75-300/4.5-5.6 Call 
50/1.8 94.95 600/4 IF “D” Call 90.2004556 “D” Call 
50/1.4'D' 274.95 20-3528D Call 
6072.80" 364. 24-500 com S020028°D" Call 
85/1.8D ca 28-70 "D" Call TCI4E call 
New 85/1.4D 28-80/3.5-5.6 D 209.95 
105/2"D" Call 28-85/3.5 ey ae 
105/2.8 Mac D 589.95 35-70/2.8D Call 2xAFf/Nik 74.95 
FILTER ACCESSORIES NIKON HOODS 
UR-1 67-72 Adapter 18.95 HN-1, 2, 3, 9, 25, 27 14.95 
HN-12 Hood for 52 Pol 24.95 HN-22,2321.95 HS7,9 23.95 
AF-152mm Gel Holder 39.95 HN-24 21.95 HN-28 29.95 
HN-26 Hood for 62 Pol 32.95 R-1 12.95 HK-2, 11 24.95 
AF-2 72mm Gel Holder 69.95 R-2 12.95 HK-12 4.95 
HN-13 Hood for 72 Pol 27.95 K-14 31.95 
HN-29 Hood for 77 Pol 34.50 8-1, 3, 4,5,6 16.95 
CA-152mm Filter Pouch 24.95 1g.7' 29.95 HB-8 28.95 


Some prices based on Parallel Import Products 


Hi iheors 


NIKON AI-S LENSES 


(*Includes Case) 


1533.5* 1999.95 55/2.8Mac 304.95 200/4 Macro 769.95 
162.8 749.95 105/1.8 649,95 400/3.5 EDIF* 4599. 
202.8 529.95 105/2.5 329.95 400/5.6 EDIF* 2189. 
242 609.95 105/2.8 MicroS89.95 S008 wid Fit*699.95 
242.8 374.95 PN-11 Tube 104.95 SOO/4PEDIF all 
28/2.8 359.95 1204 Medical w/Built 1000/11, Fitrs* 1649.95 
28/3.5PC* 984.95 inRingLite 1399.95 TC 201 249.95 
314 629.95 LD2BatPkf/120154.95 TC 301 554.95 
35/2.8PC* 659.95 LA2-ACPKf/20239.95 TC 14A 269.95 
50/1.2 449.95 135/28 349.95 TC 14B 549.95 
NIKON FILTERS 
Nikon Filter 39 Screw 52. 62, 72,77 82S 


(37 (UV) 


24.95 24.95 36.95 57.95 74,95 84.95 114.9 
LIBC (Sky) 27.95 29.95 43.95 56.95 
5 104.9139.95159.95 


122 L37C.... 149.95 


EOS <€eazrens 
EOS Rebate 


— 59.95 89.95 109.9 


SBIGA 314.95 SB16B 279.95 
SB-17 189.95 SB22 144.95 
SB21A 429.95 S823 104.95 
SB21B 449.95 S826 cil 
New S827 194.95 

SK-6 Power Bracket 264.95 
‘SD-8 Hi-Pwr Pack 139.95 
UR-3 Adapt Ring 24.95 


F3 VIEW FINDERS 
Cae re sense 209.95 
DW3..... 94.95 OW4,... 204.95 
DEQ 47.95 DR3..... 109.95 
F3 Focusing Screens....... 29.95 
F3 Focusing Screen 
G1, 2,4, Hb soe 
F3 Focusing Screen 

F4 ACCESSORIES 
MB-20....52.95 MB-21..157.95 
MB-22..149.95 MB-23..359.95 
MN-20..114.95 MH-20.259.95 
DA-20 ..619.95 DW-20.209.95 
DW-21.359.95  MF22...139.95 
MF23....474.95 AH-4 Grip 56.95 
F-4 Screen 39. 
CF43 FA case... 


15.95, 
24.95 


kon Accessories 
NIKON FLASH 


AS1 = 24,95 18.95 
AS3 9.95 sc7 2.95 
ny 5 ‘as SC-14 59.95 
a ae ot oe 
AS-8 163.95 
AS9 128.95 SC18 29.95 
AS-10,11 37.00 SC-19 37.95 
AS-15 SC-24 61.95 
N90 ACCESSORIES 
New MC-30 Remote Release 59.95 
N90 Focusing Screens 29.95 
MB-10 Vertical Grip Cal 
ACIE Data Link f/N90 184.95 
New Data Link Software - 
2.0 w/MC-31 Call 
MF-25 Data Back Call 
MF-26 Multi Cntr Call 


NIKON MISC. ACCS. 
AP2 Panorama Hd. 
08-6 forN30 219, AR3 
ART 44.95 ARIO 
FE2 Focusing Screens 
8008-5 Screens 
Correction Eyepieces 
Cable Release 
MB-3 AA Bat. Holdr(N2000) 24.95 

DATABACKS 
MF-14 (F3) 
MF-16 (FE2,FM2,FA) 
MF-21 Ctl Back 8008 


MIN@LIA 


AUTOFOCUS POINT & SHOOT CAMERAS 
WITH USA WARRANTY 


New One Touch Zoom 
New Lite Touch Zoom 70. 
35 TIAF ... 

New 28 Ti AF (28mm Lens) .. 

MOTORS & ACCS. NIKON LENS CASES 
MD-4 419.95 MC-21 62.95 CLI3A 27.95 CL38 34.95 
MD-12 279.95 = CLISS 34.95 
MH-2 139.95 MGR2 NOSE CL30S, 315, 344 7495 
MN-2 124,95 MC23 46.95 325 33531.95 C136 46.95 
AH-3 31.95 MC25 67.95 CLOSE UP ACCS. 
MC4-A 37.00 MC.26 58.95 rg 24495 PS-6 149.95 
MC-10 43.00 PB-6M 46.95 
weit 9.00 MK-1 14495 660 59.95 K-13 64.95 

¥ ML2 34495 PF4 689.95 py 1) S995 

MC-12A 54,00 BRAS aaee , 59: 

MC3A 34,95 ML3 159.95 pra’ agg5 PG-2 169.95 

ee Se re eee 
H ' 

NIKON s E51 42.95 PC3 5495 


CS-13 Blimp Case........ 
CS-39L Case #/80085... 
CF-34 ba Case 


FB-7..... 


KENKO AF EXT. TUBES 


PE NOTA 


PENTAX AF IQ Zooms 
7iais6 | , EOS-1/1N ACCCS. CLUB MINOLTA Cash Bonus Program Pz Syston: | ae erieee 
Exp. New ZX-5 399. ae 
[E1 BOOSTER | MAXXUM SYSTEM PZ1P Call 72-70 27995 140 289.95 20. 269.95 
= AUTOFOCUS MFG. Rebate Final Cost PZ-70 1 Kit w/35-80 AF, Camera 160 349.95 928 229.95 
POINT & SHOOT 259.! 35.00 224.95 Bag, Batt, 3 Yr.warr. 399.95 New 115-Mini 
300Si wi35-70 324.95 35.00 289.95 7.20 instruction Tape 4.95 90WR wiRemote 199.95 
Battery Pack E05-1.N 12995 Ac} UW. Coll2-115... 200.95 589.95 .00 539.95 EZY Date Kit T2998 
E-1 Drive Booster 2-115S Caption .. 7 289.95 25.00 264.95 35-80 /4-5.6 109.95 UC-1 Date 
Hand Strap for E-1 2135 400Si wi35-70 359.95 25.00 meas, (S256 AF 15995 PENTAX MANUAL SLR's. 
Nied Pack 1-1 2.135 Caption 600Si 479.95 50.00 429.95 100-300/4.5-5.6 199.95 p30T 174.95 K1000 179.95 
Nicd Charger f/€-1 ETO 9xi 669.00 9Xi USA 74995) AF SOOFTZ 294.00 LX Body wiscreen cat 
Nicd Grr w/2 Nec ks -1344.95 AF 330 FIZ 162.95 Dial Data Lx 54.95 
pected ebnted AF POINT & SHOOT aaa pb ames Battery Grip M 29.95 
cma Screen SEOS-1 31.95 MFG.Rebate —_Final Cost A Remote Bat: Pk Set FLX wnd 34.95 
7) ECR Bright Laser-Mt Screen 54.95 Weathermatic Dual 204.95 New 20/2. Call SERIES A LENSES & ACCS. 
Commend Bake? © 190.88 FZ. 140EX 299.95 10.00 294.95 242 = 459. 28/28 = 239. 50/24 52.95 35-80 94,95 
Hove Manual /E0S-1 19.95 FZ Supreme 349: 20.00 229: 50/1.7 139. 50/14 189. 80-200 107.95 
FZ. . 10.00 . z . 100/2.8 Mac 569. AF-2807 Flash 159.95 
a CANON EF Faerie Bh fs os ere New TC1 "Gil bees ish 7 IF oon 2002.8 F 1199. A soci FEnrziono 999s 
7 i ata Back 
Original E0s-1 Call 28-105 USM 309.00 25 299.95 MINOLTA AF LENSES ZR SPOS | SOO Da ak et 
35 - 135 USM 279.95 25 275.95 * 28-70/2.8.1199. 28-70/4 AL197.9 Data Back FD-P1 {PZ-1"P” 1043s 
Nb} New lant nan cal a med aa bsp $10.00 REBATE AVAILABLE 300/2.8 EDIF4689.28-80 179. Cable Switch F 
ot co ply on 28-702.8L 1439.00 75 1364.95 162.8 699.95 202.8 569.95 70-200 254. 28-105 344, Magnifier FB i335 
Losey New Elan II-E Date all Pag 70 - 200 /2.8L 1539.00 75 1463.95 242.8 319.95 2828 169.95 100-300 359. 80-2002.81889  HotShoe AdapterF = 24.95 
New Elan IKE KIT wi28-80 cali RebelXSDateBody — 284.95 309,41 1089.00 75 1015.95 50/17 79.95 50.4 229.95 F17-283.5-4.5 Cali EX Cord FSP 24.95 
ir) & Rebel XS Kit w/35-80........... Call 1428 USM 2319. 90/28TS. Call 35-80 Ill 104. Macro . 2X For Pentax AF 74,95 CONTAX 
EOS F lash & Acc. MISC. ACCESS 1572.8 699. 100/2 447. 35-80USM 158. G-1 Compact AF 1469.00 
=~ 200 E with Case = 5400 FD to EOS Macro Adapt 69.95 202.8 499. 1002.8Mac BB xe ciety 20g 70-2104.5-5.6 WASHICA. fire fish offer Call Woetalls 
300 EZ 149.95 dor FD to EOS Adapter 39.95 242.8 359. 135/2LUSM 1049, 7 75-3004 5-5.6 DET EYE ok, ee cee ce 
oo 380 EX 169.95 Bar Code Reader wibook 44.95 24/3.5LT.S. 1369. 135/2.8SF 384, 35-350L 1999. 80-200/2.8 HS APO ve 95 redler re one TA 140 Gal gees ai 
New 540 EZ Flash 334.00 pps Batt Pack 54.95 28/2.8 206. 180/35 Mac 1629. 70-210USM 249. 300/28 APO wi & F 3749.00 Dota BK foental fyel 44.95 Contax 
480 EG Outfit 509.95 BPO AAPVertical Grip flan 64.95 New28/1.8 USM 499. 200/2.8L 714. 75-300 stabilzd call 300/4 APO with Case 999.95 New T4 Weatherproof Call New AX AF SLR 2100. 
Ikelite TTL Slave Sensor 119.95 BpSBEmemalk#OP50 = 59.95 35/2 Cat 2007.8. 4498. Fe soon usm 239, 200,88 Reflex, 509.95 New Microtec Zoom 120 249.95  *MFR. REBATES Up to $225 Cail 
Slave Unit E 39.95 NewBP-8RebelX 29.95 45/2.8TS. 1369. 3002.8 4599, > 300" + 24-853.5-4.5 't 419.95 309 Multi Program = 191.95 RTS Mil * 2288, 167 MT* 538.0 
hn rall ? FX3 Super 2000 149.95 1429. S2 Call 
ML-3 Ringlite 199.95 New LC.3 Set 309.95 50/1.81I 74, 4002.81 6999, 75-3001! bes MAXXUM FLASHES YASHICA ML LENSES RX Focus Aesiet Call 
Peg TTL Hot Shop Adapt. lll 62.95 EOS CASES and HOODS 501.4 359. New 400/5.6 | 1469. 80-2001 MW  ssnod 69.95 50/19 Contax AF 
TIL Distributor 45.95 Case F/A2, A2E 54.95 50/2.5Macro 339. SO0/4SUSM 5799. 100.3001 ea Seon 15038 38.8) 109.95 35-70 goss T2*AF Call T2*AF Bk Call 
Shoe Adapt. 27.95 Life Size.Conv. 219. 600/4L 9199, ’ 75-200107.95 (514 Flash 9.95 12 Gold 60th Anniv. Ed nn] 
Off Cam pt. ES-C20 21.95 2X AF APO 339. 5400 HS 329.95 FA5,6 Screen f/230AF 9.95 TVS Zoom 
Connecting cord 60 39.95 EW-60,608,62,EW-63,65 19.95 50/1L 2529. 17-35/28L 1629. 1200 AF-N 324.95 . 
ing AF AI 
Connecting cord 300 44.95 EW-75,78 3a95 85/121 1879. 20-35USM 449, 1.4xAFAPO 429. (=> 
§ zoos 8518 «37K. New 288011 187. Ador2xAF 7495 ‘SERIES “I” & “Kim ACCESS OW RAPUs 
Off Camera Shoe Cord Call EW-83 . Expansion Cards {7XVSXi 24.95 : 
Compact Battery Pack E Call €5-62,65,65-II, 71 20.95 MACRO ACCESSORIES BP-9Xi AA Pk. 109.95 MINOLTA New Lower Prices coStulus 
Transistor PackE 136.95 ET-62,65,65-II 19.95 Extension Tubes with Case NEW D" CLOSE UP LENSES FLASH ACCS. sas 
Transistor Pack E Nicad249.95 EW-68A 25.95 Canon EF-12 Ext. Tube 69.95 52mm 69.00 58mm 84.00 — WrelesRemoteFl.Crt, 104.95 | oe 239.95 
EOS Finder EW-68 B 14.95 Canon EF-25 Ext. Tube 109.95 Bounce Reflector 4 2995 STON 179.95 
Accessories __ TRIPODS Kenko EF-12 Ext. Tube 59.95 72mm 115.00 77mm 139.00 OC Cable 3395 inolta X370.N - 
Angle Finder B 84,95 Pro Tripod 1 149.95 Kenko EF-25 Ext. Tube 69.95 MISC. ACCESSORIES on Cable opee 3xos with 220X Flash 189.95 
Angle Finder Adapter f/A2E 29.95 Deluxe Tripod 10 59.95 Kenco Auto Ext. Tb Set109.95  pemote switch Adapt T3 19.95 pall ohey 33.95  *370Kit w/35-70.&220x_ 279.95 
Dioplers f/E0S 12.95 Custom 100 wHead 34.95 FD SO yaa | SO ON ea ied am Shee 3635 aap, MDLENSES |. 
INTERCHANGEBLE GRIPS Pan orBallHead 54.95 Extension Tube M20 O98 sacnitier s wiAdapter 3695  TC1000Trigle Connector 46.95 5428 7 ass New Stylus Zoom 105 
VG-10 f/A2/A2E 69.95 CASES for FD SYSTEM usto Bellows wicable 99.95 Extension Cord 1000-13 31.95 MAXXUM 2B-703.5-45 134.95 Stylus Call 
GR50 3.95GR70 2495 LH-A17, 824 7.95 35-52R Duplicator ; se aes GEN. MISC. ACCESS. New 35-703.5-4.8 99.95 Stylus Zoom all 
GR-80 TP 34.95 LH-C24 9.95 C2 Transmit. 29.95 Focusing Re RC 1000S 36.95  70-2104556 171.95 
RC 1000 L 39.95 703004558 264.95 New Stylus Zoom 105 Call 
EX Correction Eye Pieces © «12.95 © 2X300 174.95 Accessories for Is3 Stylus LT-1 w/B.L, Case 139. 
975. fier VN 45.95 GENERAL ACCESSORIES 8-300 Tele Lens INFINITY CAMERAS 
35mm 135 $ 1649.00 Pro 6 1505 2975.00 Magn 
35mm 135U 2289.00 Pro6 150HS 2975.00 IR (N)Set 209.95  80PX 299.95 280PX 119.95 8-28 Wide Angle Lens Gail Zoom 2000 Call 
We Are Authorized USA Leica Dealers eine . . IR-1 Transmitter Only 29.95 -220X Flash 1495 Macro Lens Call. New Super Zoom 2800 Call 
; Pro 6 150 2399.00 Pro6 150U 3779.00 Finder VN 119.95 Motor Drive 1 204.95 G40 Flash Call New Super Zoom 3500 228.95 
New Adorama Wide Angle Lenses for Leica Mpr06 150F 2975.00 Pro6150UPlus 4329.00 — Slide copy unit 1000 149.95 Remote Cord S 35.95 C180 Tele Lens F510 Call Data Back fisup-zm 330 19.95 


Kenn GEL oS ~Kodak 


Wratten Filters 3x3 4x4 
Standard Fitters 9.95 20.49 
Special Colors 23.69 48.80 
Neutral Density 19.95 39.95 


4x4 59.95 
Voss Univeral Filtr Hidr 
wiLens Hood 32.95 


21£/2.8 


Angular Flotd: 75 Degrees 91.6 Degrees 
‘Shortest Distance: 1.0 Meter 1.0 Meter 
Densstiors 5 DU. pone 65mm DIA. “497 CH HARA 
mm DIAX .x 49,7mm a 
Weight: 140 Grams 233 Grams Field View Camera Cokin PHL" 3.2575 65 —— 
Mey! Included Included Premium quality Folding lightweight Tiffen-"Which Filter” VHS Video Tape p95 
Hood: nuded §— B75 OQ — inctuded 799. 95 Field View Cameras. Cher 2 Buy any 3 Filters and Get 5% OFF these Prices 
“e Serpe pee Belews, a bn + Son 
—_ r 3 ish Hardware, Full range of rise, tilt, an Color Red, NDQ/BAXSott Zeiss Cross Cire. Color Soft Spot 
x 0A, 
Lelca Minilu ants ee 649.95 __WSty_Yollow Green Seven _Polazw _Polr._ Graduated Fog 2.3 
i 39mm 24.95 29.95 39.95 74.95 79.95 
8x10 Field 1399.95 8x10 View Triple Ext.1995.00 Jom +: —ra 32.95 31.95 62.95 38.95 
52mm 16954695 9p 34.95 34.50 65.95 40.95 _ 
55mm . —3e 36.95 36.95 74,95 45.95 
: 38.95 77.95 48.95 
= 239.95 119. 
46.95 79.95 50.95 
largest stocking, 54.95 101.95 «64.95 
dealers in the 71.95 101.95 83.95 
7 76.95 124.95 99.95 
HASSELBLAD TE fie 
1 = e 
___159.95 _= = 
B&W EXTRA WIDE UV FILTERS 52mm 79.95 72mm 


Bronica 


@ Leica Vario-Eimar 35-70mm 


ee ee {/4-7.6 zoom lens, 


Call for Details 


“(Excludes the 814, 818) 


= SIGMA LENSES 


_____ MANUAL _for AUTO FOCUS CAMERAS 


allMounts Maxxum EOS/ Nikon Pentax 


LENS Same Price "I" — Signa AF_ Yash, OM 
15/2.8 429.95 

143.5 589.00 575. 00 589. 00 - - 
18/3.5 324.95 324.00 325.00 325.00 - 
24/2.8 159.00 165.00 179.00 165.00 154.00 
28/1.8 177.95 174.95 177.95 177.95 

50/2.8 Macro 209,00 199.95 227.95 199.95 

90/2.8 Macro 309.95 309.95 319.95 309.00 


180/2.8 APO Mac. 769.00 
180/5.6 APO Mac. 309.95 
300/2.8 APO 


259.00 319.00 329.00 
2199.00 2199.002199.00 2199.00 
579.95 569.00 569.00 569.95 
599.95 589.00 599.95 599.95 - 


749.00 769.00 749.00 - 


500/45 APO 3190.00 3139.00 319,00 3199.00 - 
500/7.2 APO 579.00 559.00 599.00 599.00 
600/8 364.00 364.00 359.00 364.00 564.00 
18-35/3.5-4.5 UC 389.95 389.95 389.00 389.00 
24-70/3-5.6UC 154.95 159.95 154.95 154.95 159. 95 
28-70/3.5-4.5 UC 99.95 99.95 - 
28-70/2.8-4UC 124.95 119.95 124.95 124.95 124.! 95 
28-70/2.8 289.00 289.95 289.95 289.95 
28-803.5-5.6 — 109,95 109.95 109.95 
28-105/4-5.6UC 179.95 174, a 174, = 174 sd 


28-200/3.8-5.6 UC 209.95 


28-2003.8-5.6 Asph - 234,95 234.95 234.95 = 
35-80/4-5.6 79.95 79.95 79.95 79.95 79.95 
70-210/4-5.6 UC Il 124.95 124.95 124.95 124.95 124.95 
70-210/3.5-4.5 APO 279.00 274.95 274.95 274.95 - 
70-210/2.8 APO 669.00 659.95 659.95 669.95 - 
70-3004-5.6APO 269.95 269.95 269.95 269.95 - 
70-300 4/5-6 DL 169.95 — 169.95 169.95 - 
70-300 45.6DL Mac 199.95 199.95 199. 95 199.95 — 
75-300 4/5-6 DL - - - 149.95 
1.4X AF Conv. = ~ 199.00 
LENSES 
TAMROM 223355 Soe 
369.00 - 
249.00 - - - - 
90/25 SP Macro 279.00 - - = - 
1:1 Macro Ext. 59.95 =_ - od - 
300/2.8 LD IF 2169.00 2649.00 — 2649.00 - 
500/8 Macro 369. - - = - 
20-40/2.7-3.5 AF — 674.00 674.00 674.00 - 
24-70/3.3-5.6 AF — 239.00 239.00 239.00 - 
28-70/3.5-5.6 159.00 * 109.00 _- _ - 
28-80/3.5-5.6 AF — 129,00 129.00 129.00 = 
28-200/3.5-4,5 299.00 299.00 299.00 299.00 299.00 
35-105/2.8 AF - — 739.00 - - 
35-135/3.5 299,00 - - - - 
60-300/3.8-5.4 349.00 - - - - 
70-210/4-5.6 159.00 139.00 —* 124.00 - 
70-210/3.5 SP 349. - - ed - 
70-210/2.8 LD AF — 899.00 899.00 899.00 - 
70-300/4-4.5 AF — 259.00 259.00 259.00 - 
80-210/4.5-5.6 AF — 149.00 149.00 149.00 - 
200-400/5.6 LD IFAF = — 579.00 579.00 - 


579.00 
FREE FROM TAMRON — Action Monopod 
with purchase of Tamron 200-400 Zoom ($98 Value) 
2X Flat Field TC 139.00 139.00 139.00 139.00 
1,4X Teleconverter — 109.00 109.00 109.00 


* Discontinued Special Offer 


Vivi ar New 100-300/5.6-6.7 109.95 
wwivitar peasant ans 
193.8 409.00 2% Converter 49.95 
we 79.95 2X Macro Converter 109.95 
2872.8 62.95 

100/3.5 Macro ES ia th heel eg) bed 
105/2.5 Macro Series 1 359.95 1QUeS UAC tt tag 
500/8 124.95 A . . 
teas 139-95 39.2003.85.6 24. 8 = — 
oe tia 179.95 98 300 4/6.3Mcro 274. 289, 
28-105/2.8 Ser 1 239,95 28-300 4/6.3Mcro } 
28-210/3.5-5.6 179.95 100-300/5.6-6.7 159. ee 
70-210/2.8 APO Ser 244.95 


70-210/4-5.6Mac 


AUTOFOCUS LENSES 


91.95 


This ultra-wide angle zoom lens 
is perfect to capture all of your 
creative ideas. Landscapes are 


fe it’s extreme zoom ratio 
this lens is very compact (only 


EOS 


28-300 AF 264.95 279.95 


19-35/3.5-4.5 AF 169.95 189.95 


@®) FUJICA 


GSW-690 Ill with 65/5.6 1259 
New GX617 Body 
GX617 Lenses and Accs. 


PRO CAMERAS New! GX-680 I! 
Film back 120 


Call New 6x7 Film back 
161. AE Finder 

242. NC Batt Pac 

749. Battery Charger 
1199 New Polaroid Back I 
1249 GX.680 Lenses 


|GW-670 Hil with 90/3.5 
|GW-690 Ill with 90/3.5 


Auto Pro 120) 259.95 
120 J wiBattery Pack = 329.95. 
120 J TTL w/Batt. Pack Call 
383 super 69.95 
266D w/Module 45.95 
433D w/Module 72.95 
444D 91.95 
355-AF w/module 47.95 
433 AF wimodule 84.95 
New PZ-4000 AF 139.95 
544 Call 555 Brim, 
DXBR Ringlight 
New DX12 R Ringlight its: rH 
DEDICATED MODULES 
CA,OM, Y/CRC 31.95 
Canon EOS Module 36.95 
Standard Module 23.95 
Nikon.PK, TTL.KC 31.95 


EOS, Maxxum, Nikon AF 79,95 


Nikon F3, Minolta 44.95 
Hasselblad Module ae 
Bronica TTL 95 
622 FLASH & aces. 
622 Super wiZoom Call 
622 SuperwStd Head «289.95 
Zoom Head 39.95 
Diffused Head 42.95 
Ring Light Head 82.95 
Bare Bulb Head 99.95 
Wide Flash Head 38.95 
infra Red Head 42.95 
CL-3 Cluster 66.95 
QBC-6 Quick Charger 66.95 
Dedicated Remote Cord 39.95 
Filter Kit 29.95 
SUNPAK ACCS. 
510V rue. 44.95 
510V Nicad Battery 79.95 
510V Power Pack 69.95 
TRI fed " bps & mor 104.9 
AC r (speci 31.95 
cL-2 SauS5s) 95 
QBcS Gane 31.95 
QBC3 Charger 15.95 
Ded Rem Sens Cord 
(f/333D,422D,444D) 39.95 
#767 Filter Kit £544,555 27.95 
#738 Filter Kit £/300,400 27.95 
#786 Tele-2m £/544,555 29.95 
#841 Tele-Fil f/400's 383 29.95 
Auto Slave 26.95 
Bounce Kit 24.95 
Basic Grip w/Bracket 41,95 
6x6 Bracket 27.95 


Hove Manual f/Metz Flash 19.95 


322-1 128.95 
322-2 149.95 
32 MZ-3 181.95 
40 MZ-2 354.95 
50 M2-5 549.95 
50 MZ-5 w/Contr. 724.95 
45-CL1 224.95 45-CL3 294.95 
45-CL4 344,95 


45 Series wiNicad Add 49.95 
Spare Nicad f/45 series 59.95 


60-CT1 Dryfit 534.95 
60-CT 4 Dryfit 674.95 
Above wiNicad Add 20.00 


5320 Dry-fit f/60 series 69.95 
5322 Nicad for 60 series 104.9 
Metz IR Ded Module 
for EOS, Nikon 79.95 
AF Module for Pentax 74.95 
METZ CLOSE-OUT ACCS. 
Dedicated Adapter #/60T2, 45 
TS for Canon, OM, Minolta, 
Nikon, Leica only 9.95 
Rem. Sens. f/45 C11 & CTS 19.95 


Ext. Cord ffRem. Sensor 19.95. 
MORRIS 
MINI SLAVE FLASHES 


Mini Slave Flash Plus DC 39.95 
Mini Slave Flash II(GN36) 31.95 
Mini Slave Wide (GN18) 24.95 
Mini Slave Wide Plus 31.95 
Midi Slave 
Maxi Slave 


Pocket Bouncer 16.95 
Ultra Soft Bouncer 17.95 
80-20 Bouncer 17.95 
90-10 (Dennis Reggae) 20.95 
Big Bounce 24.95 
Midi Bounce 19.95 
Snoot 18.95 Bam Doors 21.95 
New Soft Box-2 25.95 
New Soft Box Mini 17.95 
Soft Box 23.25 
Promax 39.99 
BATTEREEZ 17.95 


Provides full wireless TTL 


Flash Control. Will start and 


283 64.95 
285 HV 81.95 
Metal Shoe 283/285 39.95 
Metal Shoe w/test butt 44.95 
Wein Flash Shoe fSlave 44.95 
26000 29.95 2800D 39.95 
SSOFD w/Mod 41.95 
836AF Auto Zoom f/ EOS 
Maxxum & Nikon AF =. 214.95 


728 AF Flash f/Canon EOS, 
Maxxum | & Nikon AF = 47.95 
5000 Macro Flash 79.95 
FLASH ACCS. 
24.95 SL-2 
SC-1 22.95 SC-2,3 
58-4 22.95 VP-1 
Charge 2099.95 FK-2 
BD3 4.95 WFK-2 


SIGMA 


EF 430 Flash for E0s, 
Maxxum & Nikon 194.95 


Stroboframe’ 


BRKT ONLY KIT 
New Pro RL 107.95112.95* 
New Pro SQ 92.95 99.95* 
RL2000 92.50 97.95* 
R4B 85.95 89.95* 
RUC 69.50 = 
Pro-T Flash Bracket 79.50 
New Pro-T f/Mamiya 6&7 92.40 
Press-7 Compact 72.75 
QR66 (Dennis Reggie)Brkt By J 
Quick Flip-35 
New Camera Fli 
LP Macro Flash Brekt. 
Lepp It dual flash brkt. 
Lepp Il Deluxe kit 
Vertaflip PHD 
VH-2 
Auto Quick Release 
* for metz mounts add 


NEWTON 
#4009 f/Nikon F4 
#4010 Canon EOS 
620/630 
#5000 Twin Flash Bar 19.95 
7010 Tripod Rotator 49.00 


BQUANTUM 


NC3 29.95 
25.95 
26.95 
26.95 


26.95 


Bracket 3s 


BSaNs 


g 
egeeazuee 


64.95 
39.00 


We Stock the Complete Line 

Q-Flash Model-T 359.00 

Q-Flash T outfit 

wiTurbo Battery Only 579.00 

Q-Flash Model-; 417.00 
LUME DYNE .. 

Mini Cycler 

NEW Mini Cycler 

wiCharge indicator Call 

PermaPak 


Remov. Battery * Powers 2 flashes 
Jet 6V/SV Hi-Voltage on 
960 6V/9V 


DYNA- ute 


Jackrabbit 254.95 
Quantum SLAVES 
64.95 


hadi io 0 Slave 4 


Omni-Bounce 17.25 
Twin-Bounce 17.25 
Light Controller 9.95 
Five color Omni's 27.95 
Sensor shield 283/285 9.95 
Flash Attachment 
PARAMOUNT 
SYNC CORDS 

Coiled 5* 14.95 16° 22.95 
Straight 1' 10.95 15' 14.95 


S'Gold 21.95 


Ikelite Wireless TTL Slave Sensor 


129.95 


shut-off second flash. Completely wireless 100’ 


effective range. Available 


for Canon and Nikon 


French, 


TRIPODS 
3008 Thle Tp wMiniB.H. 32.95 


3001 LC 63.95 
3000 «= 79.95 3001 59.95 
3003 = 97.90 3004 117.95 
3005 Silver Anniv. 89.95 
3010 = 89.95 3011 69.95 
3014 «127.95 3013 107.95 
3021 92.95 3020 113.95 
3022 122.95 New 3021583.95 
3024 «125.95 3031 195.95 
3035 «212.95 3033 137.95 
3036 «154.95 3037 184.95 
3050 239.95 3040 192.95 
3051 «181.95 3046 134.95 
3058 «6262.95 

3177 wi3265 HD 154.95 

MONOPODS 

New 3006 Lightweight 23.95 
3016 «=. 25.95 3017 45.95 
3018 += 31.95 3019 51.95 
3217) 48.95 3218 34.95 
3219 = 54.95 3230 58.95 
New 3245 Automatic 58.95 
New 3249 Compact 14.95 
New 3248 Shoulder Brace 

for Monopods 15.95 

BLACK ANODIZED 
3200 87.95 3209 103.95 
3204 «123.95 3205 66.95 
3210 = 96.95 3211 76.95 
3213 114.95 3214 134.95 
3220 119.95 3221 99.95 
3221S 91.95 3222 129.95 
3223 157.95 3224 137.95 
3235 «223.95 3234 199.95 
3240 199.95 3236 165.95 
3250 247.95 
BENBO 
TRIPODS 

Trekker 151.99 
#1 (62°) 197. #2(97") 221. 
#4(45") 211. 

Standard Ball Head 62.75 
Universal Tripod Head = 59.95. 
3-Way Tilt Head 124.95 


Trekker Standard Head 32.99 
Trekker Ball Head 92.50 
Trekker Mono Pod 45.95 


sLik 


EZPod 41.95 EZ-Pod Jr 31.95 
Slim Pod 19.95 ProPod 84.95 
TRI- 
POD 
Mini Pro. 34.95 Mini Proll 19.95 
450G 21.95 SOOG-FL 23.95 
U100 DLX 37.95 444 Sport 1104.95 
U212 DLX 74.95 444 Sport 68.95 
NEW Able 300DX 89.95 
PROFESSIONAL 
Master 67 124,95 


Zing 


SLR CASES 
Call for Prices 


LIGHTWARE 
Camera Cases 
MF 1629 Travel Case is 
MF 1623 264.95 MF 1420 229.95 
MF 1217 209.95 MF912 204.95 
MF 1015 214.95 ViewCam Call 
8070 Pocket 56.95 
Cargo Cases 
109.00 #32 
152.95 
New Power Kit Cases 
1200 214.95 1400 229.95 
1600 274.95 1800 318.95 
Compartment, Portfolio cases Call 


PHOTOFLEX 


CAMERA 
BAG SYSTEMS 


Modular Shoulder Bag2 115. 
Modular Waist Pack 96.75 
ComPack 46 9.95 
21.95 


#24 
#42 


127.95 


Reporter 76.9 Xtreme 63.75 
Actionr 43.9 Event 32.95 


CREATIVE FILTER SysTeM We are one of the largest Cokin Stock Dealers in the USA 


Cokin Kits A 

COKIN BEGINNERS SET A Cokin Holder & Adapters 
Includes: Case f/12 filters, Filter A P 
Holder, Book, Hood, #5 Sepia, 56 Filter Hidr.w/Bk 6.95 7.95 
Star, 83 Diffuser, 160 Polarizer & — Lens Adapters 495 9.15 
346 Double Exposur.ONLY 49.95 37mm Adapter 6.95 =- 
Auto-Focus Kit Filter Holder, 56, Can 35-70 Adpt. 6.95 - 
164, 198 & foe Ring 38.95 =— Universal Adpt 5 


Ato P Adapter 


$7103, 185.695 36.95 
Hasel Adapt B50 23.95 25.95 
ee ee Holes Hasel Adapt 860 | — 23.95 
rte FE AFExt.Rings = 5.95 — 
5, 60, 86, 694 44.95 ruren-s A > 
‘Ocean Kit ‘ellow #1 7.25 10.25 
aye 123, 164 44.95 Orange #2 7.25 10.25 
Architecture Kit Red #3 7.25 10.25 
41, 57,121, 151 36.95 Green #4 7.25 10.25 
Fashion Kit Sepia #5 6.95 10.25 
27, 84, 89,673 29.95 — Sepia Light #45 7.95 11.95 
Cokin Starter Kit P includes: CyarvGold #47/50 7.95 10.95 


7.25 
7.25 
7.25 
7.25 
7.25 
6.95 


pate Holder, Hood #2,5,83, SunSoft S0A/B/C #20/21/22 

— 54.95 82A/B/C#23/24/25 
Black ‘& White Kit Filter Holder, 81A/B/C#26/27/28 
#1, #3, and #4 24.95 29.95 85A/B/C#29/30/31 


Wedding kit FLW #36 
Incl.; #37, #84, #695 24.95 29.95 FLD #46 


FILTER-# A Pp 
Warm 81-EF #37 8.50 14.95 
Diff Cosmos #40 15.95 14.95 
Diffractor #41/42 15.95 19.95 
Star 16 #55 10.99 13.75 
Star 8/2 #56/58 10.95 13.75 
Star 4.#57 10.99 13.99 
Soft Star #59 11.95 14.95 


Incolor 1,2 #60,61 840 10.75 
Cntr Spot #62-68 8.60 
Clr Spt.#70-78 = 
Cir Vaseline #81 10.50 - 
Cir Diffuser #82 4.80 
Diffuser 1/2 #83/84 8.50 11.25 
Diffuser 3 #85 8.50 
Pastel 1/2 #86/87 9.50 11.95 
Diff. Blue/Solid #88/89 9.50 - 
Dreams #92,93 17.50 23.50 
Cl.up +1/+2 #101/102 8.99 
Close-Up +3 #103 8.99 
Split d +1/+2 #111/112— 16.95 
Grd G1/2#120/121 10.50 
Grd 81/2#122/123 10.50 
Grd T1/2#124/125 10.50 


P Free Cokin AF Compact A Filter Holder w/Purchase of Any Three Cokin Filters! 


FILTER-# A P FILTER-# A Pp 
Grd M2 #127 10.50 12.95 Mirage #220 19.50 -_ 
Grd P1/2#128/129 10.50 13.25 Skylight #230 6.00 7.95 
Grd E2/¥2#131/13310.99 — Creati Mask #340 10.50 14.95 
‘Special A125 w/A667 14.95 Dbi Mask #342345 11.00 14.95 
Fog 1/2 #150/151 10.50 13.20 Obi Exposur #346 5.99 7.50 
ND 2X/4X #152/153 6.95 9.00 Linear #354 1.99 - 
ND 8X #154 7.95 9.95 Creative Filter #375 18.95 19.95 
Polarizing #160 15.95 17.50 Basic Filter #376 — 12.95 
Polar Cir #161-163 11.95 25.50 Pre-Shaped #397 12.95 15.00 
Circular Polar#164 18.95 44.95 Fir Grad #660-671 10.50 12.90 
Varicir #170/,173 17.50 26.95 Fir Grad #666-669 7.00 - 
Red /Blue #171 17.50 9.95 Spot#672-674 10,00 - 
#172 17.50 24.95 Sunsoft #694 6.95 12.95 
Radial Zoom #185 7.25 12.50 Champagne #695 8.95 9.95 
Rain Spot #186 7.95 12.95 Cokin Accessoessories 
Sun Spot #189 7.95 12.95 Modular Hood 5.95 7.95 
Gel Holder#194 6.50 7.50 Storage Box 6.50 - 
Rainbow #195/196 11.50 13.25 Storage Boxclip 3.95 - 
Sunset 1/2#197/19812.50 15.90 Coupl. Ring wholder 9.95 12.95 
Mimage #201-204 16.95 21.95 Adapter Cap 3.50 3.95 
Parallel #209 19.50 25.95 Lens Cap 2.95 3.95 
Speed #216 18.95 22.95 Case to hold up 
Super Speed #217 19.95 26.95 to 12 Filters 9.95 14.95 


ADORAMA'S ADVERTISED PRICES INCLUDE ALL MFR. 


Italian, German 


VIDEO TRIPODS & ACCS. 
3120 182.95 3124 118.95 
3125 «142.95 3135 244.95 
3140 224.95 3142 234.95 
3170 =107.95 3150 271.95 
3067 Deluxe Dolly 176.95 

BOGEN HEADS 
3009 21.95 3055 39.95 
3025 19.95 3057 114.95 
3026 «= 28.95 3063 89.95 
3028 =. 29.95 3066 269.95 
3126 «= 49.95 3029 37.95 
3130 «= 54,95 3030 44.95 
3038 «144.95 3039 119.95 
3047 «57.95 3160 53.95 
3265 61.95 3232 13.95 


3262 Med. Ball Head 29.95 
3262 Med. Ball Hd w/Q.R. 38.95 


3263Geared Head = 389.95 
New 3275 Mini Gear Head 139.95 
3147 510 Pro 699.95 
New 3224316 Head 599.95 
BOGEN TRIPOD ACCS. 

3156 Fold Auto Dolly 117.95 
3137 Var Speed Dolly 86.95 
3146 Tripod Apron «19.95 
3059 Side Arm 36.95 
3259 Center 

Column Monopod 42.95 
3292 Car Window Pod 19.95 
3296 Quick Release 29.95 
3270 Compact Quick Release 22.95 
3273 Pro Quick Release 29.95 
3052 Ext Legs #/3050 22.95 
3153 Dbl Head Support 55.95 


3252 Long Lens Support 36.95 


3255 All Weather shoes 17.95 
(UNI-LOC 

Compact (48*) 139.95 

Ball Head 44.95 

Ball Head Lightweight 29.95 

HAMA 
Delta Pro "S* Tripod 349.95 
ADORAMA 

‘TRIPOD CASES 

$20" 7.95 M25" 11.95 

30" 13.95 

35" Case 16.95 46” Case 21.95 
VIDEO TRIPODS 

16000 Tripod 27.95 

1U8000 All Purpose 39.95 


Pro 72.95 Standrd 39.95 


Compact 24.99 
New Super Ball Head 199.95 
AF Pistol Grip Head 59.95 
LIK ACCSESSORIES 
‘Twin Cam Platform: 45.95 
Pan Twin Cam Platform 66.95 
New Twin Cam. Plate 400 138.95 
New Clamp Head 38 46.95 
New Vertical Bracket 64.95 


636 Call: 635 Gall 
call 
cll 
call 
Call 
alt 
Call 
Call 
Call 
all 

New 623 Multi Format Call 

ZOOM SYSTEM 
603 Call 604 Call 
606 Call 
CONVERTIBLE SERIES 

704 Call 705 Call 

706 Call 709 Call 

707 Call 


VESTS AND JACKETS 
151 59.95 161 Jacket 69.95 
New 153 Call 
WORLD TRAVELER SERIES 
Gall 


828 
823 Call 826 Call 
STRONG BOX 
646 Call 644 Call 
652 Rolling Box Call 
New 654 Rolling Box Call 
660 Call 662 Call 
We stock the full line 


accessories 


4 ITZA 


0011 Table Top 83.95 
01 Weekend 118.95, 
026 Weekend Com 


2 py 189.95 
101 Sport Standar 137.95 
106 Sport Standard Lux 146.95 


112 Sport Perform 239.95 
126 Total Luxe 189.95 
REPORTER 
201 146.95 212 295.00 
220 214.95 224 224.95 

226 = 234.95 


1228 New Carbon Fiber 494.95 
STUDEX 


312 (359.95 
320 276.95 326 334,95 
ae interpro334.95342 464.95 


382.95 347 519.95 
PRO STUDEX 
410R 379.95 410C 554.95 
415R 374.95 415C_ 549.95 
SOOR 429.95 SOOC 599.95 
SO4R $49.95 504C 724.95 
SOSR 434.95 50SC 614.95 
MONOPODS 
1561 Sport 
562 Sport 4-Section bred 
1563 Reporter 89.95 
1564 Studex 107.9 
1563L 104.95 1564 104.95 
1565 Studex Monopod 151.95 
566 Mini Studex 99.95 
558 Pod 212.95 
New Carbon Fiber reporter179.95 
PAN & TILT Jog ay 
1171 14.95 
1172 1 WQ.R tas. 95 
1270 «104,95 1371 139.95 
1372 144.95 470 169.95 
472 = 169.95 1570 199.95 
075 Ball 54.95 175Ball 69.95 
375 Ball 129.95 1275 109.95 
1276 wiQuick Release 138.95 
1375 148.95 1376 184.95 
376 Ball Head 3M 129.95 
475 164.95 
1575 Ball 4 199.95 
1576 Ball 4 w/iQ.R. 214.95 


5° SHORT COLUMN 


135 for Total 27.95 
235 for Reporter 29.95 
335 for Studex 31.95 
435 for Pro/Tele 36.95 
385 Quick Release 74.95 


386 Quick Release Large 79.95 
540 Angle Support. 39.95 
449 Platform 


Canon 


Zippered back pocket. 


* 3 removabie padded partition walls 
* Main compartment: 16% x12% x 5%”. 


* Color: Forest Green 


TENBA 


Pe Cail 303 Call 308 Cal Call 
307 Call 306 Call 305 Call 
209 Call 206 Call 


TRAVELER SERIES 
554 Call 534 Call 513 Call 
415 74.95 675 Call 684 Call 
655 Call 695 Call 
656 Med. Call 696 Med. Call 


P995 Call, «= P89S Call 
P795 Call §=P595 120. 
899 89.9 859 79.9 
‘SLIM PACKS 
P211 Call 215 (Call 
BACK PAK 


‘Small Call Med Call Large Call 
HUGE Call f/Airlines Call 


Photo Back Pack 
for Kelty Frame Call 
‘AIR CASES 
Airmax Call MFS Call 


New View 45 with wheels Call 
Head 2, 3,4 Call 


Professional 
Back Pack 1 


* Two main compartements, three 
easy access side pockets and one 


Bromwell 
As bee TRIPODS 
179.95 


“CULLMANN 
741 Unipod 29.95 
Magic 2 Tripod 99.95 
Touring Set 109.95 
Titan C175 Dolly 254.95 
Titan CT-110 249.95 
Titan CT-220 349.95 


BALL HEADS 
ARCA-SWI 
MONOBALLS 
3 YEAR WARRANTY 


Ball #1 wQuick Release 349.95 
Ball #1 with 1X” 309.95 
Ball #1E Economy WQR 289.95 
Ball #1G Giant wQuick Rel 469.95 
Ball #2 w/Quik Release 749.95 
1/4" Plates for Arca 19.95 
35mm Plate 29.95 
LINHOFF 
BALL HEADS 
New #3681 Ball 01 86.95 
#3677 Ball #1 134,95 
#3676 Prof. II 289.95 
#3675 Prof. Ill 459.95 
#63675 Prof. Il! 
with 42 Plate 379.95 
#3680 Prof, Ill 
with Quick Fix 479.95 


#3854 QuickFix Il w/Plate119.95 

#3874Quick Fix | w/Plate 134,95 

Quick Fix Spare Plate Call 
STUDIOBALL 

Ball Head wiQ.R. 329.95 

Ball Head fixed 309.00 

STROBOFRAME 

BALL HEADS 

Compact 16.95 Standard 29.50 


Deluxe Studio 44.95 
NPC 
PRO HEAD 229.95 
PRO HEAD wiQuick Release 284.95 
LEITZ 
Large Ball & Socket Head 129.95 
Table Top Tripod 59.95 


29.95 


eo F1-X Ballistic aoa = 
ia 
FX Balstic "ets 
F.2 Ballistic 79.95 F-2 82.50 
F3-X 65.99 F4-AF 86.95 
FSXB 43.99 F6 54.99 
F-6 Ballistic 54.95 F-802 49.50 
F7 120.99 F-804 65.99 
F-803 71.50 F805 87.99 
F806 Bureau Chief 71,50 
71.50 


Bunk Trunk Ballistic 
raid 


with Leather Trim 
F2E 93.95 F6E 65,99 
F-802E 71.50 F-803E 89.95 


New F-802 Leather Elite 194,95 
SLING BAGS 


Waist Pack 34.95 


fliowepro 


PROFESSIONAL AW 

ALL WEATHER CASES 
Commercial AW Call 
Commercial AW Med. Format Call 
‘Magnum AW 122.95 

AWMedFormat — Call 

Mag 1 AW 114.95 Mag 2 AW 129, 
Compact AW 89.95 
Elite AW 
Mini Magnum AW 

TREKKING 
Photo Trekker 
Photo Trekker AW 
‘Super Trekker AW 
New Mini Trekker 
Trim Trekker 
New Orion 
(New Orion Mini 
Off-Road 
‘New Orion AW 
Photo Runner 
New Off Trail Belt Pack 
Topload Zoom 2 26.95 
Topload Zoom AW 49.95 

(A SERIES 

Nova -1 32.95 Nova3 39.95 
Nove-2 36.95 Nova4 49.95 
Nova 5 53.95 
Pro Lens Case #5 26.95 
Deluxe Briefcase 39.95 
Photo Gloves 18.95 


* Ideal for day trip travel 

* Backpack with super 
comfortable shoulder 
straps 

* Holds 2 SLRs with 6-8 
lenses plus flash and 
Accessories 

© Large Front pocket 

* Laminated mash pockets 

* Slides easily under 


airline seat. 99" 
OMNI 


‘New Omni Pro Briefcase 115.95 
New Omni Pro with Omni Xtreme 
Hand case 193.95 
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ORDER TOLL FREE * USA + CANADA 


800-888-4563 


ORDERS & INFORMATION 


212-741-0052 


FAX # 212-463-7223 


MAIL ORDER HOURS 
MON-THURS. 9 TILL 9:30 PM EST 
FRI. 9-1:30 ¢ SUNDAY 9:30-6 
STORE HOURS: MON.-THURS. 9-7pm __ 
FRI TO 1:30 © SUN 9:30-5:45 ] 
STORE: 212-675-6789 d 


CUSTOMER RELATIONS im 


212-741-0466 


Mon-Thur, 9:00-4:30, Sun. 11-2 EST 


E 4 


es E 


reet * New York, NY 10011 


42 West 18th St 


HITAC 


Panasonic 


Wp om we cat 


Cm 
MIN@LTA 


VME-54 8mm 499.95 PRO CAMCORDERS VHS-C CAMCORDERS GRAX700 VHS-C 519.95 New £55000 Hi-8 20X HI-8 
VME-! 549.95 - CAMCORDERS 
VME 310 Color VF 8mm 323.95 PYDV-10003CCD Bigital Cait PYA2060F 14x2m Cal WAU ToD] P49) craxsio ax zoom Gall ne Cal ngs iite ae ee 
VME-410 Stab 8mm 559.95 AG-188U 14xZm VHS Call,» PVA306C/F 16XZM — Call sae — ESO Fa 20K 2m 
New VME-420 Call ‘AG-195 8x Zoom Call New GRAX910 Call. VLL390U VHS Slimcam Call with Stabilizer Call 
New VME-520 Stab. Call ‘AG 456 S-VHS Call PVD 406. CF EIS 16XZM Call £Z1Point-nShoot 399.95 SMM CAMCORDERS New E5900 8mm 20x St. Call 
ee Rn ee cc MAUS aanan NDT cal Smeal memninmiencn Cal SSNs ius SE 
ew. 5 z ¥ = olor stab. 
with 3" LCD FlipoutScreen Call 567 (CIS 14X Color VEfStab. Call ACreapatigver  Sanee eas ne nn eee U.S.A. Ree once Digital Call VLE47U View Cam wa"screen Call £5750 8mm Stabilizer 619,95 
wth3° LCD Flpout Screen Cal vere rte AG-5210 Multipurpose 689.95 pee New GRDV-1 Mini Digital Cait New VLE 48 wid"screen cn iS on 
New VMEa2s1A Him New 8-761C 12K 36X.C-VF Call AGSTODHARS232 VCR Call VHS CAMCORDER DEALER x 9 WioHisviewc, cay £5200 15xCirFndr Call 
prep ay-ley till New 8-762CS 12X C-VE/Stab Call AG-19705:VHS Hii Edit1109.95 py 940 12x wiLight Call : gas 6200) Vit bed £590 8mm Call 
pagal Sal New EAC bis COiStab Call A 1980 Suis HiFi kai call yae. cube Ve parE we carry a full line of (Maa ada Call New HV-LH 450 Hi-8 View Cam Call ACCESSORIES 
VME-720 Hi jes “A-96 Edit Controller HV-LH 500U 3 Chip Digital © Call. —_Rain Shield for all 
VINE rae, — ggsatl = 12xStabilizer = *509.95_DS-840 VHS 3695.95 PV-96012Xw/Stab. Call aA RSC JVC INDUSTRIAL ocak tor sia cam Mc ltoa hos chats ces 
VMH-81 Weather Res.Hi-8 Call 8-862 Hi-8mm 12x . DS-850 Hi-Fi SVHS Call pVs.770 S-VHS Digital wiEIS Call immediate delivery GY X2BU 3 Chip S-VHS Call Sun Shield f 54.95 CA-200 Cmpct Pwr. adapt. 94.95, 
VMH-100LH VsionCam Hi8 Call genie al AGIM Universal VHS- con acne + All equipment complete [MROMSeR ena amos EP 3 a a sab Can ee Gar Batt, & Chrgr 86.95 
é “ 5 ) BRS 371 iew camTelel SF 200 Sports Finder 39.95 
M2800 VS con PAL SYSTEM EQUIPMENT | "4501440 SS Suippticd by Sony BRS OSU SVS Pec Cal MN 100 Mixing Mike 89.95 
Ne SONY PV46124Hd VCR Plus Call fi IM-200 Mixing Mike 144.95 
rel TR350 Call TR 380 609.95 Wise CAMCORDES PV46514HdHi-FiStereo Call BRCUBCTAULETS CR 5. a0) ead seat call DM-300 Super Drect. Mike 106.95 
VHS-C CAMCORDERS TR580 Call FX-280 619.95  NVA3-10X 549.95 | py 4662 4H Hi-FIMTS Call y ZM-100 Zoom Mike 149.95 
CC-616.12X Color VF Call New TR 880 8mm 48x Stablizr Call NVAS-10X CF 639.95 ci BRS S00U S-VHS Player fort PB-100 Portable Charger 
€C-620 24X fEIS/Color VF Call, «| NewTR6708mm Stablizr Cail © NVRSO Call NVRS00 849.95 | PV 4664 Hi-Fi Stereo Call RMG-800U Edit Control Price CB-110 Car Batt. Adapt. 
CC-740 20X EIS Color VF Call New TR 590 8mm Stablizr Call — NVR-X1 Call | PVS 4666 4Hd Index Plus Call MONITORS WD37 59.95 WD55 
CC-422 24X/Color VFVHS Call | New TR 2000 Hi-8 Stablizr1299.95  NVR-X7 Call | pys-4680 S-VHS 4HD TMSSOU 5.5" AIDC Call TLS5 8495 WD 46 
8mm CAMCORDERS New TR 550 8mm Stabilizer769.95  NVS850 Call NVS-900 Call Hi-Fi Jog Shuttle Call TMASU 9” Monitor Call TL46 74.95 1137 
Pro 932 EIS Stabilization New TR 330 8mm 529.95  NVS-990S-VHS 100X 2M 1379. jog TM91SU 9" S-VHS call TL SSL 3x Converter 
Pro 942 EIS Color VF Call | TRV11w25" Screen 809.95 —-NVCSI- 399.95 | PRO MONITOR VCR COMBOS TM131SU 13° S-VHS Call BPE-722D LED Batt. 
Pro 846 Color VF Call | TRV21w/25" Screen Call SD-200 Multi VCR 269.95 560 10" 550 10" ™1 ° VL-20 Video Light 
AG-560 10°Calll, AG-550 10° Call M1400SU 14” S-VHS Call 
Pro 884HB Hi-B/EIS/Color VF Call | TRV 40 wi3" Screen Call Eee ver = AG-513 13"Call AG520A 20° Call A 5 
TRV 50 8mm wid" Screen Call ulti 
TRV 70 wid" Screen Hi-8 Call PANASONIC PRO PRO MONITORS for Sony Nikon Ricoh New L2 Body only Call 250mm Reflex Lens 
TR-3000 Hi-8 Call Wheetee pe wiTBC cen T-1030M 10" Call VCLR 0737 37mm Wide Lens 39.95 CANON L1-12 ACCESSORIES Cl 2X Extender Call 
MX. ital Mixer Cal “ R 7 Tel .! : 
GRAX46 ver beprbca aes 95  WIMX-50 Digital Mixer cn | eee Call ALL VIDEO CAMCORDERS vor Soe brake ee * = : esl ee eat Ale sal a 
GRAX66 VHS-C with Light Call SHARP omm pens INCLUDE AGVIGACChargerwOs 65.95 | ,cnrusesabilzation — Cal HC- 2000 Hard Case Ce 
GRAX68VHS-CCVF «$49.95 VLE-30 or VLE-40 Viewcam Call | T 1384 VY w/Tuner Call USA WARRANTY DC-510 Car ChrgDis 99.95 | soars opal = ae lose Control Ae 
GRAX700 VHS-C Call AIWA CT-200M Multi System cat & ALL ACCESSORIES AS = 8G510Port Charger wPix = 89.95 1X2 lane 8-{20e Call PS-1000 Rala Shield ‘ 
Hitachi VME410 GRAX900 VHS-C Stab.CVF Call Alwa MXI Multi System VCR Call | cy.2084vy Call CT-2084Y 20° Call PACKED BY MFG. DCP77 Car Batt Adaptor 62.95 pti el eel erase 


"TACKLE BOX" STYLE CASES 


Aluminum cases that are foam lined with tongue-and-groove moveable 
partitions. Two large top sections split apart, each with its own compartments. Hinged locks 
with keys for extra safety. Available In 2 sizes. 
Tackle Box Case (15x11%x7x”) . -(CSA35) . 
Tackle Box Case (20/x12x10%"). -(CSA66) . 


ALUMINUM ATTACHE STYLE CASES 


ogg gaa DELUXE CASES 

Heavy duty 18x13%x5% 

construction Cases with Diced Foam 
of anodized Sllver..... (csas) ...49.95 
aluminum with Black...... (csp) ... 59.95 
reinforced with Adjustable Dividers 
comers. Silver ....(csaso) ...64.95 
Carrying strap Repl. Die-Cut Foam 
1-18x13x 1" & 


included. 
1-18x13x2”......... 


- 74.95 
- 94.95 


COMPACT CASE 

144%Xx13UXx5%" 

Silver with Foam 
(csacc) 39.95 

Black with Dividers 
(csaco) 49.95, 

LARGE CASE 

204x134x7" 

Sliver (csa.s) 69.95 

Black (csats) 79.95 

Sliver with Dividers 
(csavos) 84.95 


New Nightvision Scopes 
BINOCULARS MONOCULARS 
30,000X Binocular 2.5X 1400X Monocular 2.4X 
Magnification Magnification 189.95 
1400X 2.4X Magnification 189.95 


30,000X Binocular 4X Mag. 499.95 | 2000X New Mini 1.7X Mag. 269.95 
30,000X Binocular Goggles 1X Mag. 5000X Compact 2.4X Willlum. 299.95 
Foutses ac close a5 9° 679.95 | 10,000X 4.3x Mag. willluminator319.95 
60,000X 5.2x 1149.95 


Davis & Sanford 
SGR Low Angle Tripod 2; 


TIFFEN 
Individually adjustable leg angles adapt to 
uneven terrain or low level work, as low as 5.5” 
Handles full size camcorders and medium 
format cameras. Has center locking brace and 
quick change camera mount shoe 


Height: 31”-66”. Weight: 6.5 Ibs. 
with RTH2 Two Way Tilt Head .........139.95 
with F-10 Video Fluid Head .............149.95 


MACRO FOCUSING RAIL SET 


Where critical focusing is desired 

* A must for macro photography. 

Constructed of all metal parts 

* Moves in 4 directions : forward, back- 

ward, right and left ¢ Fine focusing knob 

for precision accuracy * Engraved scale 

* Can be used with copy 95 
stands or tripods. $ 1 39 


y) AUTOFOCUS 
EXTENDERS 


* Double the focal 

length of your 

Autofocus lenses! 
© Works in A.P. 

Mode on lenses 

and zooms with a 

maximum aper- 

ture of 4.0 or 

faster 
 Multi-Coated 4 Elements in 4 Groups 
Available for: Canon EOS Nikon AF 
Pentax AF Maxxum i (Xi w/o power zoom) 


SHIPPING INSTRUCTIONS 

We now accept Discover Card. Personal checks welcome, will ship without delay. Name must be imprinted on check, also include address, phone, and 
a copy of major credit card or driver's license for reference. Shipping, handling and insurance additional. 14 day money back guarantee less shipping, 
with packing and blank warranty card, except film and paper. We ship UPS. Some items special order. All orders are subject to acceptance and verifica- 
tion, Products in this ad are supplied with USA or Adorama’s own exclusive warranty at Adorama's option. Copies are available upon written request. 
Products not accompanied by manufacturer's warranty are not eligible for rebates offered by manufacturer 

D.C.A. Second hand dealer's license #802862. NYDCA #898591. Not responsible for typographical errors. Pictures are for illustration purposes only and 
may not be exact. Prices effective till Aug.13, 1996 


TELESCOPES 
Spotting 
copes 


WITH ALL 
ACCSESSORIES 


TELEPHOTO LENS 

Fast #/5.6, Short 8.5" (weighs 2 
Ibs. 11 02.) May be used as a 
Spotting Scope with Optional 
Conversion Kit 


with Case only 209.95 


Fig Adapter Converts 
your Pro-Optic 500 f5.6 toa 


fast 360 f/4 74.95 

Spotting Scope 

Comerion kits 49.95 

(* with purchase of the 
Pro-Optic 500/5.6) 

(CELESTRON 1000m f/11 Multi. 

Coated Lens Only 299,95 


SPOTTING SCOPES 


15-60x Zoom 179.95 
15x Black Brass 
Mini Spotter 
C90 Basic Call 
C90 Multi Coated = Call 
C90 M/C w/1-25" Call 
COOMCRCw1 25" — Call 

(C90 MIC 1.25" Special - 
Edition wiPro Optic 1.25" 
25mm Ploss! Only 359.95 
(C90 MC .96 Special Edition 
W886" star Diagonal 309.95 
C5 5" Scope Call 
New Rich Field 80 Scope Call 


BUSHNELL 
“DISCOVERER 


Discoverer 15x602m 179.95 
Camera Adapter 19.95 
Case f/Discoverer 19.95 
Car Window Mount 34.95 


LL 


SPACEMASTER 
60mm 
78-1800 Basic 149.95 
78-1817 Basic Kit 249.95 
78-1200 Rub. Arm 163.95 
78-1217 Rub. Kit 259.95 
15,20,25,40,60XE.P. 33.95 
22X W.A.Eye Piece 48.95 
Zoom Eyepiece 84.95 
New 20-45X LER. 89.95 
ELITE Waterproof 
15x45 Rubber wics. Call 


BINOCULARS 


COMPLETE WITH CASE OR POUCH WHERE SUPPLIED BY MANUFACTURER 


BUSHNELL 


ONISION OF BAUSCH & 
New Lytes Call 
Endorsed by The Audobon Society 
8x30 Nat. Compact 79.95 
8x40 Birder w/Case , Strap 
&Birdwatching Guide 42.95 
8x42 Natureview _ 85.95 
10x42 Natureview 102.95 
BAUSCH & LOMB CUSTOM 
8x36 CF wicase Call 
10x40 CF R/C wicase Call 
7x26 Compact R/C Call 
Elite wiP-C Coating 
Rubber Armored wiCase 
8x42 589. 10x42 Call 
New 8x42 Waterproof Call 
New 10x42 Waterproof Call 


20x80 Deluxe 
New Regal Fully Multi Coated 
8x42 Call 10X50 Call 
PRO SERIES 

TXSOWA 109. 8x40 109. 
TOSDWA 109. 1250WA 124, 

New Pro wiFocus Lock 
7x50 Call8x40_— Call 
10x50 Call 8-24x50 Call 


ULTIMA 
7x50 Call 8x40 Call 
8x56 Call 9x63 Call 
1042.WA Call 10x50 Call 
ED GLASS SERIES 
6.5x44 Call 9.5x44 Call 
MINI with Ruby Coati 
8x21 44.95 
New MINI Multi Coated 
10x25 49.95 
74.95 
rs 
39.95 


7x16x25 Zoom 
Monoculat 
8X21 - 29.95 8X25 
Opera Glass 3x25 
Mother of Pearl 
Bird Watcher Kit 
7x35 Binaclar, Peterson 
Guide, Lens Cleaner, 
Wide Strap,Only 


49.95 


54.95 


Seitz 


COMPACT SERIES 

8x20BCA Black Call 

10x25BCA 

10x258C 

Case for Compacts 

NEW GENERATION wi Case 

7x42BA 

8x32BA Ultra 

8x42BA 

8x50BA 

10x42BA 

10x50BA 

New Binocular Holster Case69.95 

Tittall Binoc Tripd Adpt 19.95 

7x42 BD Geovid (Yard) 2995.00 

7x42 BDA Geovid Gall 
SPOTTING SCOPE 

Timm Spotting Scope Call 

77mm Spot. Scope APO. Call 

20-60 Zoom Eyepiece Call 


USA WARRANTY 


We are Now Zeiss USA 
Authorized. Dealers 
MONOCULARS 


5x Mini Quick 105.95 
20x60 Stabilizer Gall 
Designer Series Binoculars 
Includes Case 

4x12 384.95 6x18 384.95 
8x20 Call 10x25 Call 
7x45 Call: 8x56 cll 
10x56 Call 

Classic Series Includes Case 
8x20 Call: 10x25 379.95 
* Classic Rubbeized w/Case 
8x20* Call 7x42* Call 
8x30IF Call 8x30 CF* Call 
8x56* Call 10x40* = Call 
15x60 B Call 30x60" Call 
20x60 Stab.Binoc Call 

Closeout On Non USA 
Binoculars 

10x40 GA 779.95 
Hand Case for 10x40 79.95 


| Nikon «| 


E-SERIES wicase 
7x35E 279.95 8x30E 299.95 
10x35 E 324.95 
New 10x42E Superior 619.95 

Travelite Ill w/case 


8x23 71.95 1005 89.95 


National G raphic 
8x23 89.95 05” “Bais 


10x25 
Sky & Earth 
7x50 139.00 “7x35 117.00 
8x40 129.00 10x50 144.00 
Sportstar Pockets 
8x20. wiC 104.95 
10x25 . wi 114.95 


Sprint 
7x21 57.95 821 58.95 
9x21 63.95 10x21 65.95 
Roof Prism wicase 
8x32 Execulite 359.00 
10x40 Execulite 415.00 
AS Diplomat wiCase 


823 RC 
10525 R.C 192.00 
Sea & Sport R/C 
217.95 
10x25 Mountaineer 224.95 
7x50 IF 199.95 
7xS0 IF wiCompass 259.95 


Fieldscope 60mm 
Standar ED 569.00 
Angle ED 619.00 

Fieldscope 78mm ED 
Fieldscope 969.00 
Angle Fieldscope 999.00 


Photo attachment 174.95. 
20-45x Zoom 159.95 
15, 20, 30, 40X Ea, 74.95 


New 24x WA. 144.95 
tting Scopes 

isasctpotte 339.95 

15x 45 Angle R/C 354.95 


Camera Adapter 14.95 
Waterproof Spotters 

16-47 x 60 XL 379.95 

16-47 x 60 XL Kit 

with Tripod & Case 409.95 
Astronomical w/case 


RFT ACHE series” 
8x42 194.95 10x42 214.00 
Zoom Series 
7415x385 Scoutmaster il 159.00 
New 8:2025 139.95 


MIN@LIA 


Rebate Up to $15 Available 
From MFR Call f/Details 
STANDARD (Rubber Coated) 
7O5EZ 59. 7x35XL 94, 
7x50 XL.199. 10x50 XL 124, 
10x50 EZ 69. 12x50 XL 129. 
8:20:60 XL 154. 7.1535 129. 

POCKETS. 
7x21 66,95 8x22 
10x25W 109.95 

COMPACT 
8x23 71.95 10x23 84.95 
817025 109.95 

ULTRA COMPACT 
World's Smaliest Roof Prism 
6x18 154.95 8x18 179.95 


COMPACT AF 
10x23 AF 142.95 
8x23 146.95 10x23 164.95 
SPOTING SCOPE 
FV63 20X-5S0X 264.95 
FUJINON 
F-SX SERIES 
with Fashion Strap 
6x30 FMTR SX 309.95 
7x50 FMT SX 424.95 
7x50 FMTR SX 469.95 
7x50 FMTR CSX 519.95 
8x30 FMTR SX 334.95 
10x70 FMT SX 519.95 
16x70 FMT SX 549.95 
Tripod Adapter 19.95 
BIRDING SERIES 
8x40 BFL 204.95 
SERIES 4000 


7XA2 ROOF PRISM 149.95, 
10X42 ROOF PRISM 159.95 
SPOTTING SCOPES 
80 w/20X-60X 574,95 
80 ED wi20-60X 1039.95 
KOWA 
SPOTTING SCOPES 
wi20 to 60x Zoom Eyepiece 
TSN-1 77mm 45° 599.00 
TSN-2 77mm Straight 555.00 
TSN-3 Flurite 45° 1029.00 
TSN-4Flurite Straight 1019.9 
W/O EYEPIECE 
TSN-1 399.00 TSN-2389.00 
TSN-3 849,00 TSN-4829,00 
ACCESSORIES 
25x LER. 139, T40x, 25x, 104, 
77x 145, 30x waa, 167. 
PA2Photo Adapt. 148,00 


SIGMA 


Binoculars - Call 


PENTAX 
CALL 
separ 
BIRDING SERIES 
8.5x44 Audobon Call 
B5x44ED Audobon 399.95 


New 8.5x44 Roof Prism 
Audobon Call 


STEINERRA 


ERMANY 


CALL 


1236 Image Stabilized 949, 


82 Waterproof 199. 
8x23 Compact waterprf 159. 
8x22 Compact 119. 
10x25 Compact 129. 


Prices Valid to Aug 13, 1996 


COLOR PRINT FILM 


p 
Ca 


PRO Products Network 


At Adorama, selecting the right film 
is as simple as 1, 2, 3. 


USA (Roch.), Direct Import (DD). YOU 
CHOOSE. And of course, whatever you 


Adorama is a Kodak Pro order comes with Adorama's chill 55° 
Products Network Dealer quality film control — at no extra cost. 


EVVSA\PSIGA\ 


TO FILM, YOU CALL THE SHOTS. 


Slide films are now 
available with 


Kodak or Fuj 


Pre Paid Processing 


35mm 
Mini AF Call 
| 135-24 135-24 Proc. 135-36 135-36 Proc. 
film _ASA Di Roch. | _DI__ Roch. | ow Roch, | Di __ Roch, | Film b geelapeaeel es 
GA (100) 1.88 = 2.75 | 8.17 9.04 | 2.29 3.49 12.18 | PHR (25) | 5.65) 14.24 | =| 3.99 Fujica Endeavor 
ro (200)| 2.25 325 | ase 9.56 | 269 4.00 1269 | PUA (100) | 3.57/ 12.26 [17.85 - 100 AF call 
rq (400) | 2.39 3.39 8.60 9.68 | 2.95 4.35 13.04 PRN (100) | 5.35, 14.04 |26.75) 3.30 100 "E" AF Call 
RoyelGoldR2 (2s)| = 429 | - tore | = azo | sas | ett -| =| 238 pat 
Royal Gold RA (100) 3.65 9.68 449 = 13.18) VPS (160) | 5.09, 13.78 | -) 3.25 Heabloraitsisr Be Re 
Royal God RB (200) - 4.35 | = (10.28 - 5.29 = 13.98 | vm (160) =| =| 25 VPS 135-24 pone 
Royol Gold RC (400) 4.65 - 10.58 - 5.49 = 14.18 | PMC (400) | 5.35, 14.04 |26.69) 3.35 16.75, 32.95 Np Super Big Mini 100 Call 
Royal Gold RF(1O00)| = 5.29 | = 1158 | = 669 | = 1538) pw (oy | east as.ss izsas) - = =| 87 Super Big Mini Zoom Call 
Special GA 36 50 Pack | ~ 112.49 199.95 $46.99 634.45 PPF (400) | 5.45, 14.09 |27.25| 3.35 16.75 32.95 | with Processing 1X-Film Viewfinder Call 
Puc (1600) | 5.991 14.68 [29.05 at 10.16 
| | DH 400 ASA 15 Exp, 3.39 
SLIDE FILM 35mm DN 100 ASA 15 Exp. DH 400 ASA 25 Exp. 439 
Pa ae Bs 8: WOOK. |36XW/FUIY/, PRO SLIDE FILM USA 35mm 1201220 ON RO ASAGOES . 5.79 
Roch. | Di Roch. | _DI__Roch. | DI__Roch_| DI Roch. ye cal Oe le e 
% | = | . i 4 DS 100 ASA 25 Exp. 3.95 
el sit 7-64 529 Und Ms w/toouxrroca/FunRoC___ProPak_ProPok _ 100 Ds 100 ASA Ep = 
Hite EA (50) 10.77 | 9.12 9.60 DA300 ASA 25 Bx, 3.99 
Hite EB (100) 10.28 | 7.21 9.11 DA 200 ASA 40 Exp. 4,99 
(160) 11.78 10.01 10.61 
Ete ED (200) 11.28 | 8.71 10.11 
KL (200) 11.48 . 
Bite EL (400) 12.98 10.01 11.81 


KODAK SHEET FILM USA 


|| KODAK Funsavers 


coLoR PRINT [RP ane 499 w/Flesh 8.90 
6.85 Weekend 8.99 

4106 (VPS) 16.15 73.40 | 60.59 

4108 (VPL) 16.25 74.50 | 62.95 = [Wedding Pack (5) 40.95 

4111 (Veriolor) | 10.49 = | $649 14875] FUJI Quick Snaps 

4112 (VCintmmg) | 17.29 79.75 | 64.95 304.50 

4325 (Comm Int,)| 17.85 73.50 | 65.95 297.95 | 4.99 w/Fash 8.49 

4329 (PRN) | 16.75 77.75 | 68.20 = 800 6.95 w/Flash 11.95 
oa 7.79 w/Fash 14.95 

COLOR SLIDE in Ih 5p |Neter root 979 

67 (640) | 16.79 = 74.79 | 61.49 274.95 

6118 (64) 1540 68.89 | 57.49 273.49 @akonica 

6121 (DUP) 38.95 67.49 | 131.50/25 249.25 

6105 (EPP) 1685 76.95 | 66.89 293.00 4.99 w/Flash 8.49 

7024 (EP) 1650 7495 | = 

7058 (EPN) 16.99 77.99 | 6420 29959 | AGFA @ FILM 

6176 —(EPD) 17.95 81.85 68.90 320.95 

6146 (LPP) 16.95 79.95 lige Se 


4147 (PX) 

4164 (TX) 

4052 (TMX) 

4053 (TMY) 

$0339 (DUP) 

4125 (Copy) 

2556 (Ortho) 

4143 (HIE) | 44.89 


(TP) 


5x7 | 

100. 
87.95 | 
92.95 | 
89.95 | 
94.95 


8x 
ye} 
50.25 
50.25 
50.25 
49.75 
99.95 


127.95 
=| 100 Sh. 


—_ 110.69 


96.29 
96.29 


139.9: 
139.95 


4x5 READY LOAD (20 Sheets) 


TWX (100)... 


+ 43.95 
4495 


Captiva, Single (10) 
Time Zero ($X70) (10) 


10.25 
10.50 


Ready Load Holder . . . 
HP Combo Plan T Sys. . 


Spectra HD (10) 
600 HD (10)... 


31.95 
47.95 
45.95 


for Slides 
PK-24..... 3.37 


POLAROID 35mm 


PER EE REET EE RE 


21.25 | 42.95 
24.00 7 
23.45 | 48.95 


vibrant colors 


3.49 
3.22 


287 9.19 


POLAROID 


135135 
24 24 Proc. 


2.57 8.89 
249 8.81 
2.72 9.04 


A 

E1004) 

wiProc. 
eared eee 135-36 8.19 12.58 120 
aT 135-36 (20) 153.50 241.30 120ProPack (5) 
- -| mpneraas 22.99 | 4x5 - 10 17.95 8x10- 10 
==) 13.4925. -| | 4x5-50 82.95 8x10 - 50 
ee etiam | ae| | Readyload 4x5 (20) 
3.84 1253 [2.61 13.05 -| 29.25 | E100 SW 
pa es ; 135-36 8.19 12.58 120 


135-36 (20) 153.50 241.30 120 Propack (5) 


RYP Velvia 
RIP (64) 
RDP (100) 
RDP Il Provia (100) 
RHP Provia (400) | 7.19 | 10.41 

RSP Provia (1600) | 9.29 | 12.51 

Fujichrome RVP Velvic 135-24. 4.65 


FUJICOLOR PRINT FILM 


(50) 5.95 | 9.17 
5.64) 8.86 
6.09 9.31 


6.04 | 9.26 


10.34 
10.03 
10.48 
10.43 
11.58 
13.68 


3.49 
3.49 
3.99 
3.19 
4.99 


24X WIPLOC. ....000000 


7.75 79.95 
7.79 |77.95 


E100 S offers very high sharpness and saturated vibrant color, 
E100 SW offers a warmer color balance as well as saturated 


Both films use Kodak's T-Grain emulsion technology and offer the 
best performance features. and excellent speed-to-grain ratios. 


4.49 
21.95 
67.95 

317.95 
46.95 


4.49 
21.95 


INSTANT PACK FILM 3%X4% AUTOPROCESS SYSTEM INSTANT SLIDE FILM 
9.80 108 Single (8) 35mm Power Processor 233.95 135-12 135-36 FUJI QUICK LOAD 
669 Single (8) 35mm Auto Processor 93.00 Polagraph(HC) 9.70 w (100) eda aa — Fuji Quick Load Film Holder......... 
691 Single (8) illuminated Slide Mounter 31.95 Polapan(CT) 9.29 15.29 Super G Plus (100) 280 — —  RDPIIProvia 5.95 RVP Velvia 
Pro Vivid 689 (10). . " ( - — — = RTP 647. 48.95 
Polacolor Pro 100 679 Twin (16) Slide Mounts (100) 5.99 Polachrom(Cs) 9.99. 15.29 6 Pls (200) -- - 
Polapan Pro 100 / 664 Twin (20) Vivitar Slide Printer 89.95 HCP chr(HCP) 10.90 - q (400) Aen — FUJICHROME SLIDE FILM 35mm 
Fuji FP 100C (10).. Image Transfer Kit 34.95 Polablue(@N) 11.19 — Super G Pus (400) el tok Site nese 
PACK FILM 4x3 {imoges) RELOADABLE CASSETTES FILM ACCS. G Plus (800) - -| - sa 
4.49 552 Bulk (240) .... 40495 Kodak Ea. 99100 pcs. 93.95 FilmLeader Retriever. 4.95 q (1600) --|- 
Hah 48-23 Plastic Ea. .45100 pcs. 39.95 Cotte Labels (25) Be # 249 599) — RD Sensia (100] 2.79 6.16 3.8 : 
Metal 8 3210025, 29.95 a2) 1095 FUJICOLOR PRO PRINT asp san s09s RM Sensia(200] 3.39 678 4. 9.18 
¥ WATSON caer E85 xrormsievambot 1395 255 542 3995 paso) 5.19 856 579_ 9 [10.18 
35.60 / 339. Alden Bulk Loader 23.95 Cordura Film Guard (60) 32.95 NPH (400) 289 6.75) = 
39 nse 88.951 499. Polacobor 647 NHG (400) 299 656) - 
olacoior Pro ype ove. . — 
SHEET Fig wi en li Paige A — ek RR Eo iggy = 
Scotch 400 4.99 8.48 Neopon (400)] = == «2.49 1.18] 2.25 31.95 ._ Ee. kb 
Scotch 640 T 6.49 9.98 3.64 PanF Plus (50) — 2.99 2.10 29.89 
FP4 Plus (125)1.95 2.55 1,99 25.95 
4 Ate, ’ XP-2(400)2.49 2.99 1.90 33.65 
HP-5 Plus (400) 1.89 2.59 1.90 29.85 
AGFAPAN (B&W) ,., AGFACOLOR __,,, Delta (100)2.39 3.27 2.49 35.95 
T9555 100 10 Bolk—Ax5-| Print 135-24 135-36 120 220PP__ 10 Delta —(400)2.49 3.27 2.49 35.95 
—-| npciod 2.99 375 — — — es 120 ILFORD SHEET FILM 
wPx25 3.19 219 = = 5.39 3.59 — 1499| Hc «3.29 429 - — — Fah ti os 255 4x5 8x10 220 
49 4 . 25 100 =. 25_—~ProPak 
APK 100 2.99 2.19 23.95 11.95 Incy 199 5.95 3.99 44.95 72.95 15.59|HDCHO0 3.49 4.59 — — — Super X6.400 3.09 3.11 epaplus (125)14.95 54.95 47.95 24.50 
APX 4002.99 2.19 23.95 — Optima 100 3.79 4.69 3.29 — 15.95 HPS Plus (400) 14.95 54.95 47.95 24.95 
6.79 4.49 Optima 200 3.99 5.29 379 —  — SRG 160 3.19 2.69 E 5 
Ortho 25 3.59 = — — 10-Sh. . $RG-3200 6.29 5.09  XP-2 (400) 14.90 57.89 49.79 - 
cx 1004.99 = Optima 400 4.39 5.19 4.29 33.95 — inprea (50) 3.85 3169 Delta 100(100) 14.95 56.95 48.95  — 
Sc 2982 Ultra 503.69 4.49 349 — Infrored 750 5.39 6.95 Delta 400(400) 15.95 58.95 51.95 25.9! 
Seala Mailer (36/120) 5.99 — 5.39 ~ Portrait 160 3.69 4.49 3.29 33.95 — 9610 026.95 3.39 ORTHO 1199 — 4195 — 


tel EL 


While in Papua New Guinea documenting the lifestyle of the 
Huli Wigmen, photographer Rick Sammon discovered a new use for the 
35mm film can. The Wigmen wear wigs made from their own hair 
and decorated with bird-of-paradise feathers, and they paint their faces 
as a ritual preceding clan wars. This Huli Wigman, of a culture only 
Jirst discovered in the 1930s, holds a film canister between his toes as a 
container for his red face paint. And, after photographer Sammon 
finished with the shot, the Huli asked for all of his empty film cans. 


Canon EOS-1N, Canon EF 28-105mm zoom, Canon 540 EZ flash 
with LumiQuest diffuser, Kodak Elite Il 100 


THE CLOSER YOURGET 


THE BETTER IT GETS 
Sy 
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©1996 Michael P Turco 


ITLL IMPRESS THE NEIGHBORS. 
THAT IS, IF THEY EVER SEE IT: 


INTRODUCING THE JEER 
CHEROKEE CLASSIC 


It will certainly be tempting to drive Cherokee 
Classic right off the dealer’s lot to some remote 
mountaintop not found on any map. 

This limited edition has that classic Cherokee 
silhouette and features body-color side cladding, 
grille, wheel flares, and air dam. You'll also notice 
some serious 5-spoke alloy rims. 

On the inside, there’s standard air condition- 
ing. Driver’s air bag! A full floor console. Power 
steering. Roof rack. A rear-window wiper/washer. 


Leather-wrapped tilt steering wheel. And al90 
horsepower I-6 engine. Plus, the Classic comes with 
your choice of two- or four-wheel drive. 

If the neighbors eventually do get a glimpse 
of your Cherokee and if they ask you about the 
options, tell them there are about a million to 
choose from: Monument Valley, the Grand Canyon, 
the Black Hills of South Dakota, Yosemite, the 
Rubicon Trail, etc., etc... 


Jeep 


TEE RES: ONLY ONE 


tAlways wear your seat belt for a fully effective air bag. Jeep is a registered trademark of Chrysler Corporation. 


